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1. MopetoBaHHSI MapKETUHIOBO-OPi€HTOBAHOTO YIIPABJIiHHA HiANpUeMCTB B cdepi indpopMaliiiHoro 6izHecy
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Pedepar:

1. O6'eKT BOCHIIKEHHS: IPOLECU MAPKETHHIOBO-OPi€HTOBAHOT'O YIIPABJIiHHS HiJIIPUEMCTBOM y cepi
iHdopmauiitHoro 6i3Hecy. MeTa JOCHiI)KEHHS: TEOPETUYHE OOI'PYHTYBaHHS Ta po3po0OKa iHCTPYMEHTIB
MOJI€JII0BAaHHSI MApPKETHMHIOBO-OPi€HTOBAHOTO YIIPABJIiHH HiIIPUEMCTBOM y cepi iHpopmaliiiHoro 6isHecy,
BIIPOBAPKEHHSI SIKAX [JO3BOJIMTD MiIBUMIUTY NOXiAHICTb MiAIPUEMCTBA 32 PAXyHOK €(PEKTUBHOTO 3aJ0BOJIEHHS
3aNUTIB CIIOXKBaYiB. MeTOIY NOCiIKEHHS: CUCTEMHUI Ta CTPYKTYPHO-QYHKLiOHANIBHUM [TiTX0AU, IPOLIECHUI Ta
CUTYyaliHUM Nigxoau. Pe3ynbTraTu: NpoBeeHo aHajli3 0COOJIMBOCTEN YIIPaBJIiHHSI MapKETUHIOBOIO Hisl/IbHICTIO
nignpueMctB y cdepi inpopMaliiHoro 6i3Hecy YKpaiHy; JOCTiIKEHO METOLOJIOTIUHI MiIXOOU 10 MOJAEIOBAHHS
VIPaBJIiHHS MAPKETUHTOBOIO [isJIbHICTIO HifnpreMcTBa y cdepi iHpopmariiiHoro 6i3Hecy; po3po6aeHO KOHLEII{o
MOJIeJII0BaHHSI MAapKETHMHIOBO-OPi€HTOBAHOIO YIIPaBJIiHH MiIPUEMCTBOM y cepi iHpopmaliiiiHoro 6i3Hecy;
PO3p06JIEHO EKOHOMIKO-MAaTEMATUYHY MOJIEJIb [IJIAHYBAHHS MAaPKETUHIOBUX 3aXO0MiB MiAIIPUEMCTBA y cPpepi
iHpopmaliitHOro 6i3Hecy; yOCKOHANIEHO €EKOHOMIKO-MaTeMaTUYHy MO/IEJIb TIPOrHO3yBaHHS €(PEKTUBHOCTI

BIIPOBA/>)KEHHSI MapKETUHIOBUX 3aXO0iB Ha MiAnpueMcTBax iHpopmauiiHoro 6i3Hecy; 3aIIpOIIOHOBAHO MOJIEJIb



iHTerpoBaHOi CUCTEMU MAapPKETUHTOBO-OPi€EHTOBAHOTO YIIPaBJiHHS NiANPUEMCTBOM Y cepi indpopmarliiiiHoro
6i3Hecy; po3po6JIeHO CUCTEMHO-AMHAMIUHY MOJieJIb IJIaHYBaHHS MapKETUHTOBUX 3aXO[1iB Ta IPOTHO3YBAHHS
eeKTUBHOCTI BIIPOBA/I>)KEHHs1 MapKETUHIOBUX 3aXO0ZiB Ha NifnpuemMcTBax y cepi inpopmariitnoro 6izHecy;
3aIIPONIOHOBAHO CTPYKTYPY CUCTEMU IifTPUMKHU IPUNHATTS PilleHb MAPKETUHTOBO-OPi€HTOBAHOT'O YIIPABJIiHHS
nianpueMcTBoOM y cdepi iHpopmaliiiHOro 6i3Hecy; IPOBEIEHO peaisallilo KOMIIEKCY MOesell MapKETUHIOBO-
OpiEHTOBAHOIO YIIPaBJIiHHS NiANpreMcTBOM y cdepi iHdopMalifiHOro 6i3Hecy Ta 3[iiCHEHO OLiHKY iX
edpexTrBHOCTi. HOBU3Ha: Briepiie po3po6sieHO: KOHIIEIIiI0 MOJIeII0BaHHSI MAPKETHHIOBO-OPiEHTOBAHOTO
VIPaBJIiHHS NigIPUEMCTBOM Yy cpepi iHpopmaLiiHoro 6isHecy. YIOCKOHAJNIEHO: EKOHOMIKO-MaTeMaTU4HY MOJEJIb
IIJIaHYBaHHS MapKeTHMHIOBUX 3aXO0/iB nignpuemcTtsa y cdepi iHpopmaniiHoro 6izHecy; eKOHOMIKO-MaTeMaTUIHY
MOJeJIb [IPOrHO3YBaHHS €(PEeKTUBHOCTI BIIPOBAPKEHHSI MAPKETUHIOBUX 3aXO0/liB Ha MifIIPUEMCTBAX
indopmauiitHoro 6i3Hecy. Ofep>kanu NoJaabLIOro PO3BUTKY: MOJEJb iHTErPOBAHOI CUCTEMU MAPKETUHTOBO-
Opi€HTOBAHOTrO yIPaBJIiHHS MiANIPUEMCTBOM Y cepi iHpopmaLiitHOro 6i3HeCy; CUCTEMHO-IMHAMIYHA MOJIEJIb
IIJIaHYBaHHSI MapKeTHMHIOBUX 3aXO0/iB i IPOrHO3yBaHHS €e(PEKTUBHOCTI iX BIPOBaJ)KEHHS Ha MianpruemcTBax y cdepi
iHopmaiiiHoro 6i3Hecy; CTPyKTypa CUCTEMHU MiATPUMKYU IIPUIHSTTS pillleHb MaPKETUHIOBO-OPi€HTOBAHOTO

