O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iIKOBHH HOMeP: 0405U003072
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpauii: 12-07-2005

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Kimouko FOpiit OnekcannpoBuy

2. Klochko Yuriy Alexandrovich

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HaykoBOi crieniaIbHOCTI: 08.03.02

Ha3Ba HayKoOBOIi CIIeniaJIbHOCTI: EKOHOMIKO-MaTeMaTnyHe MOJEIOBAHHS

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3axHcTy: 21-06-2005

CreniaJbHICTh 32 OCBiTOO: 0104

Micue po6oTH 34,00yBaya: lon6acbka jepkaBHa MaMHOGY iBHA aKaieMist

Kopg 3a €IPIIOY: 02070789

Micue3Haxoa>KeHHs: 84313, Kpamaropcek, Byl Akasiemiuna (I1IkaiiHoBa), 72

dopma BaacHOCTI:
Cdepa ynpaBiriHHS: MinicrepcTBo ocBiTh YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (pa30Boi CleNiagai30BaHOi BY€HOI pazu): [ 11.051.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHe HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0CO0M: JloHenpKuii HallioHAILHUI YHiBepcUTeT iMeHi Bacunsa Cryca
Kopg 3a € IPIIOY: 02070803

Micue3Haxoa KeHHs: 21021, m.Binauug, Bys1. 600-pivus, 21

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTuyHHUX PYOPHK: 06.35.51

Tema gucepranii:
1. Mozies1t0BaHHSI CUHEPreTUYHOrO e(PeKTy ITPU PO3POOLi MAPKETUHTOBUX CTPaTEriii BUPOOHNYO-€KOHOMIYHUX

CHUCTEM

2. Modellig of synergetic effect in the marketing strategy development for production and economic systems

Pedepar:

1. O6'eKT BOCiIKEHHS: TPOLLECU BUHUKHEHHS i BAKOPUCTAHHS IIO3UTUBHOTO CUHEPTETUYHOTO €(EKTY Y
MapKETHHIOBOI [isIJIbHOCTI MifgpueM-cTBa. MeTa JOCiIKEHHS: pOo3p00Ka KOMIUIEK-CY MOZEJeN BUPOOHUYOI i
MapKETUHTOBOI Ais-JIbHOCTI MiANPUEMCTBA BYT1JILHOI rajysi, CTpa-Teris PO3BUTKY SKOI'0 CIIPSIMOBaHa Ha OTPYMMaH-
HSI CUHEPTeTUYHOro epeKTy. MeTonu Aoci-IpKeHHs: IPUHLNANNA CUCTEMHO-CUHEPTETUYHOTO MiIX04Y, METOIU
€KOHOMIYHOr0 aHai3y, METO-I11 EKOHOMIKO-MaTEMAaTUYHOTO MOJEIOBaHHS. Pe3yibTaTi: BU3HAYEHO
METOJI0JIOTiYHi 3acangy (GOPMYBaHHS CUHEPTETUYHOTO €(PEKTY Bifl YIIPaBIIiHHS IPOLLECAMU PO3BUTKY MiJIIPUEMCTB
BYTiJIbHOI rayysi; po3po6J1eHO KOHILEII{I0 MO-ZeJII0BAaHHS CUHEPTreTUYHOTO edeKTy Bif QyHK-IIiOHyBaHHS
BYTiJIbHOTO MiZTIPUEMCTBA; I06Y-0BaHO MOJEJb (POPMYBAaHHS NOPT(EIIS 3aMOB-JIEHb Y BUNAJIKY, KOJIM KOKHUH i3
IIPOEKTIB HE MOB'SI3aHMM 3 iHIIKMMU; PO3POOIEHO MOJIEJb OIIEPATUBHOTO IJIAHYBAHHS 3aBAaHTKEHHS BU-POOOK
BYTIJIJIS LIAXTU 3 METOI0 BUKOHAHHS 4O-TOBIPHUX TEPMIHIB 3 ITIOCTA4aHHSI Ta IKOCTI [IPO-IyKLii; 3aIIPOIIOHOBAHO

MOZieJib Ta IIpouenypy GOopMyBaHHSI OIITUMaJIbHOI 30yTOBOI cTpyKTypy BEC; CUHT€30BaHO KOMILJIEKC MEeXaHi3MiB



CTpa-TEriYHOrO0 MEHEIPKMEHTY BYTLJIBHOTO MiAnpueM-cTBa. HoBU3HA: BEpIle 3aIpONOHOBAHO KOH-LEMIIiI0
MOJeJIIOBaHHS CUHEPreTUYHOTO e(eKTy; Blieplie 3alIpOIIOHOBAaHO MO/IEeJIb OII€PaTHBHOIO IIJIaHyBaHHS
3aBaHTaXXEHHs1 BUPOOOK BYTijljIsl 3 METOI0 BUKOHAHHS JOTOBIPHUX TEPMIHIB 3 IIO-CTayaHHS Ta SIKOCTi MPOAYKLL;
YIOCKOHaJIEHO Npouenypy GopMyBaHHs ONTUMaIbHOI 30yTOBOI cTpyKTypu BEC; ofep>kanu noganbioro po3-BUTKY
€KOHOMIKO-MaTeMaTU4YHi MOZeJli po3p0o6-K1 MapKeTUHIoBUX cTpareriit BEC: mozienb on-TuMisallii CTpyKTypu 30yTy
BYT1JIBHOTO MiJIIPU-€MCTBA; MO/IeJIb OII€PAaTHBHOIO IJIaHYBAHHSI 3a-BaHTa)KEHHSI BUPOOOK BYTIJJISI 3 METOIO BUKO-

HaHHS ILOI‘OBipHI/IX TepMiHiB Ha ITOCTa4YaHHA Ta JOTPUMAaHHA BUMOT gaKkocTi. O6acThb BUKOPUC-TaHH: TaJly3€Ba

2. Object of research: processes of origin and use of positive synergetycal effect in marketing activity of enterprise.
Purpose of research: de-velopment of complex of models of production and marketing activity of enterprise of
coal in-dustry, strategy of development of which is di-rected on the receipt of synergetycal effect. Methods of
research: principles of system-synergetycal approach, methods of economic analysis, methods of economics-
mathematical design. Results: methodological bases of form-ing of synergetycal effect from the process con-trol of
development of enterprises of coal indus-try are certain; conception of design of syner-getycal effect from
functioning of coal enter-prise is developed; the model of portfolio con-struction is built order in the case when
each of projects is unconnected with other; the model of the operative planning of load of making of coal of mine
with the purpose of execution of con-tractual terms on deliveries and quality of prod-ucts is developed; a model
and procedure of forming of the optimum sale structure PES is offered; the complex of mechanisms of strategic
management of coal enterprise is synthesized. Novelty: conception of design of synergetycal effect is first offered;
the model of the operative planning of load of making of coal with the pur-pose of execution of contractual terms
on deliv-eries and quality of products is first offered; pro-cedure of forming of the optimum sale structure PES is
improved; the economics-mathematical models of development of the marketing strate-gies PES got further
development: model of op-timization of structure of sale of coal enterprise; model of the operative planning of
load of mak-ing of coal with the purpose of execution of con-tractual terms on deliveries and observances of
requirements of quality. Field of the use: of par-ticular a branch.
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