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Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. TeopeTrko-MeToguYHe 3ab6e3l1e4eHHs] KOHKYPEHTOCIIPOMOXKHOCTI MiIIPUEMCTBA: MAPKETUHTOBUI acCIeKT

2. Theoretical and methodical ensuring of the enterprise competitiveness: the marketing aspect

Pedepar:

1. O6'eKT BOCIIIKEHHS: NTpoLeC 3a6€3Me4eHHS] KOHKYPEHTOCIIPOMOXKXHOCTI TPOMUCJIOBOTO MiIIPUEMCTBA B YMOBax
3arOCTPEHHS PUHKOBOI KOHKYPEHLii; MeTa pOO0TH: TEOPETUYHE OOIPYHTYBAHHS Ta pO3p0OOKa HAYKOBO-METOIUYHUX
PEeKOMeHalil o010 MapKeTHHIOBOr0 3a0e3leuyeHHs! KOHKYPEHTOCIIPOMOXKHOCTI MiIIIPUEMCTBA; METOIUKa
IOCJiI)KEeHHS Ta anapaTypa: MoHorpagiyHuil, MeToq, Kiaacudikaiiii, MeTony CUCTEMHOTO aHali3y, CACTEMHUMN
IiJXiM, JIOTIYHOrO y3arajbHEHHs, ITIOPIiBHSIHHS i aHAJI3y EMITIPUYHUX JAHUX, METOJ, Pafapa, KJIaCTepHUN aHali3,
mopdooriuauii MmeTon, rpadidHui; TeOpeTUYHI Ta TPaKTUYHI pe3yIbTaTy: BUBHAYEHHS TUITIB Ta XapaKTEPUCTUKY
CHACTEMU MapKeTHHIOBOTO IIJIaHYBaHHS 3a0€3I1eYeHHs] KOHKYPEHTOCIIPOMO>KHOCTI MifIIPUEMCTBA, OCOOIUBOCTI
CTPYKTYPHOI 1100y10BU Ta (PYHKIIOHYBAHHS SIKOI IPOIIOHYETHCS PO3TISITH 3aJI€XKHO Bif] CIIOJIyYEHHS
XapaKTEPUCTHUK CTYIIEHS MiHJIMBOCTI PUHKOBOTO cepenoBulla (CTabinbHe, MiHIMBe, TypOyJIEHTHE) Ta XapaKTepy

(po3maiTTs) LiNbOBUX KOHKYPEHTHUX IlepeBar (OgHOPinHI, fudepeHLifioBaHi, KOMIIJIEKCHI); METOOUYHUH MigXiz, 10



