O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iIKOBHI HOMeP: 0402U003776
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpaunii: 19-12-2002

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. MapsaH Ani Canamex Anp-Cananimex

2. Marwan Ali Salameh Al-Salaimeh
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HayKoBOi crieniaIbHOCTI: 08.06.01

Ha3Ba HayKoBOIi CcIeniaJIbHOCTI: EkoHoMiKa, OpraHisauis i ynpasiiHHs HifIipueMcTBamMu

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3axHCTy: 05-12-2002
CreniaJbHICTh 32 OCBiTOO: 8.050110
Micue po6oTu 3400yBayva:

Kopg 3a €1PIIOY:
Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpaBiiHHs:

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYU€HOI pagHy (Pa30Boi Cleniaai30BaHOI BYEHOI pagu). [l 64.055.01

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKuil HAlliOHAbHUI EKOHOMIYHMIT yHIBEPCUTET iMeHi
Cemena KysHens

Kopg 3a €IPIIOY: 02071211

Micue3Haxoa>KeHHsI: npocnekt Hayku, 9-A, m. Xapkis, XapkiBcbKuii p-H., XapKiBcbka 0671, 61166, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10

BUKOHaHO JHUCEPTALil0

IloBHe HaiMEeHYBaHHSI IOPUAHUYHOI OCOOHM: XapKiBChbKUii IepKaBHUI €KOHOMIYHMIA YHiBEpCUTET
Koz 3a €JIPIIOY: 02071211

MicuesnaxomerHﬂ: 61001,m.XapkiB, npocriekr JleHiHa, 9a

dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio
Mosga guceprarii:
Koau TemaTuyHHUX PyOpPHK: 06.75.13

Tema gucepranii:
1. KOH'TOHKTypa PUHKY i MApDKETHUHIOBE IJIaHy-BaHHS Ha MiANPUEMCTBI

2. Conjucture of market and marketing planning

Pedepar:

1. O6'eKT BOCHIIPKEHHS: MapKETHHIOBA Hisi/IbHICTh IPOMUCIIOBUX MiATIPUEMCTB ; M€Ta POOOTU: PO3KPUTTSI CYTHOCTI
KOH'IOHKTYPU PUHKY B YMO-Bax TpaHC(POpMaLiIHUX IEPETBOPEHb €KOHOMI-KH, OLiHKa ii poJIi B niABUILIeHHI
e(eKTUBHOCTI poOOTU MiANPHUEMCTBA LIIXOM PO3POOKU PEKO-MEHAALIN 110 yI0CKOHAJIEHHIO MAaPKETUHTY Ha pi-
3HUX eTarnax 1oro QyHKLiOHyBaHHS; METOJIMKA AOCIIIKEHHS Ta arlapaTypa: METO/IM y3arajbHEHHS, IOPiBHSIHHS,
aHasli3y i CuHTe3y, KOpeJsiLifiHO-perpeciiiHoro aHasnisy, rpadiyHi MeTo[u; TEOPETUYHI Ta IPaKTU4HI Pe3yJbTaTH:
KOHIIEILIig BUBYEHHS KOH'IOHKTYPY PMHKY B YMOBax MIBUIKOI 3MiHY HOMEHKJIATYpi TOBAapiB, MiHJIIMBOCTI BUMOT
CIIOKMBAaUiB [0 SIKOCTI i L[iHA TOBapy, METOJIMKA KiJIbKiCHOI OLIiHKA KOMEPLiMHUX HEBMA4 BHACJIIIOK 3aBULIEHHS
IIOIUATY HA HOBi TOBAapHU; METOJ], IIONI€PEAHbOI CErMEHTAlLlii PUHKY i [TO3ULiI0BAaHHS TOBAPiB; METOAMKA IPU-UHATTS
MapKETUHIOBUX PillleHb MO0 3aCTOCY-BaHHS TOBAPHOI, KOMYHIKALiMHOI i JOTOBIPHOI MOJIITUKY, ITOJITUKA
PO3MOAiNy Ha IPUHUMIIAX IHTETPOBAHOTO MAPKETUHIY i CTPATETiYHOrO IJIa-HYBaHHS; METOLM YIIPaBJIiHCbKUX

pimeHs y che-pi MapKeTUHTY, 3aCHOBAaHI Ha MOJIOKEHHSIX CTPAa-TEriYHOro MapKeTHUHIOBOI'O BiIpUBY Bifl KOHKY-



