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JaTa 3axucry: 27-09-2019

CnenianbHICTB 32 OCBITOXO: KpeCIeHHs Ta 06Pa30TBOPYE MUCTEITBO

Micue po6oTH 3400yBaya: HaujonanbHa akaziemist KEPiBHUX Ka/piB KyJIbTYPH i MUCTELTB
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dopma BaacHOCTI:
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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (Pa30Boi CIeliaJai30BaHOi BYE€HOI pazu): [l 26.850.01
IToBHe HaﬁMCHyBaHHH Iopn,qnqﬂoi 0C00M: HaujoHanbHa akanmeMist KEePiBHUX KaJIPiB KyJIbTYpHU i MUCTELTB
Kopg 3a €IPIIOY: 02214142

Micue3HaxoaKeHHS: ByJL. JlaBpceKa 9, kopr.15, M. Kuis, Kuis, 01015, Ykpaina

dopma ByracHoCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO Ky/bTypy YKpainu

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: HarioHanbHa aka/ieMis KEpiBHUX KafpiB KyJIbTypHU i MUCTEIITB
Kopg 3a €IPIIOY: 02214142

Micue3HaxoaKeHHS: ByJ1. JlaBpceKa 9, kopr.15, m. Kuis, Kuis, 01015, Ykpaina

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepCTBO KyJIbTypU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHyHHX PyOpPHK: 13.09

Tema gucepranii:
1. EBommoniig pexkyamHoi rpagiku sIK CKJIaf0BOi XyI0>KHbO-TIPOEKTHOI KYJIbTYPH.

2. The Advertising Graphics evolution as a component of Art-Project Culture.

Pedepar:

1. Inceprarist Ha 3gOOYTTSI HAYKOBOTO CTYIIEHS LOKTOpPa MUCTELITBO3HABCTBA 32 crienianpHicTio 26.00.01 - Teopis Ta
icTopis KynbTypu. HallioHasbHa akazeMist KepiBHUX KaJIpiB KyJIbTYPH i MUCTELTB, MiHICTEPCTBO KyJIbTypy YKpaiHU.
Kuis, 2019. ¥ MbKIACIUITIHAPHOMY NOCTIIKEHHI PEKJIaMHY IpadiKy PO3IJISIHYTO SIK IPOAYKT KyJbTypU Ta
MUCTELTBA B KOHTEKCTi aKTyaJbHUX TEHIEHIil1 PO3BUTKY PEKJIAMHOTO IU3aiiHy — crieln(iyHOro Buay TBOPYOi
IiSITIBHOCTI, @ Cy4aCHUM MPOLLEC TPOEKTYBAHHS IIPELICTABJIEHO SIK CUHTE3 COL[iOKYJIbTYPHUX, CEMIOTUYHUX,
KOJIbOPO- rpaivyHUX Ta MAPKETUHIOBUX aCIIeKTiB. Briepiie apryMeHTOBaHO iCTOPUMKO- MUCTELTBO3HABYE IiAIPYHTS
peKIamMHoOi rpaiku Ta JOBEAEHO ii BArOMICTb K CKJIaH0BOI XyH4,0KHbO-TIPOEKTHOI KyJIbTYPH (AU3aNHY).
[IpoanamnizoBaHO BIJIUB XYJOXKHIX CTUJIIB, HAPOJHOI TBOPYOCTI i XyZ0>KHIX HAPOJAHUX TPOMUCIIB Ha €BOJIIOLIIIO
pexyamHoi rpadiku, BUSIBIIEHO [IPOOJIeMU Bidyasisaliii pekjiaMHUX ifiell Ta CTPYKTYPOBaHO apCeHas XyA0KHbO-
rpaiuyHux 3ac06iB y CyKYIIHOCTi 3 KOMITIOTEPHUMU TEXHOJIOTiIMU. JIOBEI€HO TPAHCKYJIbTYPHICTb, MACOBICTb i
perioHanbHy cnenu@iky pekaamu. OCO6JIMBY yBary IpUCBSYEHO CTUJIICTUYHUM TpaHC(OpMaLLisiM peKJIaMHOI

rpadiku i cyyacHUM NMpUHLMIIAM FApMOHi3aliii BizyasbHO-iHpopMaLifiHoro cepenoBuia. [Tpoctuii inocTpaTUBHUN



