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Pedepar:

1.V nuceprauii po3risiHyTO TEOPETUKO-METOAMYHI, a TAKOX MPAKTUYHI aCIIEKTU YIIPaBJIiHHS TOPrOBO-
[IOCEPENHULILKUM IIIINPUEMCTBOM 13 3aCTOCYBaHHAM KOHIEINLii BHYTPIITHLOTO MAPKETHHIY. 3alIPOTIOHOBAHO
aBTOPCbKE PO3yMiHHS CyTHOCTi BHYTPIlIHbOTO MapKeTHHIY, c(OpMOBaHO HOro aBTOPChKy Aediniuito. [TobynoBaHo
MOJ€JIb BHYTPIIHOIO MapKETUHTY B CUCTEMi MAPKETUHTY KJIiEHTOOPiEHTOBAHOTO MifgnpueMcTBa. OGrPpyHTOBAHO
IOLNBHICTb AOCTiI)KEHHS MAaPKETUHTOBOTO YIIPABJIiHHSI KOHTAaKTHOI 30HU TOPrOBO-MOCEPENHULIBKUX MiIIIPUEMCTB.
[IpencraBieHO KOHLENII0 CUCTEMHU BHYTPIITHBOTO MAPKETUHIY. 3alIPOIIOHOBAHO CUCTEMHO-TIPOLIECHUN MiAXin 1o
opraxizalii Ta yrpapJiHHSI MAPKETUHIOBUMH Oi3HeC-TIpoliecaMy Ha KJIieHTOOPi€HTOBAHOI MiATIPUEMCTBI, a TAKOX
pO3pobJIeHa cuCTeMA OLiHKY €(EeKTUBHOCTI 3aCTOCYBaHHS BHYTPIIIHBOTO MapKETHHIY. PO3p061€HO METOANYHNI
mizxiz peasnisanii 3araJibHOKOPIOPAaTUBHOI MaPKETUHIOBOI CTpaTETii Ha OCHOBI 306a71aHCOBAHOI CUCTEMU TIOKA3HUKIB.

Ha ocHoBIi 3acToCyBaHHS IaHOi CUCTEMU pO3p00JIeHa [IpOrpaMa BHYTPIIIHbOTO MAPKETHUHTY, sIKa IIOTO/IKY€



CTpaTeriyHi Liji mianpueMcTsa 3 3aBAAHHAMU YIIPABJIiHHA KOHTAKTHUM I1€PCOHAJIOM.

2. The dissertation is devoted to the theoretical and practical aspect of internal marketing in retail sector. The
author 's understanding of the nature of internal marketing was suggested and his authorial definition was formed.
The model of internal marketing in the customer-centric company, which integrates the relationship marketing,
strategic marketing and internal marketing, was built. The main pre-conditions of the study of contact area of
trade and intermediary enterprises have been investigated. The concept of internal marketing system was
proposed. A system-process approach to organizing and managing marketing business processes for customer-
centric company has been proposed, and the system for assessing the effectiveness of internal marketing has been
developed. Practical value of conceptual development can be formed through a balanced scorecard with indicators
of internal marketing. A program of internal marketing, where the strategic objectives of the enterprise agree with
management objectives of contact personnel, has been developed.

Jep>kaBHH#M peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHu# NpiopHTETHUI HAIIPSIM iHHOBaLiHHOI AiSJILHOCTI:
IlizcyMKu gOCIiAKEHHS:

ITy6ostikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILisi:
ConiasiIbHO-€KOHOMIYHA CIIPSIMOBaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BnpoBaakeHHS pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHHUKIB (KOHCYJIbTaHTA)

BiacHe IlpizBuie Im'sa ITo-6aTbKOBI:
1. ®enopueHko AHpiit BacunboBuy

2. Fedorchenko Andrey Vasilyevich

KBasidikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa indpopmanis:

IloBHe HaliMeHYyBaHHSI IOPHUAHUYHOI OCOOH:
Kopg, 3a €IPITIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB

OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. Conory6 Onena IleTpiBHa

2. Conory6 Osiena IlerpiBHa

KBasigikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa inpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. 303yp0B Osekcangp BikTopoBud

2. 303ynb0B OnekcaHgp Bikroposuy

KBasmigikanis: k.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHSI:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

[TaBneHko AHarosniit PegopoBuy

[MaBnenko Anaroniit ®egoposuy



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a pEeECTpallil0 HayKOBOi IOpuenko T.A.

OisIIBHOCTI




