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1. Y puceprauii mocipkeHO TeOpeTHKO-MeTO0JIOTIYHI 3acafyl Ta METOOMYHI Iifgxony 1o GopMyBaHHS COLiaIbHOTO
MeJliaMapKeTHHIY Ha PUHKY OCBITHIX NOCJIyT B yMoBax Lu@posisauii. JJocsifkeHo TeopeTudHy 6a3y TepMiHiB
«OCBIiTa», «OCBITHS IIOCJIYTa», «OCBITHIN IIPOAYKT», «MeJia»; «MeIiallpOLyKT». JJOCIiIKEHO IIOHATTS «PUHOK
OCBITHIX NOCIyr», HOro Kiacu@ikauiiiHi 03HaKM, 0COOIMBOCTI PUHKY OCBITHIX I1OCIyT. BusHayeHo Mmicie
coljiaZIbHOTO MeliaMapKeTUHIy Ha PUHKY OCBITHIX [TOCJIYT B yMOBax 1iudpoBoi TpaHcpopmaliii sk riobdasnizauiitHoro
SBUILA. Y3araJabHEHO €BOJIIOLIMHNE aHamadT 1ndpPOBOro MApPKETUHTY Ta COLiaJIbHOTO MeJiaMapKeTHHTY,
BJIACTUBOCTI COLliaJIbHUX MEPEX, iX epeBaru Ta HeJoiku. OGIPYHTOBAaHO BUKOPUCTAHHS €KOCUCTEMHOTO MiAX0Ay
IIpU 37iMICHEHHI MapKeTUHTY Y COLiaJIbHUX MeJiia ITpoBaiepiB OCBiTHIX nocayr. OGrpyHTOBAHO, 10 OCHOBHUMU
CKJIaJJOBMMU, 110 (POPMYIOTb CYTHICTb €KOCUCTEMH COLia/IbBHOIO MeJliaMapKEeTUHTY €: LiiJlicHa CTpaTeris, 1ijboBa
ayguATopis, naatpopMu Ta iIHCTPYMEHTH, KOHTEHT, B3a€MOJisl Ta KOMYHIKallisi, aHaJIiTUKa Ta ONTUMi3allis, iHTerparis
3 iHmMMM KaHanaMu. [IpoBejeHO MOHITOPUHT BiTYM3HSIHOTO Ta €BPOINEICHKOTO IIPOCTOPY OCBITH, Giblll JETaNIbHO

IOCTiIKeHo cerMeHT BUILoi ocsiTu [losbuii Ta HiMmewunHu. Po3risHyTo 1udpoBy OCBITY SIK CKIIAZIOBY IJ100aIbHOTO



PHHKY OCBiTHiX nocJyr. [IpoaHasnizoBaHo 1M(GpoBU MeIiallpOCTip SIK cepefoBule GyHKLiOHYBaHHSI CUCTEMU
OCBiTH. Bu3Hau€HO BiAMIHHOCTI Y BUKOPUCTAHHI COLIiaJIbHUX MEPeX, 3aJIeXHO Bif kpainu. CPopmMoBaHO
METOJI0JIOTIYHMI 6a31C COLjaJIbHOrO MeJliaMapKeTUHTy Ha PUHKY OCBiTHIiX nocayr. KoHKpeTH30BaHO MIKpo- Ta
MaKpoOQaKTOpPH, 10 BU3HAYAIOTh NTOMYJIIPHICTb iHCTUTYLiIHMX CTOPiHOK 3BO y coljanbHUX MepeXxax. 3
BUKOPUCTAHHAM (PyHKIii XapiHITOHA IPOBEAEHO AiarHOCTUKY BilMOBIIHOCTI KiNbKOCTI nianucHukiB 3BO YkpaiHy,
[Mosnpwi Ta HiMe4unHy cepeiHbOMY B CBITi 3HaU€HHIO 32 TaKMMU COLiaJIbHUMU MepeskaMy, sK: Facebook, Instagram
ta Twitter. Po3po6sieHO HayKOBO-METOUYHUI IHCTPyMEHTapill OLiHIOBaHHSI PiBHSA 3PiJIOCTi EKOCUCTEMU
coujaJbHUX MeJlia IIPOBaiiiepiB OCBITHIX MOCYT Ta 3[iICHEHHS Y Hill MADKETUHIY 3 BUKOPUCTAHHAM iHCTPYMEHTIB
BebaHAJITUKY, aHAJIITUKY COLiaJIbHUX MEPEeX 3a IPylaMy IIOKa3HUKIB BebCcaiiTy, CoLiaJlbHUX MepexX Ta UUPPOBUX
MapKETHMHTOBUX KaHaJIiB Ta MAaTPHULli BAXJIUBICTb /aKTUBHICTb. Y3arajbHeHO 0COOJIMBOCTI LUPPOBOi NOBEIiHKY Ha
puHKy B2C, B2B, B2G, 06rpyHTOBaHO (aKTOPHi IeTepMiHaHTU BUOOPY OCBITHBOTO OPEHAY, HOCHiIKEHO
306a/1aHCOBaHICTb LU(PPOBUX MAPKETUHIOBUX KaHAJiB IPOBaiiePiB OCBITHIX MNOCYT 3 BAKOPUCTAHHSAM iHCTPYMEHTIB
BebaHaJITUKK Ta TPOaHasi30BaHO KpocOpay3epHy MOBEIiHKY ITpoBaiiiepiB OCBiTHiX nocJyr. [IpoBeneHo
CTpaTeriyHe CEerMEHTYBaHHsI [J1s1 TiOpUHUX 6i3HEeC-MoZzesieil B OCBITi 32 03HaKaMM TEMIIU 3POCTaHHS

