O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0413U001071
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpaunii: 15-01-2013

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Banna Jlo6a SpocnaBiBHa

2. Zatsna Lyuba Yaroslavivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jdara 3axucrTy: 21-12-2012

CnenianpHICTB 32 OCBiTOIO: 8.03050701

Micue p060TI/l 3a06yBaqa: TepHOMiNbCLKMI HaLliOHAJILHUI €KOHOMIYHUI YHIBEPCUTET

Kopg 3a €IPIIOY: 33680120

Micqesnaxo,szeum:: 46020, m. TepHominb, ByJ1. JIbBIBCHKa, 11

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

IIudp cnenianizoBaHoi BYU€HOI pagHy (Pa30Boi CleliaJai30BaHOI BYEHOI pazu): [1.58.082.03
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0COOH: TepHOMINLCHKUII HAI[IOHATBHUI EKOHOMIYHMI yHIBEPCUTET
Kog, 3a €JIPIIOY: 33680120

Micue3HaxoaKeHHS: 46020, M. TepHomins, Byi. JIbBiBCBKa, 11

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PyOPHK: 06.81

Tema gucepranii:
1. 1. MapKeTHHTI iHHOBaLifHMAX MOJIOYHHUX NIPOJYKTIB HA 3acaax AEeryCTaliiHoro Migxony.

2. 3. The marketing of innovative dairy products based on tasting approach.

Pedepar:

1. 1. O6'exT - IpoLecu o0 3IilICHeHHS] MAPKETHHTY iHHOBaLliHUX MOJIOYHUX IIPOAYKTIB Ta IXHE BUBELIEHHS Ha
PHHOK IIJISIXOM 3aCTOCYBaHHS JerycTaliiiHoro nigxony. Meta - po3po6sieHHsI HAyKOBO-METOIUYHUX Ta
[IPaKTUYHUX PEKOMEH Al WoA0 npouecy GopMyBaHHS i peasnizallii MapKeTUHIY iHHOBALiMHAX MOJIOYHUX
IIPOJYKTIB Ha 3acafiax NeryCTaliliHOTO MigX0Ay MOJIOKOIIepepOOHUX MigIIPUEMCTB. MeTonu - abCTPaKTHO-
JIOTiYHUH, NOPIBHSIIBHOTO CTaTUCTUYHOTO aHai3y, rpadiuHuil, MOHOrpadiuHMil, KOpessiLiliHOTO i perpeciiiHoro
aHa’li3y, COLi0JIOTIYHUX Ta €KCIIEPTHUX ONUTYBaHb, IPOQiIbHUI, KOMIIJIEKCHOTO aHali3y, MApKETUHIOBI
OOCHiIXeHHs. Pe3ynbTraty - po3p0o6IeHO TEOPETUYHI IIOJIOKEHHS i IPAKTUYHI peKOMEH ALl o0 (POpMyBaHHS Ta
peasisalii MAapKETHUHTY iIHHOBALliMHMX MOJIOYHUX IIPOAYKTIB Ha 3acafiaX JeryCTalliifHOTO Miaxomy
MOJIOKOTIEPEPOOHHUX MiATIPUEMCTB i OOIPYHTOBAHO AOLIIBHICTD iXHBOTIO 3acTOCyBaHHS. HoBU3HA - 10OYA0BaHO
MOJeJIb "peasibHOrO B3ipIsl" HOBOTO MOJIOYHOTO IPOJYKTY, MaKCUMaJbHO HAOJIMKEHOrO 10 OTPeb CIIOKMUBAYiB,
LJISIXOM BUKOPMCTAHHS JETyCTaliHOIO MiIXO04Y; YAOCKOHAJIEHO KOMILJIEKC MAPKETUHIY MOJIOYHOI IIPOAYKIiI Ha

CIIO)XKMBYOMY PUHKY i IPUHLIUIIM B3a€MOJIii IOr0 eJIeMEHTIB IIPU PO3PO06JIEHHI HOBUX Xap4YOBUX IIPOJYKTIB;



3aIPONIOHOBAHO KOHILENTYaJIbHi MifX0Au 10 (OPMYBaHHS [1I0KA3HMKIB SIKOCTI IPOAYKIii 3 TOMOMOTOI0 €KCIIEPTHUAX
IerycTaliliHuX MeTOZiB i Ha OCHOBI NpoBeeHHs (POKYC-TPYIIOBOro JOCIIKEHHS IO piBHA "6a>KaHOCTi" CIIOXUBAYA;
YTOYHEHO IMPOLEC YIIPABIIHHSA CTBOPEHHSIM IHHOBALIMHUX MOJIOYHUX IIPOAYKTIB 32 OITOMOIOI0 IETyCTaliiHAX
METO/IiB MaPKETUHIOBUX JOCJII>)KE€Hb JJIs1 3aCHYBAHHS AEeTyCTAlilHUX LIEHTPIB HA MiANPUEMCTBAX; PO3BUHYTO
TEOpEeTUYHi MiX0AU 0 BU3HAYEHHS [IOHATTS "Ierycranis’ y mpoueci MapKeTHHIOBUX JIOCIIiIKEeHb TOTPed
CIIO>KMBayiB Ha MOJIOKOIIEpepOOHUX MifIpueMCTBax. BripoBamkeHo y misibHicTb [IpAT "TepHoninbcbKuit
MoJioko3aBog”, BAT "Monoko3zaBop "Cambipcekuit”, 3AT "XmenbHulbKa Macyocupbasa”, TOB BTII "Arponepepo6ka”,
y IPaKTUYHY HisiJIbHICTb TOJIOBHOTO yIIPaBJIiHHA €KOHOMIKM TepHOMiNbCKOI 06J1aCHOI Iep>KaBHOI afaMiHicTpalii, y
HaBYaJILHUH Npolec TepHOMiIbCbKOro HalliOHAIbHOTO €KOHOMIYHOTO YHIBEPCUTETY Ta JIbBIBCHKOr0O HAl[iOHATIBHOTO