PEHTIB 3a 1[iHOI0, SIKICTIO TOBapy, PiBHIO HiCISI-TIPOJAKHOTO 0OCIYTrOBYBaHHS; peKOMEH/allii 3 yIOCKOHAaIIOBaHHS
YIIPaBJliHHS MaPKETMHIOM Ha OCHOBI ONTUMI3allii B3a€MO3B'sI3KiB CTPYKTYPHUX MiAPO31isiB MiANPUEMCTBA;
[IPaKTUYHE 3HAYEHHS OTPMMAaHUX PE3yJIbTATIB [10JIArae B TOMY, IO iX peasisallis J03BoJIse afanTyBaTH AisIbHICTb
Ni-TIPUEMCTB 10 YMOB PUHKY, CTBOPUTH Ha MiJIIPU-€MCTBI €(DEKTMBHY CUCTEMY IIJIaHYBAaHHS MapKe-THUHTY,
[IOCUJINTY KOHKYPEHTHI II€pEBArv B yMO-BaxX 3MiH KOH'IOHKTYPU PUHKY; IPEIMET i CTYITIiHb BIIPOBA/IPKEHHS:
MeTOoJu4Hi po3po6Ku BTisieHi B po6oty BAT "Typ6oaTom” i BAT "MoHosiT"; cdpepa BUKOpHCTaHHS: IPOMUCIIOBI

MiJIIPUEMCTBA, HaBYaJIbHUM MTPOLIEC.

2. Object of research: marketing activity of the industrial enterprises; the purpose of work: disclosing of essence of
market condition in conditions Tpancdopmannonnsix of transformations of economy, estimation of its role in
increasing of efficiency of the enterprise by recommendation development on improvement of marketing at
different stages; a technique of research and equipment: a method of generalization, comparison, analysis and
synthesis, graphic method; theoretical and practical results: the concept of study of market condition in conditions
of fast change of the nomenclature of the goods, variability of the requirements of the consumers to quality and
price of the goods, technique of a quantitative estimation of commercial failures owing to overestimate of demand
on the new goods; a method of previous segmentation of the market and positioning of the goods; Technique of
acceptance of the marketing decisions concerning application of commodity, communication and contractual
policy, policy of distribution on principles of the integrated marketing and strategic planning; methods of the
administrative decisions in sphere of marketing based on rules strategic marketing orpsiBa from the competitors
for the price, quality of the goods; the recommendations for perfection of management of marketing on the basis
of optimization of interrelations structur of the enterprise; the practical meaning of the received results is, that
their realization permits to adapt activity of the enterprises for conditions of the market, to create at the
enterprise an effective system of planning of marketing, to strengthen competitive advantages in conditions of
changes of market condition; a subject and degree of introduction: the methodical development are embodied in
work of "Turboatom" and "Monolith"; sphere of use: The industrial enterprises, educational process.

Jep>kaBHHH peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:
ITiZcyMKH JOCTiI>KEeHHS:

Iy6sikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIIPSIMOBAHICTbh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnipoBaaykeHHs pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH T€EMaMH:

VI. BizoMocTi mpo HayKOBOr0 K€PiBHUKa /KePiBHHUKIB (KOHCYJIbTAaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. ApaHacreB AnaTouiit OseKcaHAPOBUY

2. Afanasyev Anatoliy Oleksandrovich

KBasmigikanis: k.e.n., 08.00.05



InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHAUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHS:

dopma By1acHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BigomocTi npo odilifiHuX ONOHEHTIB Ta PELeH3€HTIB
OdiuiiiHi OIOHEHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. Innsmenko Cepriit Mukosaiosud

2. Inngmenko Ceprii MukosiaiioBuy

KBasidikanis: n.e.n., 08.06.02
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa indpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocosyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Kypoukun Kupuin CepriioBud

2. Kypouknn Kupun CepriitoBny

KBasmigikanis: k.e.n., 08.06.02
InenTudikarop ORCID ID: He 3acrocosyerbes
JoparkoBa iHdpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:



Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3aKkJII04Hi BiZOMOCTi
BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI
TOJIOBH paju

Baache IlpizBuie Im's ITo-6aTbKOBI

rOJIOBYIOYOTO Ha 3acCifiaHHi

BignoBigasbHUIH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB

Peectpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZIIIOBiZaJIbHUM 32 peECTpallil0o HAayKOBOIi

OisIIbHOCTI

[Tymkap Onexkcanap IBaHOBAY

[Tymkap Osnekcanap IBaHOBUY

IOpuenko T.A.



