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V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. MapKeTHHTI NiANPUEMCTB PEKIJIAMHO] ranysi

2. Marketing of the enterprises of advertising branch

Pedepar:

1. Y puceprauii po3po6sieHO KOHLIENTyasIbHi 3aCaiy MAPKETUHTY MiAIIPUEMCTB PEKJIAMHOI rajysi. 3aiporoHOBAHO
kyacuikaliio NignprueMCTB peKIaMHoi ranysi 3a pisHuMHU KinacudikaliiiHumMu o3Hakamu. Po3po6eHo
METOJ0JIOTiYHi 3acaZii MapKeTHUHIOBOI IPOJYKTOBOI MOJITUKY MifIIPUEMCTB peKkaMHoi ranysi. O6IpyHTOBaHO
METOJMYHi 3acany GOpMyBaHHs LiHY HA Pi3HOTO BUAYy PEKJIaMHi NPOAYKTHU. 3alIpOIIOHOBAHO MexXaHi3M B3aeMOfii
MiAIIPUEMCTB PEKJIAMHOI Tajy3i 3 KOMIIOHEHTaMU MapKETUHIOBOI'O CEPENOBUILA. Y IOCKOHAIEHO METOL0JIOTIYHI
3acazay 300py MAapKETUHTOBUX JAHUX Ta 3alIPOIIOHOBAHO MEXaHi3M iX po3nofiny Mixk KOpucTyBadaMu-
CITiBpOGITHMKAaMU areHTCTBa 3aJIe’KHO Bif, ixHix iHpopMaliliHux oTpeb Ta B MeXkax BiflloBigaabHOCTI. BusiBneHo
Ipo6JIeEMH YIIPABJIiHHS CTOCYHKAMHU 3 KJliEeHTaMU MiJIIPUEMCTB PEKJIaMHO] rasysi, o Jaao MOXJIUBICTb PO3POOUTH
MeTon4YHe 3a6e3nedyeHHs] GOpMyBaHHS IUMX B3a€EMOCTOCYHKIB. HalaHoO IpakTH4HI peKoMeHaaLii momo

BIIPOBaKeHHs TexHosorii CRM-cucrtemu Ha nignpueMcTBax pekiaMHoi ranysi. Po3po6ieHo MeTonosoriyHi 3acagu



(opMyBaHHS CcTpaTerii NO3NULiI0BaHHS MiJIPUEMCTBA PEKJIAMHOI raysi.

2. Conceptual backgrounds of marketing of enterprises is elaborated in the thesis. The classification of enterprises
of advertising branch as per different classified features is suggested. The methodological base of marketing
products’ policy of advertising enterprises has been elaborated. The methodological base for creation of price of
advertising products of different forms is grounded. The mechanism of correlation of advertising enterprises with
applicable marketing environment has been grounded. The methodological basis for gathering of marketing data
are improved and the mechanism of their distribution between users-coworkers of the agency depending on their
information needs as well as responsibility is suggested. The problems in management of relationship with clients
of advertising enterprises were discovered leading to the possibility in development of the methodical supply of
formation of these relationships. The practical recommendations regarding the involvement of CRM-system in the
advertising enterprises have been submitted. The methodological base for formation of the strategy of positioning
of advertising enterprises are elaborated.
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