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Pedepar:

1. ¥ nuceprauiiiniii po60Ti PO3B'I3aHO Ba)KJIMBE HAyKOBO-TIPUKJIaTIHE 3aBAAHHS BUBHAYEHHS TEOPETUKO-
METO/IOJIOTIYHMX 3acaji Ta OOrPYHTYBaHHS IPAKTUYHUX [TPOTIO3ULLIH 0JI0 MAPKETUHIOBOTO YIIPaBJIiHHS
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IOCIIIIKEHHS CYTHOCTI, IPUHLMUIIIB Ta METOMIB MAPKETUHIOBOTO YIIPABJIiHHA [TOCEPEIHULLKAMY TYPUCTUYHUMU
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3MiHOIO POJIi MApPKETUHTY B AisJIbHOCTI IOCepeIHULIBKAX TYPUCTUYHUX MiZTIPUEMCTB i BIIPOBAIKEHHSIM HOBUX
iH(pOpMaLIIHUX TEXHOJIOTI.

2. In work solved an important scientific and practical problem of determining the theoretical and methodological
principles and rationale of the proposals on marketing management intermediary travel companies. Grounded
theoretical and methodological bases of research entities, the principles and techniques of marketing management
intermediary travel companies. Proved that the development of marketing information is associated primarily with
the changing role of marketing in business intermediary travel companies and the introduction of new information



technologies.
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