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IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IIoBHe HaﬁMeHyBaHHﬂ lOpI/I,ZLH‘IHO'l' 0COOM: JloHeNbKuUi Hal[iOHATbHUI YHIBEPCUTET €KOHOMIKHU i TOPriBiIi
iMeni Muxaiisna Tyran-bapaHoBCbKOTO

Kopg 3a €IPIIOY: 01566057
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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTUyHHUX PYOpPHK: 71.01.14

Tema gucepranii:

1. MapKeTHHT BiJHOCVH B CUCTEMI yIIPaBJIiHHS MiAIIPUEMCTBOM

2. Relationship marketing in a control system of the enterprise

Pedepar:

1. O6'eKT: mpoLec yrpapiiHHs MAapKETUHTOM BilHOCHH TOPrOBEJIbHUX IiANPUEMCTB B yMOBaX MapKeTHHIOBOI
opieHTauii. MeTa: po3po6Ka KOMIIJIEKCHOI MApKETHUHIOBOI CUCTEMHU B3a€EMOZi MiANPUEMCTB, a TAKO>K HAYKOBO-
MIPaKTUYHUX PEKOMEH LN 00 MOJAJBIIOrO BIOCKOHAJIEHHSI MAPKETHHTY BifHOCUH. MeTOU: 3aralbHOHAyKOBi,
MEeTOJ Y €KOHOMIKO-CTaTUCTUYHOI'O aHaJli3y, MapKeTHUHIOBI (CIIOCTEPEKEHHS], OIUTYBAaHHS, MaTPUYHUII aHaIi3),
METOJI €KCIIEPTHOI AiarHOCTUKY. 3allpONIOHOBAHO: KOHIIENITYasIbHi 3acafiy yIIPaBliHHS MAPKETUHIOM BiJHOCHH;
KOMIIJIEKCHY MAapKETUHTOBY CUCTEMY B3a€EMOJIii; CUCTEMY CTpaTerill yIpaBiliHHSI MAPKETUHIOM BiIHOCHH;
METOJWYHI MiZX0AM O OLiHKY SIKOCTI BiIIHOCHH 3 [IePCOHAJIOM; ITIOHSTIMHO-KaTeropiaJpHui anapat (MapKeTHUHT
BiZJTHOCHH, MapKeTUHIOBa CUCTEMA B3aEMOZi, yIpaBliHHS MApPKETUHIOM BiJTHOCHH); METOIWYHI NiAX0nM 1O
3[1ifICHEHHS [IpoLeCy OiaTHOCTUKYA MapKETUHTOBOI CUCTEMU B3a€MO/ii; CUCTEMY MOZENEN (MOAEb OLiHKA
e(eKTUBHOCTI PYHKILIOHYBaHHS MapKETHUHIOBOI CUCTEMU B3a€MO/ii, MOJI€JIb OLLiHKY NPOLECY YIPABIIiHHS

MapKEeTHHIOM BiJHOCHH, MOJI€JIb OL[iHKU PU3UKY, 110 BIUINBAE HA HisIJIbHICTD MigIIPUEMCTBA 3 MAPKETUHLY



BigHOCHH). Cdepa BUKOPUCTAHHS: MiATIPUEMCTBA TOPTiBJIi.

2. The Object: the managerial process by relationship marketing of trade enterprises in conditions of marketing
orientation. The Purpose: the development of complex marketing system of interaction of the enterprises, and also
scientifically-practical recommendations concerning the further improvement of relationship marketing. The
Methods: the general scientific methods, the methods of economic and statistical analysis, the marketing methods
(the questioning, the observation, the matrix analysis), the methods of expert diagnostics. It Is Offered: the
conceptual bases of management of relationship marketing; the complex marketing system of interaction; the
system of strategy of management of relationship marketing; the methodical approaches to an estimation of
quality of relationship marketing with the personnel; the category definitions (the relationship marketing, the
marketing system of interaction, the management of relationship marketing); the methodical approaches to
realization of process of diagnostics of marketing system of interaction; the system of models (model of an
estimation of efficiency of functioning of marketing system of interaction, model of an estimation of managerial
process of relationship marketing, model of an estimation of risk which influences activity of the enterprise in
sphere of marketing of relations. The Sphere of the use: the trade enterprises.
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