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2. Management of marketing researches on wood-processing enterprises

Pedepar:

1. B pucepTaniiHiil pobOTi pO3IrJISIHYTO TEOPETUKO-METOINMYHI IIiAXOIM Ta 3aIIPOTIOHOBAHO IPAKTHUYHI peKOMeHaaii
IOZ0 YIPaBJiHHS MapKETUHTOBUMH JOCJIKEHHSIMU Ha IepeBOOOPOOHUX MiJIIPUEMCTBAX B CyYaCHUX YMOBax
PO3BUTKY €KOHOMIKU. JI0CTiIpKeHO KOHLENTyalbHi MiAX0AU O YIIPaBliHHI MapPKETMHIOBUMU JOCJIiIKEHHSIMHU.
OLiH€eHO CTaH AepeBo0O6POOHOr0 BUPOOHMIITBA B YKpaiHi, BU3HAYEHO OCHOBHI TE€H/EHLIii PO3BUTKY PUHKY
IlePEB'SHUX BIiKOH i IBEPEN, IPOAHAJIi30BAaHO CTaH YIIPABJIiHHSA MAPKETUHTOBUMMU JOCIIIPKEHHIMU Ha
IepeBOOOPOOHUX MigIpueMCTBaX. PO3po61eHO eKOHOMIKO-MaTeMaTUYHY MOJIeJlb BUBHAUEHHS MiCTKOCTiI pUHKY
IlepEB'SSHUX BIiKOH i ABepel. 3a pe3yJibTaTaMu KOMILJIEKCHOTO OCiTKeHHS JEPEBOOOPOOHUX MiANIPUEMCTB Ta
€KOHOMIKO-MaTeMaTUYHOT0 MOJIe/II0OBAHHSI 3a[IPOIIOHOBAHO MapKETUHIOBY iHOPMaLiliHy CUCTEMY B KOHTEKCT]
yIPaBJliHHS MAapKETUHIOBUMMU JIOCIIi/IDKEHHSIMY, alallTOBaHy A0 iHpopMaLifiHUX OTped JepeBo0OpOOHUX
nignpuemcts. Po3po6s1eHO MOZE/b YIIPaBIliHHI MapPKETMHIOBUMU JOCJIiIKEHHSIMU Ha MigIIPUEMCTBI. BpaxoByoouu
crienniky MapKeTUHIOBUX JOCIiKeHb BLOCKOHAIEHO MifXiA 7o OLiHKY iX e(eKTUBHOCTI BIIOCKOHAJIEHHS

CHACTEMMU COLIiaJIbHO-OPi€HTOBAHOTO YIIPABJIiHHS.



2. The thesis considers theoretical and methodical approaches and practical recommendations for the
management of marketing researches on wood-processing enterprises in modern conditions of economic
development. The conceptual approaches to the management of marketing researches were researched. The
condition of wood industry of Ukraine was estimated, key market trends of wooden windows and doors were
determined, the state of management of marketing researches on wood-processing enterprises was analyzed. A
mathematical model of economic and mathematical definition of wooden windows and doors market capacity was
developed. According to the results of the investigation of wood-processing enterprises and economic and
mathematical modeling, a marketing information system of management in the context of marketing researches
adapted to the information needs of wood-processing enterprises was suggested. Management model of
marketing researches at the enterprise was developed. Considering the specificity of marketing researches the
approach to assessing their effectiveness was improved.
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