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Pedepar:

1. lucepTariito npucBsYEHO PO3pPOOL TEOPETUUHUX Ta METOOUYHUX ITiTXOiB, IPAKTUYHUX PEKOMeHAAlil 1010
$hopMyBaHHS TYPUCTUIHUMHU HiANIPUEMCTBAMU JIOSITIBHOCTI CITOXKUBAYiB. BU3HAYEHO CYTHICTb MOHSTTS "JIOSITIBHICTD
CIIO>KMBayiB" Ta "MapKEeTUHT JIOSJIBHOCTI", yIOCKOHaJIEHO Kyacudikallilo Iporpam yosyibHOCTI. JoCipkeHo BILJIMB
(aKTOpiB MAaPKETUHIOBOTO CEPEAOBULIA HA POPMYBAHHS JIOSIZIBHOCTI CIIOXXUBAUiB Ta pO3P006JIEHO MOZEJb
YIIPaBJliHHS BiTHOCMHAMMU 3 JIOSIIBHUMU CIIOKMBadyaMU Ta CIIO>KUBaYaMU i3 EPEXiTHOIO JIOSBbHICTIO. BU3HaueHo
METOJIMYHI NifX0oay 00 OL[iHKYU PiBHS JIOSIJIBHOCTI CIIO’KUBAYiB. 3alIpOIIOHOBAHO METOIUYHI MiAX0oau 1o
(hopMyBaHHS TYPUCTUYHUMHU MiANpreMcTBaMy iHQOpMaLifHO-aHAJIITUYHOrO 3a0e3leyeHHs iMIIeMeHTallii
[IPOrpam JIOSJIBHOCTI, 0 PO3POOKY i BIIPOBAIKEHHS [IPOrpaM JIOSIBHOCTI TYPUCTUYHUMU OllEpaTOpaMu Ta
TYPUCTMYHVMMU areHTCTBaMU.3alIPONIOHOBAHO MAaTPULIIO IIPIOPUTETHUX HATIPSAMIB CTPATETTYHOTO PO3BUTKY

KOMYHIKaIil1HOI [iIBHOCTI MiIIPUEMCTBA, 51Ka HaZla€ MOKJIMBICTh BPaxXyBaTU TeHIEHIIii 3MiHM NepLUenUiiHoi i



TPaHCaKLiMHO]I JIOANLHOCTI CIIOKMBAYiB Ta IIPUMATH YIIPABJIiHCEKI PilIEHHS 1040 BHECEHHS 3MiH [10 IPOrPaMU

JIOSIJIBHOCTI Ta MapKEeTUHIOBOi KOMYHIKalifHOI IisSIbHOCTI TYpUCTUYHOTO ollepatopa,/ areHTCTBa

2. The dissertation is devoted to the development of theoretical and methodological approaches, practical
recommendations for the formation of customer loyalty by travel enterprises. The essence of the concepts of
"customer loyalty" and "loyalty marketing" are defined, the classification of loyalty programs is completed. The
influence of factors of the marketing environment for the formation of customer loyalty is defined. Worked out the
model of the relationship management with loyalty customers and customers with transitional loyalty. The
methodical approach to assessing the level of customer loyalty is defined. As a result of the author's research the
methodical approaches to the formation of information-analytical support of implementation of loyalty programs
by travel enterprises and to the formation of loyalty programs of tour operators and travel agencies are offered.
Developed a matrix of priority areas of strategic communications of the company, which makes it possible to take
into account trends of perceptual and transactional customer loyalty and to take management decisions on
amendments to loyalty programs and to marketing communication activities of tour operator/ travel agency
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