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1. YripaBsiHHS CTUMYJIIOBAaHHSIM IIOMUTY B MAPKETUHTOBIi AisIbHOCTI (hepMEPCHKUX FOCMOAAPCTB

2. Management of demand stimulation in marketing activities of farms

Pedepar:

1. Incepralist NpucBsY€eHa BUPIlIEHHIO HAYKOBO-IIPAaKTUYHOTO 3aBAAaHHS 1010 GOPMYBAHHS TEOPETUYHUX,
METOJMYHUX Ta IPAKTUYHUX 3acaf, OOYIOBY CUCTEMU YIIPABJIiHHS [1I0IIMTOM Ha NIPOAYKLIIO SIK YACTUHU
KOMILJIEKCHOI CHCTEMU MAapPKETMHTOBUX KOMYHIKaILill B iSIbHOCTI (hepMepPChKUX FOCIOJAPCTB. B po60Ti yTouHEHO
MOHSITINHUI anapaT Mpob6yieMU IOCTIiIKEHHS], 30KpeMa TPaKTyBaHHSI IIOHSITTS "KJIiEHTOOPi€EHTOBAHICTh" B KOHTEKCTI
PO3BUTKY (P€pMEPCHKUX rOCIIONAPCTB. PO3KPUTO KOMIIJIEKCHY CUCTEMY B3aeMOJii pepMepPChbKOro rocroiapcTaa i3
CIIO)KMBA4YaMU HA PUHKY. Y3araJbHEHO 3apyODKHUM IOCBif Opradisalii €(peKTUBHOIO MapKEeTUHTY BilHOCUH
(epMepChKUX rOCMOJAPCTB Ta OOI'PYHTYBATH HANPSIMU MOTO BUKOPUCTAHHS y BITYM3HSHIN NpaKTuli. Po3risHyTo
METOJWYHI Nifxoau moj0 GOopMyBaHHS Ta HiITPUMKU CUCTEMHU KJIIEHTOOPIEHTOBAHOTO MapKeTUHIY (epMEPChKUX
rocriogapcts. [IpoaHasnizoBaHO CTaH Ta AUHAMIKy 3MiHM €(pEeKTUBHOCTI AisI/IbHOCTI Ta KOHKYPEHTOCIIPOMO>KHOCTI
dbepmepcbkux rocniogapcts B CyMcbKil 0671aCTi. YIOCKOHaNIEHO KOMITJIEKCHY CUCTEMY ITOKa3HUKIB OLiHIOBAaHHS

JIOSITIBHOCTI CTaBJIEHHS CIIOXKMBAYiB 10 IPOIyKLii pepMepchKux rocrnogapcts. OOrpyHTOBaHO OCHOBHI HayKOBi



nigxonu 1o 3abesrneyeHHs KOHKYPEHTOCIIPOMOXKHOCTI pepMePChKUX FOCIOLAPCTB Yepe3 KIi€HTOOPiIEHTOBAHICTb.
3anpornoHoBaHO HAyKOBO-METOJMYHI 3acafyl yIIPaBJIiHHS IPOLECOM IPUXUIBHOTO CTAaBJIEHHS CIIOKMBAYiB 10
npoaykuii pepmepcbkux rocnogapcTs. OGIpyHTOBAaHO HAYKOBO-METOIMYHI 3aCaiu YIIPaBJliHHS CTUMYJIIOBAaHHSIM
MONUTY Ha MPOAYKLiI0 pepMepPChbKUX FOCIOAAPCTB SIK CKIIal0BOI KOHKYPEHTOCIIPOMOIKHOCTI, 1[0 SIBJIsIE COOOI0
JIOTiYHO-TIOB'A3aHy IHTEIPOBAHY CUCTEMY, aJANITOBAHY [0 CUCTEMHU iX MAPKETUHIOBOI'O MEHEIKMEHTY Ta
3abe3nevye cCuHeprivHui eeKT 3a paXyHOK CyMiCHUX MapKeTHHIOBUX 3YCHJIb TOBAPOBUPOOHUKIB 3 Cy6'€eKTaMU
11i7IbOBOTO PUHKY 30yTY NPOLYKLIi.

2. The dissertation is devoted to solving the scientific and practical task of forming theoretical, methodical and
practical principles of forming a demand management system for products as part of a complex system of
marketing communications in the activities of farms. The conceptual apparatus of the research problem, in
particular the interpretation of the concept of "customer orientation” in the context of the development of farms,
is specified in the work. The complex system of interaction of the farm economy with consumers in the market is
revealed. The foreign experience of organization of effective marketing of relations of farms is generalized and the
directions of its use in national practice are substantiated. The methodical approaches concerning formation and
support of the system of client-oriented marketing of farms are considered. The state and dynamics of changes in
the efficiency of activity and competitiveness of farms in the Sumy region are analyzed. The complex system of
indicators of estimation of consumer loyalty to farm products production has been improved. The basic scientific
approaches to ensuring the competitiveness of farms through customer orientation are substantiated. The
scientific and methodical principles of management of the process of consumer attitude towards the production of
farms are proposed. The scientific and methodical principles of management of stimulating demand for farm
products as a component of competitiveness are substantiated, which is a logically connected integrated system
adapted to their marketing management system and provides a synergistic effect due to the joint marketing efforts
of commodity producers with subjects of the target market of sales products. Identified features and regularities of
a complex system of interaction of a farmer with consumers in the market by completing a comprehensive
marketing approach by the system of information provision of marketing of relations, which is considered as a set
of interrelated resources and opportunities, processes and means that ensure the readiness and ability of
enterprises to create, maintain and to develop relationships with actors of interaction, to influence them, to push
for action to ensure long-term competition rent advantages taking into account changes in the dynamic marketing
environment. Improved farm management competitiveness through the use of CRM-systems as a tool for
managing customer relationships, which are designed to organize the process of customer service in such a way as
to provide the commodity producer with information about the client in the context of his orders to increase sales
and increase profitability by increasing the level of consumer satisfaction. The classification criteria for
determining the criteria and their systematization in the system of client-oriented marketing of the farm economy
are developed based on the essential components, the objectives of the enterprise, the way of interaction with the
external environment, which allowed to present what factors provide the behavioral and emotional (affective)
components of consumer loyalty, how they are formed in the consciousness of the consumer, how they interact
with each other and ultimately affect decision-making by consumers of products.
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