VIPaBJIiHHS NigIpUeMCTBOM. O6JIaCTh BUKOPUCTAHHS: PiBE€Hb MiANPUEMCTB.

2. Object of research: processes of the marketing-oriented management by an enterprise in the field of informative
business. Purpose of research: theoretical ground and development of instruments of design of the marketing-
oriented management an enterprise in the field of informative business, introduction of which will allow to
promote the profitableness of enterprise due to effective satisfaction of queries of consumers. Methods of
research: system and structural-functional approaches, proceses and situatioonal approaches. Results: the analysis
of management features is conducted by marketing activity of enterprises in the field of informative business of
Ukraine; the methodological going is investigational near the design of management by marketing activity of
enterprise in the field of informative business; conception of design of the marketing-oriented management an
enterprise is worked out in the field of informative business; the economical and mathematical model of planning
of marketing measures of enterprise is worked out in the field of informative business; the sxonomuxo-
maremaTtudeckas model of prognostication of efficiency of introduction of marketing measures is improved on the
enterprises of informative business; the model of the computer-integrated system of the marketing-oriented
management is offered by an enterprise in the field of informative business; the system-dynamic model of
planning of marketing measures and prognostication of efficiency of introduction of marketing measures is
worked out on enterprises in the field of informative business; the structure of the system of support of making
decision of the marketing-oriented management is offered by an enterprise in the field of informative business;
realization of complex of marketing-oriented case frames is conducted by an enterprise in the field of informative
business and the estimation of their efficiency is carried out. Novelty: First worked out: conception of modeling of
the marketing-oriented management an enterprise in the field of informative business. Improved: economical and
mathematical model of planning of marketing measures of enterprise in the field of informative business;
economical and mathematical model of prognostication of efficiency of introduction of marketing measures on the
enterprises of informative business. Got further development: model of the computer-integrated system of the
marketing-oriented management by an enterprise in the field of informative business; system-dynamic model of
planning of marketing measures and prognostication of efficiency of their introduction on enterprises in the field
of informative business; structure of the system of support of making decision of the marketing-oriented
management by an enterprise. Field of the use: level of enterprises.

Jep>kaBHHH peecTpaniliHuil Homep JiP:
IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKHU:
CrpareriyHuii npiopUTEeTHHH HaNIPSIM iIHHOBaLLiMHOI Ais1JIbHOCTI:

ITizcyMKH JOCTiI>KEeHHS:



Iy6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasibHO-€KOHOMIYHA CIPSIMOBAHIiCTh:

OxopoHHi gJokymeHTH Ha OIIIB:

BnpoBazkeHHS pe3yJIbTaTiB AHCEpPTaIii:

3B's130K 3 HAYKOBUMH T€MaMH:

VI. BizomocCTi Npo HayKOBOr0 KepiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. KpaBuenko Bosogumup Mukosianosud

2. Kravchenko Vladimir Nikolaevich

KBasidikamis: k.e.n., 08.03.02
ImenTudikarop ORCID ID: He zactocoyerbcs
JonaTkoBa iHdopmanist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByTacHOCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizmomocTi npo odiliiHuX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. bepcyubkuit AHTOH SIKOBUY

2. bepcyupkuil AHTOH SIKOBUY

KBasigikanis: .e.n., 08.00.11
InenTudikarop ORCID ID: He 3acrocosyerscs
JopaTrkoBa iHdpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg 3a €IPIIOY:

Micue3Haxoo KeHHS:

dopma ByracHoCTI:



Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

BsacHe IIpizBuie Im'sa I1o-6aThKOBI:
1. Conopyxin Cranicnas BosmoguMuposud

2. Conopyxin CraniciaB Bosnogumuposud

KBasmigikamis: x.e.x., 08.00.11
Imentudikarop ORCID ID: He zacrocosyerbes
JoparkoBa indopmamnist:

IloBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpasiiHHS:

InenTudgikarop ROR: He zacrocosyerscs

PeuenzeHTu

VIII. 3ak1104Hi BiZOMOCTI
Baache IlpizBuie Im's ITo-6aTbKOBI

TOJIOBH pajgu

BiiacHe IIpizBuine Im'sa Ilo-6aTbKOBI

TOJIOBYIOYOrO Ha 3acCiaHHi

BignoBigasibHUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

KepiBnHuKk Bigginy YKpIHTEI, mo €
BiZIOBiZaJIbHUM 32 peecTpallilo HayKOBOi

OisiIBHOCTI

Jlucenko IOpiii I'puropoBuy

JIucenko IOpiit 'puroposuy

IOpuenko T.A.



