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V. BimomocTi npo gucepraniio
Moga guceprariii:
Koy TeMaTHYHUX PYyOPHK: 19.21.07

Tema guceprauii:
1. KomyHikaniiiHi TexHOJIOTil y TpOoCyBaHHI Jiakiepi-6peHmiB

2. Communication Technologies in Luxury Brands Promotion

Pedepar:

1. Inceprarnis MiCTUTb CUCTEMATU30BaHY iH(POPMaLLiI0 PO BUKOPUCTAHHS KOMYHIKALiTHMX TEXHOJIOTIN y
IIPOCYBaHHI JIIOKCOBUX OPEH/IIB, aHAJI3 CyyaCHUX TeHIEeHLIil Ta IEPCIEKTUBY JIaKlIepi-6peHAUHTY y CBITi 3arajiom
Ta B YKpaiHi 30kpeMa. Ha mificrasi aHaiTUYHOrO OMJISAY TEOPETUYHUX JIDKEPEJI Ta aHali3y Pi3HUX MiAXOMiB [0
BU3HAUEHHSI TaKUX IIOHSITH, SIK OpeH I, 6PEHUHT, JIaKIIePi-pUHOK, Jakiepi-6peH, 6yiu 3alpOlIOHOBaHi BJlaCHI
medinilii nux TepMinis. JItokcoBuil 6peHy, - e acoljiallii criokrBayiB (IepeBakHO NPeCTaBHUKIB (PiHaHCOBO]
€JIiTH), 1[0 BUHMKAIOTh BHACJIIIOK TICHOTO [ICUXOEMOLIITHOTO 3B'513KY, 3aCHOBAaHOTO HA CTaBJIEHHI [0 KOIITOBHUX,
VHIKaJIbHUX Ta BUCOKOSKICHUX TOBAPIB i ITOCIIYT, fKi 3 OIVISAY Ha IIPECTUKHICTD Ta €KCKIIIO3UBHICTb CIIPOMOSKHI
33/I0BOJIBHUTH NIOTPEOY KJIi€HTa B MiATBEPKEHHI IOT0 COLiaJIbHOTO CTATyCy, a 1711 BUPOOHUKIB, 32 YMOB

BUKOPUCTAHHS CTPATEriYHOro OPEHAMHTY, - Lie iHCTPYMEHT OTPUMAaHHS HaAIPUOYTKY.



2. The thesis contains systematized information about communication technologies use in luxury brands
promotion, analysis of current trends and luxury branding prospects in the world and in Ukraine in particular.
Based on analytic review of theoretical sources and analysis of different approaches to the definition of such
concepts as brand, branding, luxury market, luxury brand the own definitions of these concepts have been
proposed. Luxury brand is customers' (mostly financial elite representatives) associations that appear as a result of
close psycho-emotional connection based on the attitude to the valuable, unique and high-quality products and
services that due to their prestige and exclusivity are able to satisfy a client's need of originality. For a
manufacturer a brand is a tool of getting superprofit by using strategic branding.
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