yHiBepcuTeTy imeHi IBaHa Opanka. Cpepa BUKOPUCTAHHS - JisIJIbHICTh MOJIOKONIEPEPOOHUX i IIPUEMCTB.

2. 3. The object is processes regarded to marketing of innovative dairies and their leadingout to the market by
applying of tasting approach. The aim is the development of scientifically-methodical and practical
recommendations in relation to the process of forming and realization of marketing of innovative dairies on
principles of tasting approach of dairy enterprises. The methods are abstractly-logical, comparative statistical
analysis, graphic, monographic, cross-correlation and regressive analysis, sociological and expert questioning,
profile, complex analysis, marketing researches. Results - theoretical positions and practical recommendations in
relation to forming and realization of marketing of innovative dairies on principles of tasting approach of dairy
enterprises are worked out and expediency of their application is reasonable. The novelty - the model of the "real
standard" of new dairy product maximally close to the necessities of consumers is built, by the use of tasting
approach; the complex of marketing of dairy products at the user market and principles of cooperation of its
elements at development of new food products are improved; conceptual approaches to forming of indexes of
quality of products with the help of expert tasting methods and on the basis of realization of focus-group research
to the level of "desirability” of consumer are offered; the management process of creation of innovative dairies by
means of tasting methods of marketing researches for basing of tasting centers on enterprises is specified; the
theoretical going near determination of concept "tasting" in the process of marketing researches of necessities of
consumers at dairy enterprises is developed. Introduced into the activity of PrJSC "Ternopil dairy factory", OJSC
"Dairy factory "Sambirskyi", CJSC "Khmelnytskyi Butter", Co. Ltd. TAP "Agropererobka", into the practical activity of
the Economic Ternopil Regional State Administration, into the educational process of Ternopil National Economic
University and Lviv National University of Ivan Franko. The scope is the activity of dairy enterprises.

Jep>kaBHHHM peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui# NpioOpHTETHHUI HAIIPSIM iHHOBaLiHHOI AiSJILHOCTI:
ITizcyMKH JOCTiI>KEeHHS:

Iy6stikamii:

HaykoBa (HayKOBO-TE€XHiYHa) MPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxopoHHi goKymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCepTalii:

3B's130K 3 HAYKOBUMH T€MaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHHUKIB (KOHCYJIbTAHTA)



Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. 1.1. MarsiiB MuKoa fIpocnaBoBuy

2. 1.3. Matviyiv Mykola Yaroslavovych

KBasmigikamis: g.e.u., 08.00.04
Imentudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHdopmamist:

TloBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByTacHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiiiHUX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OIOHEeHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. JariHoBCchkuM HOpilt AHATOJNINOBUY

2. laninoBcbkui Opiit AHaToiioBUY
KBasmigikanis: n.e.n., 08.06.02
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoaKeHHs:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacwue IlpizBumie Im's I1o-6aTbKOBI:
1. Topnayyk Mukosia AHaTOIIOBUY

2. l'opyiauyk Mukosia AHaTOJiNOBUY

KBasidikamis: k.e.n., 08.07.02
Imentudikarop ORCID ID: He zacrocoyerbcs
JonaTkoBa iHdopmaris:

IloBHe HaHMEHYBaHHS IOPHIHYHOI 0COOH:



Kopg 3a €IPIIOY:
Micue3HaxoaKeHHS:
dopma BaacHOCTI:
Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocoyerbcs

PeuenseHTu

VIII. 3aKkJIl04Hi BiZoMOCTi
ByacHe IlpizBuiie Im's ITo-6aTbKOBI
TOJIOBH pajgu

BiiacHe IIpi3Buine Im'sa Ilo-6aThKOBI
rOJIOBYIOYOTO Ha 3aciJaHHi
BignoBigasibHuUI 3a MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

Peectparop

KepiBHuKk Bigginy YKpIHTEI, mo €
BiZIOBiZasIbHUM 32 peecTpallilo HayKOBOi

OisIIBHOCTI

3anopoxxHuii 3eHoBil-Muxaino Bacunbosuy

3amopoxxHuil 3eHOBiN-Muxainno Bacuibsosuy

IOpuenko T.A.



