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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemMaTHYHHX PYOPHK: 06.71.57

Tema gucepranii:
1. MapKeTHHIOBI LOCJIIPKEHHS] PUHKY TYPUCTUYHUX IOCJIYT (Ha IPUKIIAJi NiIPUEMCTB peKpeaLiiiHO-

TYPUCTAYHOTO KOMILIEKCY AP Kpum).

2. The marketing research of the market of tourist services. resorts (on the example of the recreation-tourist
complex of the Autonomic Republic of Crimea).

Pedepar:

1. TIponjec CTaHOBJIEHHS Ta PO3BUTKY BITUM3HSHOIO PUHKY TYPUCTUYHUX NOCIYT. [TOrIMO1€HHS TEOPETUYHUX,
METOJIMYHUX i IPUKJIAIHUX 3aCaJ, MAPKETHHTOBUX JOCHIIKEHb Y TypU3Mi /1714 MiABUILEeHHS e(DeKTUBHOCTI
LisiTIbHOCT] peKkpeaniiiHuX i TYpucTUYHUX HinnpruemcTB Kpumy. AOCTpaKTHO-JIOTIYHUI METOJ, CUTYyalliiHU aHaIi3,
METOJU BiTHOCHUX BEJIMYMH, NOPiBHIHHS, rpadiyHuil, CHCTEMHMI aHai3 i KOMIIJIEKCHUH Miaxifd. Ya0oCcKoHanieHo
PiBHI 3aCTOCYBaHHS MapKETUHIY y TYPU3Mi. 3alIPONIOHOBAHO NTAPAMETPUYHNN METOZ, OLIHKY SIKOCTI TYPUCTUYHUX
MIOCJIYT y CHiBBiJHOIIEHH "I[iHa-4KiCTh". BIPOBaJ)KEHO METOAMKY €KCIIEPTHOI OLIiHKM 13 3aCTOCYBaHHSIM JIiHIMHOTO
IIPUHLINITY BpaxyBaHHS npiopureTty. [lignpremMcTBa TypuCTAYHOI rasnysi, HaB4aJbHUM POLIEC.

2. The process of building and developing the home market of tourist services. To deepening of theoretical,
methodological and applied foundations of marketing research in tourism with a view to raising the efficiency of
tourist and recreational enterprises in the Crimea. The abstract logical method, situational analysis, the methods



of relative values, of comparison, graphical, systems analysis and complex approach. The levels of application of
marketing in tourism are perfected. A parametric method of evaluating the quality of tourist services is proposed
in the relationship "price - quality". The methodology of expert evaluation in introduced inculcates the application
of the lineal principle of taking account of priority. Enterprises of tourist branch, education process.
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