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2. The thesis is devoted to deepening theoretical and methodological foundations and grounding of practical
recommendations for developing organizational and managerial mechanisms and tools for creation and
implementation of marketing strategy for the food industry. The approach to the formation of the marketing
strategy of the food industry and management mechanism of the food business relations with customers based on
"customer-centric” business model matrix and the concept of precision marketing management which provides
optimization of profitability producer and consumer benefits by spreading the marketing message and managing
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