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1. MozemoBaHHS AUHAMIKY 30yTy TOBapiB Ha pYHKAaX HELOCKOHAIOI KOHKYPEeHIii

2. Modeling the sales dynamics of goods in markets of imperfect competition

Pedepar:

1. Y po6oTi npoBeeHo aHasi3 pUHKIB JOCKOHAJIO] Ta HEJOCKOHAIO0I KOHKYPEHIlii, BU3HaY€HO YMHHUKY, 1110
BIIJIMBAIOTh HA IMHAMIKy 30yTy TOBapiB B YMOBaxX HEJJOCKOHAJIO] KOHKYPEHLLii, 0OI'PYHTOBaHO 3aCTOCYBaHHS
IVHaMiYHUX €KOHOMIKO-MaTeMaTUYHUX MOZeJel 4J1s1 MOJIeJIIOBaHHS IUHAMIKM 30yTy TOBapiB y pUHKOBUX YMOBax.
[To6ymoBaHO KOHIIEILiI0 MOJIe/II0OBaHHS AUHAMIKK 30yTy TOBapiB Ha pMHKax HEeJOCKOHAJIO! KOHKYPEeHLii, 1110
6a3yeTbCs Ha METOAaX AOCJIIPKEHHS] PUHKIB Ta TOBaPiB, CKJIAAETHCS 3 I'ITU OCHOBHUX €TalliB Ta Ja€ 3MOT'y
MigBUIMUTY €(PEeKTUBHICTb TisSIbHOCTI MigIIPUEMCTBA IIJISIXOM ONTHUMI3allii 00CATiB 30yTy TOBapy. YIOCKOHAIEHO
METO]I, OLIiHIOBAHHSI CTYII€HS HeIOCKOHaJIOCTi KOHKYPEHTHOI CUTyallii Ha pUHKY, IKUI 6a3y€eThCs HA 3BEIEHOMY
iHJIeKCi KOHKYPEHIii, 0 J03BOJIsIE BpaxyBaTH 3HAYEHHS JIEKiJIbKOX [TOKa3HUKIB KOHKYPEHIIii Ta, Ha OCHOBI 1OTO
aHaizy, 3p0O6UTH OCTATOYHUI BUCHOBOK 1010 KOHKYPEHTHOI CUTYyallil Ha AOCIiIyKyBaHOMY PUHKY. Po3po6iieHo Ta
peasni3oBaHO HeJliHITHY eKOHOMIKO-MaTeMaTUYHy MOZEJb AMHAMIKY 30yTy TOBApiB HA PUHKAaX HEIOCKOHAJIOl

KOHKYPEHIil, Ika BpaXOBYy€ 3MiHM HACUYEHOCTI PMHKA, KyIliBEJIbLHMX MOXXJIMBOCTEN CIIOXKMBAYiB Ta IOKa3HUK



KOHKYPEHTHOI IIPOTULi.

2. The thesis analyzes markets of perfect and imperfect competition, factors that affect the dynamics of sales of
goods under the impact of imperfect competition, justifies the application of dynamic economic and mathematical
models to simulate the dynamics of goods sales in market conditions. The concept of modeling the sales dynamics
of goods in markets of imperfect competition is made, based on market and product research methods, consists of
five main stages and enables a company to increase its efficiency by optimizing the volume of sales of goods. The
method of evaluating the degree of market imperfection on the market is improved, and is based on a composite
index of competition. That allows to consider values of several indicators of competition and, based on the
analysis, to make a final conclusion on the competitive situation in the studied market. A nonlinear mathematical
model of sales dynamics of goods in markets of imperfect competition, that considers changes in market
saturation, consumer purchasing capacity, and the indicator of competitive reaction is developed and

implemented.
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