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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PyOpPHK: 19.21.07

Tema gucepranii:

1. MapKeTHHIOBi CTpaTerii rpOMaACbKO-TIONITUYHUX Ta3eT YKPaiHu.

2. The marketing strategies of public-political newspapers of Ukraine.

Pedepar:

1. luceprauis npucBa4YeHa JOCiIKEHHIO OCHOBHUX MAaPKETUHIOBUX CTPATETil y IPOMaZICbKO-TIOJITUYHUX ra3eTax
Ykpainu. [IpoaHanizoBaHO MapKeTHMHIOBi cTparerii, ki npotsrom 2000 - 2013 pokiB BUKOPUCTOBYBaIN pepakuii 11
BCEYKPAiHChKUX, 06JIaCHUX, MIKOOIACHUX, MiCbKUX i pallOHHMX YKPaiHOMOBHUX IPOMa/ICbKO-TIOJIITUYHUX ra3er.
BusBiieHO MapKETUHTIOBI CTpaTeETii, SIKi BUKOPUCTOBYIOTh 'POMaJCbKO-TIOJIITUYHI ra3eTy YKpaiHu: "TIPiOpUTETHI
iHTepecu pepakuii’, "auTay noHay yce", "pexkaama oHaz yce", "npubyTok MoHas yce". BuoKkpemieHo iHCTpyMeHTU
MapKETUHIY [JIS1 PEJAKLiN ra3eT: TBOPYi, AM3aiHEePChKi, yIIpasiiHCeKi i PR. [IpoBeneHi aBTOPKOIO COLi0JIOTiYHI
IocimKeHHs (ONUTYBaHHS YMTAYiB i pelakTOpiB MPOBIZHMX IPOMaACHKO-TIONITUYHUX ra3eT) 3aCBiAYniIy, Mo YynTadi
X04yTb, 0¥ TPOMaCbKO-TIOJNITHYHI ra3eTu OyJiy 1iKaBUMHU, MiCTU/IM 6araTo pi3HOMaHITHOI Ta KOPUCHO] iHdopMallii;
caMe BUJIaHHS Mae OyTH HeJJOPOT'MM, 30BHi IPUBAOIMBUM, BUKOHAHUM y KOJIbOPAX, Ha NaJbTax Mae OyTU 6arato
CBIiTJINH. PEKOMEHJJ0BAHO CTBOPUTH Y PEAAKLISIX CIY>KOU MAapKETHHTY, gKi 6 BUBYAJIM PMHOK i Miclle HA HbOMY CBOTO

BUJIAHHS, ayAUTOPIIO ra3eTH, BIPOBAIKyBaid QYHKLII MAPKETHHTY.



2. The dissertation is a study of basic marketing strategies in public-political newspapers of Ukraine. It is analyzed
the marketing strategies that during 2000 - 2013 years were used by 11 national, regional, inter-regional, city and
district Ukrainian public-political newspapers. It is revealed the marketing strategies, which are used in the public-

political newspaper Ukraine, namely "priority of interests of the owner", "the reader is a paramount”, "Advertising is
above all", "Profit above all else". The author determined following marketing tools for newspapers: creative,
design, management and PR. As the result of the social exploring it was found out that the readers want the public-
political newspapers to be interesting, to diverse and to contain a lot of useful information, the newspaper should
be inexpensive, visually appealing and colorful, and the pages of the newspaper should consist a lot of pictures. It is
considered to create in the editorial offices the departments of marketing, which would study the market and a
place of their edition on it, explore the audience of their newspaper, implement the marketing tools.
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VIII. 3ak1104Hi BiZOMOCTI
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