O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMeP: 0415U003353
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 21-05-2015

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. CabipoBa Amina EpkeniBHa

2. Sabirova Amina Erkenovna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIndp HaykoBOi cneniaabHOCTI: 08.00.08

Ha3zBa HayKoBoOi creniaibHOCTI: ['powi, dinancy i kpenut

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

Jara 3axHcCTy: 22-04-2015

CreniaJbHICTh 32 OCBiTOO: 8.03050802

Micue po6oTH 34,00yBava: Kuiscbkuil HauioHaIbHMIA yHiBepcuTeT iMeni Tapaca [lleByenka

Kopg 3a €IPIIOY: 02070944

Micue3HaxoayKeHH: 01033, m. Kuis, ByJI. Boslopumupceka, 64

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Indp cneuniasnizoBaHoi BYU€HOI pasu (pa30Boi CcIieniaizoBaHOi BYU€HOI pagu): /1 26.001.12

IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI 0COOM: KuiBChKuil HaLiOHAbHMIA YHIBEpCUTET iMeHi Tapaca

[IleByeHka

Kog 3a €IPIIOY: 02070944

Micqesﬂaxon)KeHHﬂ: ByJI. Bononumupceka, 60, M. Kuis, KuiBceka 06:1., 01033, Vkpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliMEeHYBaHHSI IOPHUAUYHOI 0COOM: Kuichkuil HauioHaIbHMI yHiIBEpCUTET iMeHi Tapaca
[lleByeHKa

Kopg 3a €IPIIOY: 02070944

Micue3Haxoa>KeHH: 01033, m. Kuis, ByJI. Boslopumupceka, 64

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TemaTuyHHUX PyOpHK: 06.73.07

Tema guceprauii:
1. MapKeTHHI CTPaxoOBUX OpraHi3aliil Ha pUHKy YKpaiHu.

2. Marketing of insurance companies on the market of Ukraine.

Pedepar:

1. Inceprarnist NpUCBsAY€HA AOCHIIPKEHHIO OCHOB (PiHAHCOBUX aCIEKTiB MAPKETUHTY CTPaXOBUX OpraHisanii
YKpainu, po3pobKku Ta peanisalii MapKeTUHIoBOi cTpaTerii, oLiHKu PpiHaHCOBOI €PeKTUBHOCTI MapKeTUHTy. Kpi3b
IIPU3MY 0COOJIMBOCTEN MapKEeTHMHIOBOI [IisSJIbBHOCTI CTpaxoBUKa y pOOOTI PO3KPUTO €KOHOMIUHY CYTHICTh
MapKETUHTY CTPaxOBUX OpraHizauiil. BuokpemsaeHo etanu GpopMyBaHHS MAapPKETHUHIOBOI CTpaTerii CTpaxoBUKa 3
YPaxyBaHHSIM OCOOJIMBOCTI OTO IisIZIbHOCTI SIK Cy0'€KTa PUHKY (PiHAHCOBUX MOCJIYT. BU3HAU€HO BIIJIMB (PAKTOPIB
MapKEeTHMHTOBOTO cepenoBuina Ha GOpPMYyBaHHS MapKeTHHIOBOI cTparerii cTpaxoBrKa. Ha OCHOBI TpoBeieHOro 3a
nmoriomororo Martpulli bKI' anasidy Ha NpuKiafii CTpaxoBoi opraHisalii HaaHo MPOIO3uLii HOJO0 PO3BUTKY
[IPiOpUTETHUX BUJIB CTPAXyBaHHsI 117151 3a0€31€4EHHS CTiIIKAX IPOIIOBUX HAXOAKE€Hb Y BUIJISI CTPAXOBUX IIPEMIHL.
JlocigKeHo BIIJIMB BUTPAT CTPAXOBUX OpraHisaliiil Ha MapKETUHT i peKylaMy Ha AMHAaMIKy OTPUMaHUX CTPaXOBUX

npemiil. Hagano nponosutii mogo B4OCKOHAJIEHHS iIHCTPYMEHTIB MaPKETUHIOBUX KOMYHIKallil CTPaXxOBHUKa.



Po3kpuTo HanpsiMu ONTUMI3allii CUCTEMHU KaHAJIIB 30yTy CTPAXOBUX IIPOAYKTIB Y KOHTEKCTi BUKOPUCTAHHS OH-JIalH
CTPaxyBaHHS SK [1€PCIIEKTUBHOTO KaHaly 30yTy, 10 J03BOJISE 3HU3UTU (PiHAHCOBI BUTPATH Ta aKTUBi3yBaTU MOMIUT

Ha CTPaxOBi [IOCJIYTH.

2. The thesis deals with the basics of marketing of insurance organizations in Ukraine as well as development and
implementation of marketing strategy and evaluating of financial effectiveness of marketing. The economic
essence of insurance marketing organizations was disclosed in the thesis through the prism of the peculiarities of
marketing strategy of insurer. Stages of formation of the marketing strategy of the insurer were studied taking into
account the peculiarities of insurer's work as a business entity on financial market. The influence of factors of the
marketing environment on the formation of the marketing strategy of the insurer was studied. Conclusions on the
development of kinds of business of the insurance company which could ensure stable financial state of the
insurer based of the analysis of the matrix of the BCG were proposed. The effect of the cost of insurance
companies on marketing and advertising on the dynamics of the insurance premiums was investigated. The
improvement of the tools of marketing communications of insurer were submitted. The directions of optimization
of distribution channels of insurance products in the context of the usege of online insurance as thus that can
reduce the financial costs and intensify the demand for insurance services were examined.
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