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V. BizomocTi npo gucepraniio
MoBga guceprariii:
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Tema gucepranii:
1. CTpyKTypHO-CEMaHTHYHi Ta KOMYHIKaTMBHO-IIParMaTU4YHi 0COGJIMBOCTI HIMELPKUX i YKPAiHChKUX PEKJIAMHUX

CJIOTaHIB.

2. Structural-Semantic and Communicative-Pragmatic Properties of German and Ukrainian Advertising Slogans.

Pedepar:

1. Y puceprallii KOMIIJIEKCHO JOCIiIKEHO HiMelbKi i1 yKpaiHChKi pekylaMHi CcjI0TaHu (PiHaHCOBUX, CTPAXOBUX Ta
KOHCQJITAHTOBUX YCTAHOB. 3a pe3yJbTaTaMU AOCJiIPKEHHS Ha IIEPIIOMY €Tali 6yJ10 cPOPMYIbOBAHO JIEKCUKO-
CEeMaHTU4Hi, CTUJIICTUYHI Ta CHHTAKCUYHi 0COOIMBOCTI peKJlaMHUX cJioradiB. Ha mpyromy etami 3zificHeHO aHati3
KOMYHIKaTMBHO-TIParMaTUYHMX XapaKTE€PUCTUK PEKJIAMHUX CJIOTaHiB HA OCHOBI KOMYHIKaTUBHUX CTPATETIN i
TaKTUK. Y gucepTalii BAOKPEMJIEHO /1Bi KOMYHIKaTUBHI CTpaTerii: CTpaTerilo CIOHYKaHHS CIIOKKBava J10 BUOOPY
PEKJIaMOBaHOI ITOCJIYTH i CTPATETrio MO3ULIOHYBaHHS YCTAaHOBU HAa PUHKY ITOCIYT. Peasisallid KOMyHIKaTUBHUAX
cTpareriil BinbyBaeTbCs 3a LOMOMOT0I0 KOMYHIKaTUBHUX TaKTHUK (8 i 5 BifnoBinHO). [JoBeE€HO, 110 OeAHAHHS
CTPYKTYPHO-JIIHIBICTUYHUX i KOMYHIKaTHBHO-IIParMaTUYHNX METOJiB Jla€ 3MOTY OIIMCATU MOBY, 110 € €(PEKTUBHOIO
B PEKJIAMHIll KOMYHiKallii. 3alIpOIIOHOBaHa CTPYKTypHa-CEMaHTHMYHA Ta KOMYHIKaTUBHO-ITParMaTU4Ha MOJEJb
3icTaBHOrO aHasli3y HIMELbKUX i YKPAiHCbKUX CJIOTaHIB 03BOJIMJIA BCTAHOBUTHU iXHi CIIJIbHI Ta BigMiHHI O3HaKN

MOBHOT0, CTPATE€riYyHO-KOMYHIKaTMBHOTO Ta HalliOHAJIbHO-KYJIbTYPHOTO XapaKTepy.



2. The paper focuses on a comprehensive analysis of the slogans used in advertising by German and Ukrainian
financial, insurance and consultancy companies. At the first stage of the research the lexical-semantic, stylistic and
syntactic properties of the advertising slogans were described. At the second stage the communicative and
pragmatic properties of the advertising slogans were studied in terms of communicative strategies and tactics.
Two communicative strategies, i.e. the strategy of encouraging the consumer to choose the proposed service and
the strategy of positioning the enterprise on the service market, have been distinguished. The communicative
strategies are implemented with the help of the communicative tactics (8 and 5, respectively). It has been found
that a combination of structural-linguistic and communicative-pragmatic methods permits to describe the
language which is effective in advertising communication. The proposed structural-semantic and communicative-
pragmatic model of the comparative analysis of German and Ukrainian slogans was instrumental in highlighting

their common and distinctive characteristics of the linguistic, strategic-communicative and cultural nature.
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