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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 06.81

Tema gucepranii:

1. MapKeTVHIOBi JOCJII)KEHHS HA PUHKY OCBITHIX I10CJIYT

2. Marketing research in the market of educational services

Pedepar:

1. Incepraliiio IpUCBsIYEHO y3arajJbHEeHHIO TEOPETUYHUX 3acaf i po3pobLli NPUKIAAHUX PEKOMEHIallii 00
[IPOBEIEHHS MAPKETUHIOBUX JOCJIIKEHb HA PUHKY OCBITHIX IIOCJIYT 18 (POPMyBaHHS iHHOBALiTHO]
MapKETHHIOBOI [IpOrpaMmu 3a6e3nedeHHs] KOHKyPEHTOCIIPOMOKHOCTI MOTEeHiany HalioHanbHux BH3 B ymoBax
ryiobasnizarlii. PO3KpUTO €BOJIIOLI0 PUHKY OCBITHIX MTOCJIYT Ta BUSHAYEHO MapKeTHUHIOBI IIePCIIeKTUBYU HOro
po3BUTKY. OGI'PYHTOBAHO METOANYHI aCIIEKTA KOMIIJIEKCHOTO MapKETHUHIOBOTO NOCJIIIPKEHHS] HA pUHKY OCBITHIX
[IOCJIYT HalliOHAJbHUX BH3, B OCHOBY AKOT0 MOKJIA4EHO CETMEHTALIIIO TPYII CIIOKUBAYIB Ta MOKYIILIB OCBITHIX
IIOCJIYT i3 BUOKPEMJIEHHSIM NIOTPe6 BUIYCKHUKIB y KOMepLiasizanii pe3ysibTaTiB iX JUIIIOMHUX Ta JUCepTaLifiHNX
IOCIiIKEHb. PO3BUHYTO METOIVYHI I10JIOKEHHSI MAPKETUHTOBUX JIOCJIIIKEHb HA PUHKY OCBIiTHIX ITOCJIYT
HaujoHasbHUX BH3 y yacTHHI LONOBHEHHSI HOBUM [OCIiZHULPKO-KOHCAJITUHITOBUM HAIIPSIMKOM — TPEHIABOTYMHIOM
MOTpe6 IrPyI CIOXKKBAYIB Ta MOKYIILIB OCBIiTHIX [TOCJYT. 3aCTOCOBAHO €KOHOMIKO-MaTeMaTUYHE MOJIEJIIOBaHHS B

CHACTEMi MaPKETUHTOBUX JOCJIKEHb HA PUHKY OCBITHIX ITOCJIYT [IJIs1 BCTAHOBJIEHHS 3aJI€KHOCTI MK I0XOJaMH1



HanioHanbHOro BH3 Ta 3MiHOI0 NOTPE6 YOTUPLOX LiJIbOBUX IPYI CIIOXKUBAYiB: abiTypieHTIB, CTyI€HTIB,

BUITyCKHUKiB, pOOOTOIaBLIiB.

2. The thesis concerns theoretical and methodological foundations of conducting marketing research in the
market of educational services aimed at creation of innovative marketing programs which ensure competitiveness
of national institutions of higher education in the context of globalization. The evolution of the educational market
was revealed and the marketing prospects of its development were defined. The principles of integrated marketing
research in the educational market of national institutions of higher education were grounded. The base of this
research is segmentation of consumers and buyers of educational services defining the needs of graduates in
commercialization of their diploma and dissertation research. Methodological foundations of marketing research
in the national educational market were developed with the focus on a new research and consulting area - trend
watching of needs of groups of consumers and buyers of educational services. An econometric model of marketing
research in the educational market was developed. It was modified to establish the interdependence between
incomes of national educational institutions and changing needs of four target groups of consumers: applicants,
students, graduates, employers.
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