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Pedepar:

1. luceprarito NIpUCBSYEHO PO3IJISAY PEKJIAMMU SIK COLiaJIBHOTO iHCTUTYTY CYy4aCHOTO YKPaiHChKOTO CyCIIiIbCTBA.
[TponoHyeThCst KOMIJIEKCHUIA | 6araTopiBHEBUI aHaIi3 COLiajIbHOTO IHCTUTYTY peKjlaMu, IpoaHasi30BaHi oro sBHI
i mareHTHI QyHKUi, aHaNI3YIOTbCS AUCPYHKLII pekiamu. PO3riisaoThCsl MOXKIMBOCTI BIJIMBY PEKJIAMU HA
colLliaJIbHi IHCTUTYTHU CYCHiNIBbCTBA, SIKi COPMYyBaINCS paHillle, Ta HA y3araJbHEHOTO CIOXKKBayda. Po3pobyieHo
COIL1i0JIOriYHy MOJI€JIb IIPOTHO3YBaHHS peKJlaMu i BU3HaUeHHS ii epeKTUBHOCTI Ha OCHOBI 4OCJIiIKEHHS peKIaMHOi
aKyIyHKTYpH: LiHHOCTE, 10Tped, MOTUBIB. EMOLiIHMII IOTEHIlia peKIaMU PO3IJIIIA€ThCS SIK CTUMYJL 10
CIIiJIKyBaHHS 3 y3arajJbHEHUM CIIOXKMBAa4eM Y Ipoueci GOpMyBaHHS HOBUX Ta MiAPTUMKU CTapUX NOTPeED.
CoujiosiHrBicTHKa peKlaMy BUKOPUCTOBYETHCS /ISl BUBYEHHSI COLIiOIOrii pekyiaMu. BUBYaloThCSI 0COOINBOCTI
iHCcTUTYLIIOHABHOI pedIeKCUBHOCTI YKPaiHChKOI peKaMu i BU3HA4al0ThCs HANIPSIMKY ii po3BUTKY. Kilto4oBi cioBa:
peKyama, ColialIbHUM iHCTUTYT, PYHKLIis, COLi0JIiHTBICTHKA PEKJIaMHU, iIHCTUTYL[iOHA/IbHA PEPIEKCUBHICTD,

pPeKJIaMHa aKyIyHKTypa.



2. The dissertation is devoted to the consideration of advertising as a social institution of contemporary Ukrainian
society. Complex and multilevel analysis of social institution of advertising is given, its implicit and explicit
functions are analysed. The possibilities of influence of advertising on social institutions of society which have
been formed before and on the generalised consumer are considered.Sociological model of forecasting advertising
and defining its effectiveness on the basis of studying advertising acupuncture; values, demands, motives is
worked out.Emotional potential in advertising is viewed as a stimulus to the contacts with the generalised
consumer in the process of making new and supporting old demands. Sociolinguistics of advertising is used for
studying sociology of advertising.The peculiarities of the institutional reflexivity of Ukrainian advertising are
studied, directions of its development are determined. Key words: advertising, social institution, function,
sociolingui stics of advertising, institutional reflexivity, advertising acupuncture.
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