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2. Marketing communicative strategies of enterprises at the express delivery market forming

Pedepar:

1. Incepranifina po60Ta IPUCBIYE€HA PO3BUTKY TEOPETUYHUX Ta METOJOJIOTIYHUX 3acal, PO3pO0Li METOIUYHUX Ta
[IPaKTUYHUX PEKOMEHALIN oA0 (POPMYBaHHSI MAPKETVHIOBUX KOMYHIKaTHBHUX CTPATETi HA PUHKY MTOCIYT
€KCIIpeC-A0CTaBKU. JJOCiIpKeHO HAayKOBI MigX0I1 00 BUSHAYEHHS [TOHSTTS "MapKETUHIOBI KOMYyHIKalii" Ta
"MapKeTUHIOBAa KOMYHIKaTUBHA cTparerifa”. OLiHeHO POJib MAPKETUHIOBOI KOMYHIKaTUBHOI CTpaTerii y cucreMi
CTpaTeriyHoOro MJjaHyBaHHS MiNMPUEMCTBA. BusiBieHo crienyndpiyHi 0co6aMBOCTI POPMYBaHHS MaPKETUHIOBUX
KOMYHIKaTMBHUX CTpATETi MiANPUEMCTB Ha PUHKY IIOCJIYT €KCIIPeC-I0CTaBKU. JOCiI)KEHO HayKOBO-TEOPETUYHUI
0a3uc MapKeTUHIOBOi KOMYHIKaTUBHOI cTparerii. [IpoanasnizoBaHo NpUKIIafHi acleKTy POpMyBaHHS MapKETUHTOBO]
KOMYHIKaTUBHO] cTpaTerii BITYM3HSIHMMUY MiAIIPUEMCTBAMU €KCIIPEC-OCTaBKU. JJOCIiI>)KEeHO KOMYHIKalliliHi 3aco6u
Cy0'eKTiB PUHKY €KCIIPeC-OCTABKH, 1J0 BUKOPUCTOBYIOTbCS B iX IPAKTUYHIN [is7IbHOCTI mOH0 GOPMYBaHHS Ta

peastizailii MapKeTUHIOBUX KOMYHIKaTHBHUX cTpareriii. OGIpyHTOBAaHO OCHOBHI €Tanu Ta iHCTPYMEHTU POPMYBaHHS



MapKeTUHIOBOi KOMYHIKaTMBHOI CTpaTerii 11 MigNpUEMCTB, 110 HAJAIOTh [TIOCJIYTY €KCIIPEC-A0CTaBKU.
[IpoanamnizoBaHO BIJIUB MAaPKETUHIOBUX KOMYHIKaTUBHUX CTPATETIN BITYM3HSIHUX MiAIPUEMCTB €KCIIPEC-IOCTaBKU
Ha popmyBaHHs 6peHiB. CHGOPMOBAaHO IPUHIUNYN O6PEHT-OPi€HTOBAHOTO YIIPAaBJIiHHS MapKeTUHIOBUMU
KOMYVHIKalisIMU Cy0'eKTiB pUHKY €KCIIPEeC-I0CTaBKU. 3alIPOIIOHOBAHO IPOrPAMU JIOSIJIBHOCTI 3 BU3HAYEHHSM iX
€KOHOMIYHOI Ta coLiaIbHOI BUTOLM AJIS CIIOXKMBAYiB IIOCYT €KCIPEC-10CTaBKY. BCTaHOBIIEHO IepeTIiK
iHHOBaLiTHMX MapKETUHTOBUX KOMYHIKallill 3 BU3HAYEHHSIM iX €(DeKTUBHOCTI Ta MOXKJIMBUX 3arpo3 IIpU
BIIPOBA/)KEHHI Yy MAaPKETUHIOBY KOMYHIKaTMBHY CTPATETil0 MiANPUEMCTB €KCIIpeCc-10CTaBKU. Po3pobseHi monenb
OLIiHKM €()EKTUBHOCTI MaPKETMHIOBUX KOMYHIKallill Ta YHiBepCaJIbHAN iHTErPaJIbHUN [TOKa3HUK €(PEKTUBHOCTI
MapKeTUHTOBOi KOMYHIKaTMBHOI CTpaTerii, 110 AAI0Th 3MOTY KOMIJIEKCHO OLIiHUTU PE3yJIbTaTU BIPOBaIKeHHSI MKC
HigIIPUEMCTB.

2. The dissertation is dedicated of development of theoretical and methodological aspects, methodical and
practical recommendation for marketing communicative strategies of enterprises at the express delivery market
forming. The thesis investigates the theoretical and methodological principles of marketing communicative
strategies of enterprises at the express delivery market forming. The scientific approaches to the definition of
"marketing communication" and "marketing communicative strategy" are researched. The role of the marketing
communicative strategy in the enterprise's strategic planning is evaluated. Were defined the specific features of
marketing communicative strategies of enterprises at the express delivery market forming. Were researched
scientific and theoretical basis of the marketing communicative strategy. The practical tools of the marketing
communicative strategies of enterprises at the express delivery market forming are analyzed. Were studied the
communication tools of enterprises at the express delivery market which had been used in their practice. The
basic steps and tools of marketing communicative strategies of enterprises at the express delivery market forming
are engaged. The main principles of brand-oriented marketing communications management of the players at the
express delivery market are established. The loyalty program with the definition of the economic and social
benefits to the express delivery service consumers is proposed. The list of innovative marketing communications
with determines their effectiveness and possible threats to the introduction in the marketing communication
strategy of express delivery enterprises is establishes.
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