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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PyOPHK: 06.81

Tema gucepranii:
1. CucreMa MapKeTUHT-MEHEIPKMEHTY LisJIbBHOCTI IPOMUCIIOBYX i IIPUEMCTB

2. The system of marketing management of industrial enterprises

Pedepar:

1. O6’exT mocmimxkeHHs: pouecy GOpMYyBaHHS Ta aflallTyBaHHS CUCTEMU MApPKETUHI-MEeHEeKMEHTY IIPOMUCIIOBUX
mignprueMcTB. MeTa: po3po6JieHHSI TEOPETUYHUX MTOJI03KEHb Ta MeTOAUKO-TIPUKIIATHUX PeKOMEeHALlil 110710
(POpMyBaHHSI CUCTEMHOTO IiIXOAY 10 3aCTOCYBaHHSI MaPKETHHI-MEHEKMEHTY B IisJIbHOCTI MAIIMHOOYIiBHAX
MigNPpUEMCTB. MeToau: NiaJleKTUYHUM, aHaJli3 i CUHTEe3, IHOYKLis Ta JeAyKLis, CEMAaHTUYHUN Ta CTPYKTYPHO-
JIOTIYHMY aHasi3; CHCTEMHUH aHaJli3, [IOPiBHSHHS, IPYIIyBaHHS, BiJHOCHUX i CepeJHiX BeJIMYMH, PALIB JUHAMIKHY,
rpadiuHuil, EKOHOMIKO-CTaTUCTUYHUN aHali3, BUOIPKOBUI, ONIMTYBaHb, €EKCIIEPTHE OLiHIOBAHHS, MAaTPUYHUH,
HEUiTKOi JIOTiK{, EKOHOMiIKO-MaTeMaTUYHe MOJIe/IIOBaHHS, JIOTiYHe y3araJbHEHHS pe3ysbTaTiB. HoBu3HA: Bepie
PO3p06JIEHO HAYKOBO-METOAMYHUM MifXif i cucTeMy MapKeTHHI-MEeHEeIPKMEHTY AisIbHOCTI IIPOMUCIIOBOTO
IiANPUEMCTBA, sIKa 6a3yeThCs Ha iepapXiYHOCTI YIIPaBJliHHS, BU3HAYEHUX €KCIIEPTHUM IIJISIXOM MapKeTUHTOBUX
(YHKIUiSIX, aIaNTUBHOMY Ta IIPOAKTUBHOMY IiIX0JjaX, CTBOPEHOMY 0aHKY OpraHisalililHuX MapKeTUHTOBUX
CTPYKTYP, [106yIOBaHO MOJIE€/Ib ONTUMI3yBaHHS CUCTEMHU MapKeTHHI-MEeHEeKMEeHTY MiATPUEMCTBA Ha MiJiCTaBi

edeKTUBHOrO IMOEAHAHHS MPOAKTUBHOTO, aJAalITUBHOTO, CHHEPTIMTHOTO Ta MPOIECHO-OPiEHTOBAHOTO MiIXO/MiB,



YAOCKOHaJIEHO HAYKOBO-METOAWYHUN MifXiz mo ineHTudikanii i BCTaHOBIEHHS Bifl[IOBiTHOCTI OpraHi3aliiH1uX
CTPYKTYp MapKeTUHTY QyHKIIOHAJIbHUM 3aBIAHHSM MapKeTHHI-MEeHEeIPKMEHTY, [IpoLeC IPUNHSTTS yIIPaBIiHCbKUX
pilieHb CTOCOBHO BUOOPY ONTUMAJIbHOI CTPYKTYpY OPraHi3yBaHHsS MAapKeTUHI0BOI AistibHOCTI. Chepa
BMKOPHUCTAHHSL: Y AisJIbHOCTI MAIIMHOOYIiBHUX MiAIIPUEMCTB XMEJIbHULBKOI 06J1acTi, B TOMy uucii: JI1 «Hosatop»,
[TAT «Temmn», TOB HB® «Ansicmam», TOB «€Bpomna-Exkcriopr Ilmocy, [T «IlleneTiBCbKU pEMOHTHUI 3aBOLY,
HaBYaJILHOMY IIPOLeCi XMEeJIbHUIbKOTO HalliOHAJILHOTO YHIBEPCUTETY MPY BUKJIAJAHHI JUCLUIUIIH: «MapKeTUHIOBi

IOCTiIKEeHHS», «MapKeTUHIOBUM ayguT», «MapKeTUHT IPOMUCIIOBUX MiJIIPUEMCTBY.

