O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iIKOBHI HOMeP: 0416U000556
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpamnii: 09-03-2016

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Cungascbka Onbra €BreHiBHa

2. Sinyavska Olga

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cneniaabHOCTI: 10.02.02
Ha3zBa HayKoBoi creniajJibHOCTI: Pociiicbka MOBa
T'asy3p / rasysi 3HaHB. He 3aCTOCOBy€THCS
OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs
Jara 3axucTy: 25-02-2016

CreniaJbHICTh 32 OCBiTOO: 8.02030307

Micue po6oTu 3400yBayva:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiriHHS:

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHOi BYEHOI pagH (pa30Boi CIeliagai30BaHOi BY€HOI pagH): [l 26.001.19

IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI 0COOM: KuiBChKuil HaLiOHAbHMIA YHIBEpCUTET iMeHi Tapaca

[IleByeHka

Kog 3a €IPIIOY: 02070944

Micqesