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Pedepar:

1. O6'eKT BOCIiIPKEHHS: IPOLEC YIIPABJIiHHS BUTPAaTaMU [TPOMUCJIOBOTO MiAIIPMEMCTBA HA MAPKETUHTOBI
komyHiKkaii (MK) i3 KiHI}€eBUMHU TIOKYNLSIMU CIIOXKUBYMX TOBAaPiB; META POOOTH: TEOPETUYHE OOI'PYHTYBAHHS T
BJOCKOHAJIEHHSI METOJIMYHUX MiAX0iB 3 ynpaBiiHHs BuTparamu nignpuemctsa (I1I1) nerkoi npomucaosocti Ha MK
B aCIeKTi Takux QYHKIi yIpaBiliHHS, SIK [IJIAHYBaHHS Ta KOHTPOJIb; METO/IUKA OCIIIIPKEHHS Ta araparypa: METoIU
TEOPETUYHOTO y3arajJbHEHHs, aHaJli3y i CUHTe3y, Kjacuikallii, e(KOHOMIKO-CTaTUCTUYHI (OLHOBUMIpHM aHaIIi3),
€KOHOMiKO-MaTeMaTU4Hi (ONTUMi3allii), ONUTyBaHHS, €KCIIEPTHI; TEOPETUYHI Ta IPAKTU4Hi Pe3yJIbTaTH:
xiacudikauig sutpar I1I1 Ha MK misixom BBeleHHS O3HaK "eTall IIpoBeleHHs KoMyHiKanifiHoi kamnaHii (KK)"
(BUTpaTH Ha MiJrOTOBKY Ta KOHTPOJIb, peanisalito KK), "38'130k 3 koHkpeTHO0 KK" (OCHOBHI Ta JONIOMDXHI BUTPaTH),
110 06GYMOBJIEHO YTOYHEHHSIM CKJIay BUTpatT Ha MK; TeopeTnko-MeTONUYHUH MifXif] 0 BUSHAUYEHHSI COLiaIbHO-

nemorpadiunoro npodimo Linbosoi aygutopii KK, me BBOLUTHCS OHATTS "KOMOiHAaLisl PiBHIB COLiallbHO-



nemorpadivHoi XapaKTEPUCTUKU'", IO OTPUMYETBCS TPYITyBAHHSIM CTaHiB XapaKTE€PUCTUKY, IO 3abe3nevye
06'eKTHBHICTb i 3MiCTOBHICTbh BUCHOBKIB ITPO HAWOGi/IbII AMCKPUMIHAHTHI colliasibHO-TeMorpadivHi
XapaKTEePUCTUKW; METOAUYHMI MiAXin 7o popMyBaHHS Ta PO3NOJiAy MixK KaHasaMu, HocisMu MK ocHOBHOTO
oromxety KK III1, BiIMiHHICTIO SIKOTO € BpaxyBaHHS BUMOT [IO OXOIJIEHHS LiJIbOBOi ayAUTOPii Ta 4aCTOTH KOHTAKTiB
3 Helo 3a nepiogamu KK 3a 10IoMororw KpUTepito MaKCUMYMY 3BaKEHOTO CYMapHOTO PENTHUHIY, 10 TO3BOJISE
TOYHillle [IJIAHYBaTH, 3ilCHIOBATHY MTONEPEHIN KOHTPOJIb BUTPAT 3 OIJIY Ha OCSITHEHHS KOMYHIKALiHOI MeTU
[1I1 B neBHOMY cermeHTi ayauTopii KK; BU3HaYeHHS NIOHATTS "yIIpaBJliHHA BUTPAaTaMU Ha MapKETHHIOBi
KOMyHiKalii", 1o 6a3yeTbCst Ha YTOYHEHHI CKiIaay BUTpaT Ha MK Ta po3risgi yrpasiliHHS LUMUA BUTPAaTaMU 3
ypaxyBaHHSM TOPS], i3 3acafaMy KOHIENIii MapKETUHTY 1 3acaf, KOHLENIil KOHTPOJIIHTY: BUMiJIEHHS IPOLECY
IIPUMHATTS YIIPaBJliHCbKUX PillleHb B aCMEKTi TaKWX (PYHKLIN yIPaBiHHS, SIK [1JIAaHYBaHHS Ta KOHTPOJIb; METOAUYHE
3abe3ne4yeHHs 3 IJIaHyBaHHS Ta KOHTposo BuTpat Ha MK III1 npu nposepenHi KK, BigMmiHHICTIO IKOTO €
[IJIaHYBaHHS Ta KOHTPOJIb BUTPAT 3a CETMEHTaMU LinboBoi ayguTopii KK npu nociimoBHOMY BpaxyBaHHI TOProBoi Ta
KOMYHIKAaIil1HOI LiiJIeH, IO CIIpUsi€e MiJBULIEHHIO SIKOCTI IIJIAaHYBAaHHS ¥ KOHTPOJIIO BUTPAT Ta J03BOJISIE MiICUIIATU
PUHKOBY opieHTauio I1I1; mpegMeT i CTyiHb BIIPOBAIPKEHHS: PO3POOKU BIIPOBAKEHI B TPaKTUYHY HistyibHicT TOB
"Petro, JITH", BAT "Cenena", cpepa BUKOPUCTAHHS: [IJIAHYBAHHS Ta KOHTPOJIb BUTpAT I1I1 Jierkoi npoMUCIOBOCTI Ha

MK npwu nposenenHi KK i3 KiHIIeBUMU MIOKYLISIMA TOBapiB.

2. The subject of research: the process of management of costs of an industrial enterprise for marketing
communications (MC) with ultimate buyers of consumer goods; the aim of the paper: theoretical substantiation
and development of methodical approaches for management of a light-industry enterprise MC costs in the aspect
of such management functions as planning and control; research methodology and technique: methods of
theoretical generalization, analysis and synthesis, classification, economic-statistical (one-dimensional analysis),
economic-mathematical (optimizations), polling, expert; theoretical and practical results: classification of an
enterprise MC costs by means of introduction of features "communication campaign (CC) stage" (costs for CC
preparation, control, implementation), "connection with a specific CC" (main and auxiliary costs) stipulated by
specification of the composition of costs for MC; theory-methodical approach to definition of a social-
demographic structure of a CC target audience, where the notion "combination of levels of social-demographic
characteristics” is introduced, which is obtained by grouping of states of characteristics, which ensures objectivity
and depth of conclusions on most discriminant social-demographic characteristics; methodical approach to
definition and distribution between MC channels, bearer of the CC fixed budget of an enterprise, whose distinction
consists in taking into account of requirements for covering the target audience and frequency of contacts with
them by CC periods using the criterion of the maximum weighted overall rating, which allows more precise
planning, carrying out preliminary control of costs in consideration of achieving the communicative purpose of an
enterprise in a certain segment of the CC audience; definition of the notion "management of marketing
communication costs" based on specification of the composition of MC costs and study of such costs management
taking into account, along with the marketing concept principles, the controlling concept principles: separation of
the process of taking management decisions in the aspect of such management functions, as planning and control;
methodical providing on planning and control of MC costs of an enterprise when carrying out CC, distinction of
which consists in planning and control of costs by segments of the CC target audience with consistent regard for
the trade and communication purpose, which contributes to enhancement of the quality of planning and control of
costs and allows strengthening the market orientation of an enterprise; the object and degree of introduction: the
designs are introduced into the practical activity of LLC "Retto LTD", OJSC "Selena"; scope of application: planning
and control of costs of light- industry enterprises for MC in carrying out CC with ultimate buyers of goods.
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