CyHIPOBi KOMEPLiNHOI iHdopmallii BMiHUBCS [TOSIBOIO HOBUX CTUJIIB y XIX-XX CT., 3aCTOCYBaHHSIM KpPeaTUBHUX
PEKJIaMHUX TE€XHOJIOTi 06pa30TBOPEHHS, MOJIiCTUIII3MOM Ha nodaTtky XXI cT., akTuBi3alj€elo npoleciB 6peHainry ta
pebpenpinry. TeopeTuyHO y3arajbHEHO 3aKOHOMIPHOCTI Bi3yasibHOI MOBHY peKJlaMu Bif, adimu (m1akaTa) 1o
u1ppOBUX Melia, 3aIIPOIIOHOBAHO METO/I0JIOTIYHY KOHIIEMII{I0 KOMIIJIEKCHOTO IIPOEKTYBAHHS PeKJIaMHOI IpoAyKIiii,
a Mefiiain3aiiH BU3HAYEHO fK AKiCHO HOBUIA €Tall COLiOKYJIbTYPHOT'O NPOEKTYBaHHS KOMYHIKaLil, IK
HaWIepCleKTUBHIINY BUJ Au3aiiHy cepe, iHmux. Kio4oBi ciioBa: pexyiaMHa rpadika, Xy0XHbO-IIPOEKTHA
KyJIbTYpa, BidyasbHi KOMyHiKalii, yakar, u1MppoBi Mefia, CTUIiCTUKA peKIaMHOi rpadiky, eTHOMUCTELbKI TpauLlii,
OpeHp, peKJIaMHUI Au3aliH, MeJiagu3alH.

2. Thesis for the Habilitation of Doctor Degree in Art Studies in Speciality 26.00.01 «Theory and History of
Culture». - National Academy of Managerial Staff in Culture and Arts, Ministry of Culture in Ukraine. Kyiv, 2019.
Advertising Graphic in the interdisciplinary study is considered as a product of Culture and Art in the context of
actual trends of advertising design development - a specific kind of creative activity, and the contemporary design
process is presented as a synthesis of socio-cultural, semiotic, colour-graphic and marketing aspects. The
transisystem and multimodal methodological approaches are applied, which made it possible to conduct a
comprehensive analysis of the evolution of advertising graphics. In first time, art-historical foundations of
advertising graphics have been argued and its importance as an integral part of the Art-Project Culture (Design)
has been proved. The influence of artistic styles, folk art and crafts on the development of advertising graphics has
been analyzed. The problems of advertising ideas visualization have been identified, and the arsenal of art-graphic
tools in combination with computer technologies is structured. Transcultural, mass and regional specifics of
Advertising are proved. Particular attention is devoted to colour functions in advertising appeals and its semantic
interpretations, and algorithms of culturalaesthetic evaluation of advertising design objects are developed also.
The structure of Thesis consistently reflects the scientific retrospective of stylistic transformations in advertising
graphics and actual principles of harmonization the visual info mediaspace in the coordinates of art-project
culture. A simple illustrative accompaniment of commercial information has been replaced by the emergence of
new styles in the XIX-XX cent., the using of creative advertising technologies and polystylism at the beginning of
XXI cent., and the intensification of branding and rebranding processes. The form, essence and specificity of
advertising image, its symbolic significance and importance as a means of visual communication are revealed, and
scientifically substantiated definition of the art-image system of advertising graphics is proposed. In the
framework of a specific visual-verbal model, the advertisement should have a clear communicative structure,
socio-cultural content, visual semantics, archetypical, emotionality, conciseness, contrast and dynamic colour
balance, originality, clarity of the image, art-aesthetic level, and to stimulate the intellectual and emotional activity
of consumers. Regularities of the visual language of advertising from affichies (posters) to digital media was
theoretically generalized, the methodological concept of complex designing of advertising products is proposed,
and media design is defined as a qualitatively new stage of designing - the socio-cultural designing of
communications, as the most perspective kind of Design among others at the early part of XXI cent. Thus, the aim
of our study was achieved: on the basis of comprehensive analysis the evolution of Advertising Graphics,
systematization and classification a lot of empirical (illustrative) material, was disclosed the social, cultural-image
role, art-aesthetic value and the patterns of stylistic transformations of advertising graphics in the structure of
Art-Project Culture. Taking into account the relevance and interdisciplinary nature of Thesis, the scientific results
obtained will be great importance at the theoretical, practical and educational levels, and in general, will promote
the development of Advertising Design in Ukraine. Keywords: advertising graphics, art-project culture, visual
communications, poster, digital media, stylistics of advertising graphics, ethno-art traditions, brand, advertising
design, media design.
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BiacHe IIpi3Bue Im'sa I1o-6aTbKOBI:
1. KpuBosanos Muxaiino OJyiekcaHgpoBUY

2. Kryvolapov Mychailo O.

KBasigikamis: . mucr., 26.00.01
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JopaTrkoBa inpopmanis:
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Baacue IlpizBume Im'a Ilo-6aTbKOBI:
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2. Zosim Olga L.
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