2. The object of study: the processes of forming and adapting of marketing management system of industrial
enterprises. Objective: developing of theoretical positions and methodical-applied recommendations on formation
a systematic approach to the use of marketing management of machine-building enterprises. Methods: dialectical,
analysis and synthesis, induction and deduction, semantic and structural-logical analysis; systematic analysis,
comparison, grouping, relative and average values, dynamic rows, graphical, economic and statistical analysis,
sampling, surveys, expert evaluation, matrix, fuzzy logic, economic modeling, logical synthesis of results. The
novelty: for the first time developed a scientific and methodical approach and system of marketing management of
industrial enterprise based on management hierarchy determined by expert marketing functions, adaptive and
proactive approach, created bank of marketing organizational structures, constructed the model of optimization
the system of marketing-management on the basis of effective combination of proactive, adaptive, synergistic and
process-oriented approaches, improved scientific and methodical approach to identifying and match of marketing
organizational structures to the functional tasks of marketing management, process of decision-making on the
selection of the optimal structure of organization of marketing activities. Scope: in practices of machine-building
enterprises of Khmelnitsky region, including: SE "Novator”, JSC "Temp", LLC SPF "Advismash", LLC "Europa-Export
Plus", SE "Shepetivka Repair Plant", in the educational process of Khmelnytsky National University while teaching
disciplines: "Marketing research", "Marketing audit", "Marketing of industrial enterprises".

Jep>kaBHHHM peecTpaniliHuii Homep [iP:

IIpiopuTeTHHH HANIPSIM PO3BHTKY HayKH i TEXHIKH:
CrpareriyHuii npiopUTETHHH HaNIPSIM iHHOBALLiHHOI Ais1JIbHOCTI:
ITizcyMKH JOCTiI>KEeHHS:

Iyo6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasibHO-€KOHOMIYHA CIPSIMOBAHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaa>KeHHS pe3yJIbTaTiB AHCEpPTalii:

3B'130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KepiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacwue IlpizBume Im'a Ilo-6aTbKOBI:
1. KoBanpuyk CBiTsiaHa BonogumnpisHa

2. Kovalchuk Svitlana Volodymyrivna

KBasigikanis: n.e.n., 08.00.04

InenTudikarop ORCID ID: He zactocoyerbcs



JoparkoBa iHdpopmamnist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByTacHOCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizmomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. Kpukascbkuil €8reH BacuiboBud

2. Kpukascpkuii €8res Bacunbosuy
KBasmigikamis: n.e.n., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyetbcs
JopaTrkoBa iHdpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacwue IlpizBume Im'a Ilo-6aTbKOBI:
1. Nerinera Onekcanap Bikroposuy

2. Hennera OnekcaHgp BikropoBuy
KBasidikanis: k.e.n., 08.02.02
InenTudgikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHpopmamist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHoOCTI:

Cdepa ynpasiriHHS:



InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3ak1104Hi BiZOMOCTI
BaacHe IlpizBuiie Im's ITo-6aTbKOBI
TOJIOBH pagu

Biiacue IIpizBuie Im's I1o-6aTbKOBi
TOJIOBYIOYOTO Ha 3acCiiaHHi
BignoBigasibHUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

KepiBHuk Bigainy YKpIHTEI, mpo €
BiZINOBiZaJIbHUM 32 peeCcTpallilo HayKOBOi

OisSIIBHOCTI

SlHKoBCbKa Jlapuca AHartosiiBHa

SlukoBchKa Jlapuca AHaTosiiBHa

IOpuenko T.A.



