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1. BpeHuHT B yIIpaBiiHHI pO3BUTKOM MiAIIPUEMCTB BUHOPOOHOI IPOMUCIIOBOCTI

2. Branding in managing the development of the wine industry enterprises

Pedepar:

1. Incepraist npucBsYeHa PO3POOIEHHIO TEOPETUYHNX, HAYKOBO-METOANYHYX ITiX0MiB Ta MPaKTUYHUX
peKoMeHalil o0 3aCTOCYBaHHs 6PEHIMHTIY B YIIPaBJIiHHI pO3BUTKOM MiIIPUEMCTB BUHOPOOHOI IPOMUCIIOBOCTI,
BHMKOPHMCTaHHS 6PEHIMHTOBUAX TEXHOJIOTIN IPOCYBaHHs IPOAYKLii YKpaiHCbKUX BUPOOHMKIB Ha BITYM3HSIHUH Ta
3apyOiKHUI PUHKU. YTOYHEHO MOHSTIMHNMI anapar 3a JOCiIKEHOI0 TEMOIO, PO3KPUTO €KOHOMIYHY CYTHICTb Ta

3aIPOIIOHOBAHI aBTOPCHKi BU3HAUYEHHS 3MiCTy MOHSTH "OpeHn”, "PyHKILiOHAJIbHA CYTHICTh 6peHza

, "PUHKOBa
L[iHHiCTb OpeHAa", BU3HAU€Ha CUCTEeMa [IPUHLNIIB OPEHIMHIOBUX TEXHOJIOTH, SIKi IIO3UL[iOHYIOThCS Ha eTarax
(opMyBaHHS i BUKOPHUCTaHHS HOBOTO OGpeH/Ia BUHOPOOHOI NPOoAyKIii. PO3p0o6eH0: METOAWYHI MiTX0nu 11
CTBOPEHHS MeXaHi3MiB (POpMYyBaHHS Ta [IeP>KaBHOI MiATPUMKHU IIPOCYBAaHHS HOBUX OpEH[IiB BUHOPOOHOI mpomyKiiii,
TEOpPETUYHi MOJI0OKEeHHS [0J0 BU3HAUYEHHSI BapiaHTiB MapKETUHIOBOI CTpaTerii 6peHIMHTOBUX TEXHOJIOTIH,
METOJWYHUI MiJXiJ] 10 OLiHIOBAaHHS KOHKYPEHTOCIIPOMOXKHOCTI HOBOTO 6peHia BUHOPOOHOI MPOAYKIii Ta

BU3HAY€HHS 1I0r0 €KOHOMIYHOI e(peKTUBHOCTI.



2. The thesis is devoted to the development of theoretical, scientific, methodological approaches and practical
recommendations on the use of branding in managing the development of the wine industry companies, the use of
branding technologies in promoting Ukrainian products on the domestic and foreign markets. The conceptual
apparatus for the studied subjects has been clarified, the economic substance has been revealed and the

authorized determining of the content of the concepts of "brand", "functional essence of the brand", "market value
of the brand" has been proposed, the system of principles of branding technologies positioned on the stages of
formation and use of a new brand of wine production has been defined. Methodological approaches to create
mechanisms of formation of state support and promotion of new brands of wine production, theoretical
regulations to determine options for branding technologies of marketing strategy, methodical approach to the
evaluation of the competitiveness of a new brand of wine production and determination of its economic efficiency
have been developed.
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