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Pedepar:

1. Incepralito NpUCBsIYEHO Po6JIeMi YITPaBIiHH SIKiCTI0O MAaPKETHUHIOBOI AisJIbHOCTI BUILIMX HAaBYaJIbHUX 3aKJIATiB
III-1V piBHiB akpeguTalii. PO3KpUTO CYTHICTL MAPKETUHIY B CUCTEMI BUILLOI OCBITH, 3MICT, CTPYKTYPY MapKETUHTOBOi
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YIIPaBJliHHS SIKiCTIO MAPKETUHTOBOI [1iS1JIbHOCTI.

2. Thesis is devoted to the problem of management of marketing activities at higher educational establishments of
I1I-1V levels of accreditation. The essence of marketing in the system of higher school was revealed in the thesis, as
well as the contents, the structure of marketing activities and strategies, employed at higher educational
establishments. It is substantiated the concept of marketing management of higher educational establishments of



III-1V levels of accreditation. The efficiency of the system of management of quality of the marketing activities was
worked out and experimentally checked.
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