OLIiHKM IIPUBAGIMBOCTI CETMEHTIB PUHKY Ta BUiB IPOAYKILIi 15 3a6e3Me4eHHs] KOHKYPEHTOCITPOMOXKHOCTI,
OCOOJIMBICTIO SIKOTO € y3arajibHeHHsI IOKA3HUKIB BILJIMBY XapaKTepy oIepaliil mifnpreMCcTBa y IEBHOMY CEIMEHT] (3
IIPOJIaKy IIEBHOTO BUAY NPOAYKLii) HA POpPMyBaHHS KOHKYPEHTHUX IlepeBar MiJIIpueMCTBa HA PUHKOBOMY,
BMPOOHMYO-TEXHOJIOTIYHOMY i IPOYKTOBOMY PiBHSIX; METOAUYHUM MifXif 10 GOpMyBaHHS TOBAPHOTO
ACOPTUMEHTY, 110 6a3yeThCs HAa BUMOTax JOCSITHEHHS 30aJ1aHCOBAHOCTI 3 IOJIOKEHHSIMU CTPaTerii 3a6e31e4eHHs
KCII Ha ocHOBI y3arajibHeHHSI OLiHOK [TapaMeTpiB TOBAPIB i MOCIYT, SIKi BUPOOJISIOTHCS, 32 KPUTEPiSIMU PiBHS
IIPOJIaKy, TEMIIIB 3MiH 00CSTiB 30yTy, PiBHSI BUTPAT Ha 30yT, @ TAKOXX PO3POOKU Bif[IOBiIHOIO MAaPKETUHIOBOTO
iHCTpyMEHTapilo NiATPUMKYA KOHKYPEHTHUX [I€PEBAr, 110 BifIOBigae CTaHy 3a3HaYE€HUX IIapaMeTPiB; MTOCIIiIOBHICTb
i 3MiCT eTaniB MapKeTHHIOBOTO CTPATEriYHOro IJIaHyBaHHSI 3a6e31eYeHHs] KOHKYPEHTOCIIPOMOSKHOCTI, 1110, Ha
BiZIMiHY BiJl iCHYIOUHMX IiIXO/IiB, IPOIIOHYETLCS 3[iMICHIOBATY Ha OCHOBI BU3HAYEHHS 3aXOLiB OO0 [IO0JIaHHS
CTpaTEeriyHOro pO3pMBY MK HassBHUM CTAaHOM MapKETHHIOBOI [isJIbHOCTI Ta BUMOraMHU [10 peasisaujii 6a30Bux
(eTaZlOHHUX) CTpATETiil; CKJIaJ, CUCTEMU ITOKA3HUKIB MOHITOPUHTY KOHKYPEHTOCIIPOMOXKHOCTI i KOHKYPEHTHUX
Iepesar, B paMKax $IKOi, Ha BiIMiHy BiJi iCHyI0YMX MiAXO/iB, IPONIOHY€ETHCS BUNIIUTY [IBi TPYNM IOKA3HUKIB: 3arajbHi
Ta JIOKJIbHI, 110 JO3BOJISIE NOCITTU NPOLYKTUBHOIO IIOEAHAHHS B IPOLIEC] CIIOCTEPESKEHHSI OLIiIHOK Pi3HUX BUTIB
B3aeMOJii MK CKJIaIOBUMU MapKETUHIOBOI JislIbHOCTI; IpeMET i CTYIiHb BIPOBAIPKEHHS: PO3POOKY BIPOBAIKEHI
B ipakTuyHy HistpHicTs TOB "HBIT "Texinceps”, [I1 "OcobrBe IpOeKTHO-KOHCTPYKTOPCHKE i TEXHOJIOTIYHE BI0pO
I)KepeJ KUBJIeHHs"; cdhepa BUKOPUCTAHHS: TEOPETUKO-METOIUYHE 3a6€31eYeHHs] KOHKYPEHTOCIIPOMOKHOCTI

HiﬂHpI/IGZMCTBa: MapKeTI/IHFOBI/Iﬁ ACIIEKT.

2. Research object: the process of securing the competitiveness of industrial enterprises in the aggravation of the
market competition; the purpose of work: theoretical foundation and develop scientific guidelines for the
marketing of competitiveness; research methods and apparatus: monographic, method of classification, methods
of systems analysis, systems approach, logic synthesis, comparison and analysis of empirical data, the radar
method, cluster analysis, morphological method, graphical; theoretical and practical results: the types and
characteristics of the marketing plan to ensure the competitiveness of enterprises, especially the structural
construction and operation of which it is proposed to divide depending on the traffic characteristics of the degree
of variability market conditions (stable, changing, turbulent) and nature (diversity) target competitive advantages
(homogeneous, differentiated, complex); methodical approach to evaluating the attractiveness of market segments
and products to ensure competitiveness, feature of which is a generalization performance impact nature of
enterprise operations in a particular segment (the sale of a product type) on the formation of competitive
advantage in the market, production technology and product levels, methodical approach to formation of product
range, based on the requirements of balancing strategy with the provisions of PCB-based generalization parameter
estimates of goods and services are produced by the criterion level sales pace of change in sales volume, cost of
sales level and develop appropriate marketing tools support the competitive advantages that corresponds to the
specified parameters, sequence and content marketing strategic planning stages of competitiveness, which, unlike
existing approaches proposed exercise-based measures to overcome the strategic gap between the current state
of marketing activities and requirements of the basic (reference) strategies, the composition of monitoring
indicators of competitiveness and competitive advantage, in which, in contrast to existing approaches, it is
proposed to allocate two groups indices: general and local, which allows for a productive combination of process
monitoring assessments of different types of interaction between the components of marketing activities; subject
and degree of implementation: development implemented in practice OOO "NPP" Tehinserv "SE" Special Project
Design and Technological Bureau sources power “; the scope of application: theoretical and methodological
support the competitiveness of enterprises: marketing aspect.
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