PUHKY /4aCTKa PUHKY, O JO3BOJIMJIO BU3HAYUTY OCHOBHI OCBiTHI IPOJYKTU Ta aKTUBHOCTI. JJOCIIiI>KEHO
[103MLi0HYBaHHS Ta (PAKTOPHI AeTepMiHAaHTH BUOOPY OCBITHbOTrO O6peHia, POPMYBaHHS Or0 BapTOCTi.
3anpornoHOBaHO PEKOMEH allii 010 ITOKPalLeHHSI KOHTEHT-MapKETUHTY Ta IU(PPOBOI OBEiHKY 11iJIbOBOI
aypuTopii mpoBaiAepiB OCBITHIX OCJIYT 3 BUKOPUCTAHHSIM Teopii OKoJIiHb. OGI'PYHTOBAHO JOLIIBHICTD
BUKOPUCTAHHS MaTPULLi KOHTEHTY 32 KPUTEPisIMU; €MOLINHICTb, palliOHaIbHICTb, 00i3HAHICTb, TIOKYIIKA Ta MATPULI
KOHTEHTY 32 KPUTEPisIMU: PiBE€Hb YBaru, JOCTYIHICTb BIIpoBagkeHHs. [IpoBeeHo SEO-MOHITOPUHT Ta pO3p00JIeHO
IIPOTOKOJIM YAOCKOHAJIEHHS iHCTUTYLIIHHNUX Be6CANTIB IPOBaiiiepiB OCBITHIX MOCIYT SIK CKJIal0BOi EKOCUCTEMU
COLia/IbBHOTO MeliaMapKETUHTY. 3alIpOIIOHOBAHO MEXaHi3M PO3POOKU Ta BIIPOBAMIKEHHSI CTPATETIi coLialbHOTO
MeZliaMapKeTUHIy [IpOBaiepiB OCBITHIX nocyyr. Po3po6eHo MeTom0IoriuHI minxony 1o GopMyBaHHS CcTpaTerii

COLaJILHOTO MeJiaMapKEeTHHIY SIK HODMATUBHOIO TJOKYMEHTA IPOBaiiepa OCBITHIX ITOCJIYT.

2. The dissertation examines the theoretical and methodological principles and methodological approaches to the
formation of social media marketing in the educational services market in the conditions of digitalization. The
theoretical basis of the terms «education», «educational service», «educational product», «media»; «media
product» is studied. The concept of «educational services market», its classification features, features of the
educational services market are studied. The place of social media marketing in the educational services market in
the conditions of digital transformation as a globalization phenomenon is studied. The evolutionary landscape of
digital marketing and social media marketing, the properties of social networks, their advantages and
disadvantages are summarized. The use of an ecosystem approach in implementing marketing in social media by
an educational service provider is substantiated. It is substantiated that the main components that form the
essence of the social media marketing ecosystem are: a holistic strategy, target audience, platforms and tools,
content, interaction and communication, analytics and optimization, integration with other channels. The
domestic and European education space is monitored, the higher education segment of Poland and Germany is
studied in more detail. Digital education is studied as a component of the global market of educational services.
The digital media space is analyzed as an environment for the functioning of the education system. Differences in
the use of social networks are determined, depending on the country. The methodological basis of social media
marketing in the educational services market is formed. Micro- and macro-factors that determine the popularity
of institutional pages of higher education institutions in social networks are specified. Using the Harrington
function, a diagnosis was made of the correspondence of the number of subscribers of higher education
institutions of Ukraine, Poland and Germany to the world average value for such social networks as: Facebook,
Instagram and Twitter. A scientific and methodological toolkit was developed for assessing the maturity level of
the social media ecosystem of educational service providers and implementing marketing in it using web analytics
tools by groups of website indicators, social networks and digital marketing channels and the importance /activity
matrix. The features of digital behavior in the B2C, B2B, B2G market were summarized, the factor determinants of
the choice of an educational brand were substantiated, the balance of digital marketing channels of educational



service providers was investigated using web analytics tools and the cross-browser behavior of educational service
providers was analyzed. Strategic segmentation was carried out for hybrid business models in education based on
market growth rates/market share, which allowed determining the main educational products and activities. The
positioning and factor determinants of the choice of an educational brand, the formation of its value are studied.
Recommendations are proposed for improving content marketing and digital behavior of the target audience of
educational service providers using the theory of generations. The feasibility of using a content matrix according
to the criteria; emotionality, rationality, awareness, purchase and content matrices according to the criteria: level
of attention, accessibility of implementation is substantiated. SEO-monitoring is carried out and protocols for
improving institutional websites as a component of the social media marketing ecosystem are developed. A
mechanism for developing and implementing a social media marketing strategy for educational service providers is
proposed. Methodological approaches to forming a social media marketing strategy as a regulatory document for
an educational service provider are developed.
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