O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0400U001945
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamuii: 11-07-2000

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Kypoukin Kupuno CepriftoBuy

2. Kurochkin Kyrylo Sergijovych

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cneniaabHOCTI: 08.06.02
Ha3zBa HayKoBOi cIeniaJabHOCTI:

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

Jata 3axucry: 03-07-2000

CreniaJbHICTh 32 OCBiTOIO: 7.05.02.01

Micue po60oTH 34,00yBayva: YkpaiHChKMil HAYKOBO-AOCiAHMI iHCTUTYT NpupoaHux rasis VkpH/lIras

Kop 3a €IPIIOY: 15876400

Micue3HaxoaKeHHH: 61125, Ykpaina, XapkiB-125, YepBoHouKinbpHa Hab., 20

dopma BaacHOCTI:
Cdepa ynpasiriHHS:

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYU€HOI pagHy (Pa30Boi Cleniaai30BaHOI BYEHOI pagu). [l 64.055.01

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKuil HAlliOHAbHUI EKOHOMIYHMIT yHIBEPCUTET iMeHi
Cemena KysHens

Kopg 3a €IPIIOY: 02071211

Micue3Haxoa>KeHHsI: npocnekt Hayku, 9-A, m. Xapkis, XapkiBcbKuii p-H., XapKiBcbka 0671, 61166, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10

BUKOHaHO JHUCEPTALil0

IloBHe HaiMEeHYBaHHSI IOPUAHUYHOI OCOOHM: XapKiBChbKUii IepKaBHUI €KOHOMIYHMIA YHiBEpCUTET
Koz 3a €PIIOY: 20711213

MicuesnaxomerHﬂ: 61001, m. Xapkis, 1p. JleHiHa, 9a

dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio
Mosga guceprarii:
Koau TemaTHYHHUX PyOpPHK: 06.51.61

Tema gucepranii:
1. Crpareriynnit MapKETUHT i iIHHOBALillHA NiSI/IbHICTD MiAIIPUEMCTB

2. Strategic Marketing and Innovations at Industrial Enterprises

Pedepar:

1. Bupo6Huyi nianpuemcTBa i HayKOBO-IOCIiIHI opraHisalii pisHux cep BUpoOHUIITBA TOBApiB i ociyr. Haykose
OOrpYHTYBaHHS i pO3p00OKa KOMILJIEKCHOTO MiXOAY [0 3aCTOCYBAHHSI CUCTEMU CTPATEriYHOTO MAPKETUHTY SIK
3aco0y 3a6e3rneyeHHs IePCIEKTUBHOTO PO3BUTKY MiANPHUEMCTBA 32 IOIIOMOT0I0 MAPKETUHIOBUX iHCTPYMEHTIB Ta
iHHOBALiMHOI HiIBHOCTI. Me€TOIaMM NOCIIIIKEHHS € METOU JIOTIYHOTO y3araJbHEHHS, CUCTEMHOTO TiAX0AYy,
€KOHOMIKO-MaTeMaTUYHOI0 MOJI€/IIOBaHHS, CTATUCTUYHI METOAU. YTOUHEHO 3MICT KaTeropiii "MapKeTUHroBa
IiSJbHICTB" 1 "CTpaTerivHui MapKeTHHI". 3alIPOIIOHOBAaHA KOMIUJIEKCHA CUCTEMA CTPATETiYHOIO MAPKETHUHIY,
MeXaHi3M B3a€MO3B'SI3KY CTPATETiYHOro MapKeTHHTY i iHHOBaLilHOI Aisl/IbHOCTI Ha MifprueMcTBi. Po3pobiieHi
METOANYHI [TOJIOXKEHHS IOA0 OpraHisallii Ta riaHyBaHHS iHHOBALiHOI NiJIbHOCTI B yMOBaxX CTPATETiYHOTO
MAapKETUHTY Ta BUBHAYEHHS NIPIOPUTETHOCTI iHHOBAL[iTHUX IPOEKTIB. [IpakTUYHe 3HaY€HHSI OTPMMAHUX PE3YJIbTaTiB
II0JIITa€ Y TOMY, 110 iXHE 3aCTOCYBAHHS CIIPUSITUME MiABULIEHHIO €(PEKTUBHOCTI BUKOPUCTAHHS MOTEHLialy

MapKeTUHTOBOi Ta iHHOB aliliHOI IisI7IbHOCTI B cy4acHUX YyMOBax. Po3pobku BrinieHi B po6oTy BAT "Typ6oarom”,



YKpaiHCBKOT0 HayKOBO-IOCIIIHOTrO iHCTUTYTY NpupoHuX rasis "YkpHJIraz". Cheporo BUKOPUCTaHHS €

IIPOMUCJIOBI MiJNIPUEMCTBA, HAYKOBO-IOCJiHI OpraHisallii, HaBYaJabHU MIpOLEC.

2. The industrial enterprises and research establishments of various spheres of manufacture of the goods and
services. A scientific substantiation and development of the complex approach to use of system of strategic
marketing as means of maintenance of perspective development of the enterprise with the help of marketing tools
and innovation of activity. By methods of research is methods of logic generalization, system approach, economic-
mathematical modeling, statistical methods. The contents of categories "marketing activity" and "strategic
marketing" are specified. The complex system of strategic marketing, mechanism of interrelation of strategic
marketing and innovation of activity at the enterprise is offered. The methodical rules on organization and
planning innovation of activity in conditions of strategic marketing and definition priority of the projects are
developed. The practical value of the received results is, that their use promotes increase of efficiency of use of
potential marketing and innovation of activity in modern conditions; the development are introduced into work
"Turboatom" Public Company and Ukrainian Research and Design Institute of Natural Gases (UKRNIIGAS). Sphere
of use are the industrial enterprises, research organizations, educational process.

Jep>kaBHH peecTpaniiiHuii Homep JiP:

IIpiopuTeTHHI HanIpsIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLiHOI AiSJIBHOCTI!
ITiZCcyMKH JOCIiI>KEeHHS:

Iyosikarrii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ComiasibHO-eKOHOMIYHA CIIPSIMOBaHiCTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnipoBaakeHHs pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHHUKIB (KOHCYJIbTAaHTA)

BaacHe IlpizBume Im's I10-6aTbKOBI:
1. Appanacees A.O.
2. AaHacbeB A.O.

KBasidikamis: k.e.n., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyetses
JoparkoBa indpopmamnis:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:



InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€eHTiB

OdiuiiiHi OIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. T'punesa B.M.
2. I'puneBa B.M.

KBasigikanis: g.e.n., 08.00.21
InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. Tanbko T.B.
2. anbko T.B.

KBasmigikamis: k.e.x., 08.06.03
Imentudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHdpopmamist:

TloBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByTacHOCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3ak1104Hi BiZoMOCTi

BsiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

TOJIOBH pajgu

[Tymkap O.I.



BaacHe IlpizBume Im's I10-6aTbKOBI [Tymkap O.I.

TOJIOBYIOYOTO Ha 3acCiiaHHi
BignoBigasibHUMH 3a HiATOTOBKY
00JIiKOBUX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 peEeCTpallilo HAayKOBOIi IOpuenko T.A.

OisSIIBHOCTI




