O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMeP: 0416U003378
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpauii: 15-06-2016

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya
Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. 'apanina Ipuna IropiBHa

2. Garanina Iryna Igorivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

JaTa 3axHCTYy: 14-06-2016

CnenianpHICTB 32 OCBiTOIO: 8.050108

Micue p060TI/l 3a06yBaqa: Buiuit HaBYasnbHUM 3aKiaf" BigKpUTuil MDKHAPOLHUI YHIBEPCUTET PO3BUTKY

JoavHu "YkpaiHa"

Kopg 3a €IPIIOY: 30373644

Micue3Haxoa KeHHs: 04071,Kuis-71, Bys1. Xopusa, Ir

dopma ByracHoCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYU€HOI pagH (Pa30Boi CleliaJai30BaHOI BYEHOI pazu): [l 26.002.23

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0C00H: HanjioHanbHuit TexHiuHuil yHiBepeuTeT Ykpainu "KuiBchKuit

MOJITEXHIYHUI IHCTUTYT iMeHi Irops Cikopcpkoro”

Kopg 3a €IPIIOY: 02070921

Micue3Haxoa KeHHS: npocnekt [lepemory, 37, M. Kui, Kuicbka 061., 03056, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliIMEeHYBaHHS IOPUAHYHOL 0CO0M: HarionanbHuil TexHiuHMi yHiBepcuTeT YKpainu "KuiBchKuii
MOJIITEXHIYHM IHCTUTYT imMeHi Irops Cikopcpkoro”

Kopg 3a €IPIIOY: 02070921

Micue3Haxoa KeHHs: 03056, m.Kuis, np.ITepemoru, 37

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. AynuT peknamMHoOi IisiIbHOCTI BUI@aBHUYO-TIOJrpadpiyHuX NiAnprueMCcTB

2. Audit of the advertising of publishing and printing enterprises

Pedepar:

1. Inceprauiiiny po60Ty IPUCBSIYEHO PO3BUTKY TEOPETUKO-METOIUYHUX MOJIOKEHD Ta IPAaKTUYHUX PEKOMEHIALIil
IPOBELEHHS ayIUTy PEKJIAMHOI JisJIbHOCTI BUAABHUYO-NOJrpaivyHUX MigIIPUEMCTB. BUBHAY€HO €KOHOMIUYHY
CYTHICTb ayJuTy PEKJIAMHOI AiSIZIbHOCTI SIK CKJIa0BOI KOHTPOJIIO PEKJIAMHOI'O MEHEIPKMEHTY MiJIIPUEMCTBA.
3anpornoHOBaHO CTPYKTYPHO-JIOTIYHY CX€MY IIPOBELEHHS ayAUTY PEKJIaMHO] AislJIbHOCTI, SKa nnependadyae
IIOCJIiIOBHE OLiHIOBAaHHS €(EeKTUBHOCTI PEKJIAMHOI KaMIIaHii MignpueMcTBa 3a CGOPMOBaHUMU HOPMAaTUBHUMU
[IOKa3HUKaMU ePeKTUBHOCTI. JJOCTIiIKeHO CTaH pUHKY peKJIaMHO-TIoJlirpadivyHoi MpoayKLii Ta 10ro BIIJIMB Ha
OIliHIOBaHHS €(EeKTHUBHOCTI peKjIaMHOi HisiIbHOCTi BUIaBHUYO-TI0JIirpadivyHuX MifnpueMCTB. PO3po6ieHo MexaHi3m
ayJATy PEKJIAMHOI AisJIbHOCTI BUAABHUYO-NOJrpagivyHuX NiJIpUeMCTB. YIOCKOHAIEHO HAyKOBO-METOMYHI
II0JIO>KEHHSI OLiHIOBAaHHSI KOMYHIKaLiiHOI Ta EKOHOMIUHO] CKJ1a10BOi €(PEeKTUBHOCTI peKJIaMHOI KaMIIaHii B ayAUTi

PEKJIaMHOI Aisl7IbHOCTI MiANpHUEMCTBA: 3aIIPOIIOHOBAHO €KOHOMETPUYHY MOJI€JIb OLIiHIOBaHHS €(DEKTUBHOCTI



peKJIaMH, YIOCKOHAJIEHO METO/I OL[iHIOBaHHS KOMYHIKaLiiTHOTO BIIJIMBY APYKOBAaHOTO PEKJIAMHOTO HOCISI.
BusHaueHo 0co6uBOCTi iHpopmMaliiiiHoro 3a6e3nedeHHs Ta 1o0yL0BU MapKeTHHI0BOI iHpopmaliitHoi cucteMu 1Jis

3a0€e31e4eHHs [IPOBEJeHHS ayIUTy PEKJIaMHOI AislJIbHOCTI.

2. The thesis of theoretical and methodical positions and practical recommendations of the audit advertising
publishing and printing enterprises are devoted. The economic nature of the audit as part of promotional activities
advertising management control of the enterprise is identified. Structural-logical scheme audit promotional
activities offered, it provides a consistent evaluation of the effectiveness of advertising campaign for the company
formed statutory performance indicators. The state of the market advertising printed products and its impact on
the evaluation of the effectiveness of promotional activities publishing and printing enterprises. Mechanism of
audit advertising publishing and printing enterprises are developed. Scientific and methodological provision
evaluation of the communication and commercial efficiency of advertising campaign are improved. Econometric
models evaluating the effectiveness of advertising are offered. The method of communication influence the print
media advertising are proposed. The features of marketing information system to audit advertising are explored.

Jep>kaBHHH peecTpaniliHuil Homep [JiP:

IIpiopuTeTHHI HaNIpsSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikarii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIPSIMOBAaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHs pe3yJIbTaTiB AHcCepTalii:

3B'130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KePiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. libpoBa Tetsina ['eopriiBHa

2. Dibrova Tetyana Georgyivna

KBasigikanis: k.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma BiracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB

OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. MesibHUKOBUY OJsieHa MukoJiaiBHa

2. MenpaukoBuY OsieHa MuKoJiaiBHA

KBasigikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa inpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. IamoBa Hanis BacuiiBHa

2. IBamosa Hapis BacumiBHa

KBasmigikanis: k.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHSI:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

Kpengny Iprna MukosnaisHa

Kpengny Ipuna MukosaiBHa



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a pEeECTpallil0 HayKOBOi IOpuenko T.A.

OisIIBHOCTI




