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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PyOPHK: 06.81

Tema gucepranii:
1. Apanranis KOMyHIKaTMBHOI CKJIaI0BOi KOMIJIEKCY MAPKETUHTY MiANPUEMCTB Xap40oBOi rajysi 0 Cy4acHUX

PUHKOBUX YMOB

2. Adaptation of the marketing mix communication component of the food enterprises to the current market
conditions

Pedepar:

1. Inceprauiiiny po60Ty IPUCBSIYEHO YIOCKOHAJIEHHIO TEOPETUYHUX N10JIOKEHD, PO3POOJIEHHIO HAYKOBO-
METOJIUYHMX OCHOB i IPAaKTUYHUX PEKOMEHIALIN OO afanTalii KOMYHIKaTUBHOI CKJIa[0BOi KOMILJIEKCY
MapKeTUHTy BUHOPOOHUX IiANPUEMCTB XapuoBOi rayysi 10 Cy4acHUX PUHKOBUX YMOB. JIOCTiIKEHO CYyTHICTb
KOMYHIKaTUBHO]I CKJIa[I0BOi KOMIIJIEKCY MapKETHHTIY MiJIIPUeEMCTBA. BusIBlI€HO CYyTHICTh Ta 0COOJIMBOCTI aamnTallii
KOMYHIKaTUBHO] CKJIaJIOBOi KOMIIJIEKCY MAapPKETHHIY MiJMPUEMCTBA 10 Cy4aCHUX PUHKOBUX YMOB. Po3pobieHo
HayKOBO-METOJIMYHUMN MifXiM MO0 OLiHIOBaHHS PiBHS afjanTallii KOMyHiKaTUBHOI CKJIaJJOBOI KOMILJIEKCY
MapKETUHTY MiAIPUEMCTBA [0 Cy4YaCHUX PMHKOBUX YMOB. OXapaKTepPU30BaHO CTPYKTYPHIi €TEPMiHAaHTU Cy4aCHOTO
KOHKYPEHTHOT'O CEPENOBUILA PUHKY BUMH YKpaiHu. Bu3HaueHo Ha6inbll Ai€Bi eTepMiHAaHTH 30BHIIIHBOTO
cepeJoBUIIA B KOHTEKCTI ajianTalii KOMyHiKaTUBHOI CKJIaZ0BOI KOMILJIEKCY MAPKETUHTY BUHOPOOHUX MiATIPUEMCTB

Xap4oBoi rasnysi. OLiHeHO BIJINB CUCTEMU JeTePMiHAHT BHYTPIIHBOTO CEPEAOBUINA HA PiBEHb afanTallil



KOMYHIKaTUBHO]I CKJIaJIOBOI KOMIIJIEKCY MAaPKETUHTY BUHOPOOHMX MiJIIPUEMCTB Xap4y0Boi ranysi. BusHaueHo
XapakTep BIJIMBY CMaKiB Ta yIiofo006aHb CIIOKMBaYiB Ha piBeHb afanTanii KOMyHIKaTUBHOI CKJIa[0BOi KOMILTIEKCY
MapKEeTUHTY BUHOPOOHUX MiAIIPUEMCTB Xap4yoBoi ranysi. BusHaueHo akTuyHuil piBeHb afanTalii KOMyHiKaTUBHO]
CKJIaJIOBOi KOMIIJIEKCY MAapKETUHTY BUHOPOOHMX MiJIIPUEMCTB XE€PCOHCHKOI 061acTi. OGIpYHTOBAHO HANpPsIMU
yIOCKOHAJIEHHS HabOPy CKJIaL0BUX KOMYHIKaTUBHOTO BIUIMBY [1Jis MiABUILEHHS PiBHS afjanTalii KOMyHiKaTUBHO]

CKJIaJ0BOI KOMILJIEKCY MAapKETUHTIY MiATIPUEMCTBA.

2. The essence of the marketing mix communication component of the enterprise is investigated. The essence and
features of the adaptation of the marketing mix communication component of the enterprise to current market
conditions are revealed. The scientific-methodical approach to assessing the level of adaptation of the marketing
mix communication component of the enterprise to the current market conditions has been developed. The
structural determinants of the current competitive environment of the Ukrainian wine market are characterized.
The most effective determinants of the external environment in the context of adaptation of the marketing mix
communication component of the winery are ascertained. The influence of the system of determinants of the
internal environment on the level of adaptation of the marketing mix communication component of the winery is
evaluated. The character of the influence of consumers' tastes and preferences on the level of adaptation of the
marketing mix communication component of the winery is determined. The actual level of adaptation of the
marketing mix communication component of wineries of Kherson region is determined. The directions of
improvement of the set of means of communication influence for increasing of the level of adaptation of the

marketing mix communication component of the enterprise are substantiated.
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