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1. Bezbopopnosa TetsHa BanepiiBHa

2. Bezborodova Tetiana Valeryivna
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jdara 3axucTy: 28-04-2010
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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (Pa30Boi Cleliaai30BaHOi BYE€HOI pagu): K12.052.02
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IToBHE HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0CO0H: Tpua3oBChKUii Iep>KaBHUI TEXHIYHUIA YHIBEPCUTET
Kopg 3a €APIIOY: 02070812

Micue3HaxoaKeHH: 87500, JJoHelbKa 06, M. Mapiynoss, npoB. YHiBepcUTeTChbKa, 7

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTuyHHUX PYOPHK: 55.01.75, 06.35.27

Tema gucepranii:
1. InpopmariiiiHe 3ab6e3reuyeHHsT MapKETHUHIOBOI AisJIbHOCTI NiJIIPUEMCTB MALIMHOOYJyBaHHS

2. Informative providing of marketing activity of enterprises of machine industry

Pedepar:

1. O6'exT - mpouec iHdpopMaLiiHOTO 3abe3redyeHHs] MapKeTUHIOBOI AisJIbHOCTI MifIIPUEMCTB MAITMHOOYIyBaHHSL.
[IpenmeT-TeOpeTUYHi, METOWYHI, IPaKTUYHI aCIIEKTU PO3BUTKY iHPOpMaliiiHOro 3a6€3nedeHHs MApKETUHTOBO]
IisI7IbHOCTI MiATIPUEMCTB MAalIMHOOYAYBaHHS . MeToau NOCiI>)KeHHs - aOCTPAaKTHO-JIOTiYHMI, CTATUCTUKO-
€KOHOMIYHMI , MOHOTPadiuHNil, PO3PaxXyHKOBO-KOHCTPYKTUBHUI , EKCIIEPUMEHTAIbHUIL. Briepie: po3po6seHo
CTPYKTYpHO-MOPQOJIOTiuHy MoZesb iHpopMaliiiHOro 3abe3nedeHHs MPolecy YIIpaBJliHHS HiANPUEMCTBOM.
YIoCKOHasneHOo: - MeTOAUYHMI MiAXiA 70 BUMipIOBaHHS iHPOPMAaLiiHOro OTEHIiaTy MapKeTHUHIOBOI AisJIbHOCTI
HiANPUEMCTB Ha OCHOBI MOJIE€JIi MaTPUYHOI OLIIHKY, CUCTEMY 3arajIbHAX MAPKETUHTOBUX (DYHKLIN MiANPAEMCTB
MamrHOOYAyBaHHS, METOIOMYHI Iinxony GopMyBaHHS OaHKY MOJiesiel i MeTOAMK, MeTOOUYHI MiAXonu 1o
OlliHIOBaHHS iHpOpMalLlifiHOro NOTeHIiany MalIMHOOYAiBHUX NiJIIPUEMCTB Ha OCHOBI MopudikoBaHoi Mmogeni 1.
Ancodda. [licTanu nogansmoro po3BUTKY: - TPAKTYBaHHS CYTHOCTI iH()OpMaLIifIHOTO NOTEH1ialy MApKETUHTOBO]
IisiMBbHOCTI, ; - Kinacudikallisi MapKeTUHroBoi indopmallii 3a 03HaKaMu, 10 € XapaKTepHUMHU 17151 iHpopmallii B

LiJIoMy i 1715 MapKETUHIOBOI 30KpPEeMa;IOHSITTS i XapaKTepUCTUKA 6a30BUX KaTeropiil MApKeTUHIOBO] JisI/IbHOCTI Ha



nignpueMcTBax MamMHOOyRyBaHHS. Cepa BUKOPUCTAHHS - MiJIPUEMCTBA MAITMHOOY1yBaHHSI.

2. Object - the process of marketing information of mechanical engineering. Subject -theoretical, methodological
and practical aspects of information support marketing activities of mechanical engineering. Methods - abstract-
logical, statistical, economic, monographs, cash-positive, experimental. First: A structural-morphological model of
information support of management through appropriate categories of: information management. Improved: -
methodical approach to measuring the information potential of marketing activities of enterprises based on the
model matrix evaluation system overall marketing functions of mechanical engineering, methodological
approaches of the bank's models and methods as a component of the marketing information system engineering,
systematic approaches to evaluating the potential of information-based manufacturing enterprises modified model
I. Ansoff. Have got further development: - Interpretation of the nature of information potential of marketing
activities, - classification of marketing information for companies that are characteristic of information in general
and particularly for marketing, concept and characteristics of the basic categories of marketing activity at the
enterprises of mechanical engineering.
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2. Brazhnikova Larysa Mykolaivna

KBasigikanis: k.e.n., 08.00.04
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Cdepa ynpassriHHS:
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VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB

OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. Kengroxos Osiekcangp BosogumupoBuy

2. Kenpgroxos OznekcaHgp Bonogumuposud

KBasigikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetscs
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IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:
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Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. 360poBcrka Onbra MuxarisniBHa

2. 360poBchka Onbra MuxaitiiBHa

KBasmigikanis: k.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyerbcs
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Micue3HaxoAKeHHSI:
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InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

Binomnoabcekuit M.I'.

Binonoabcekuii M.I.
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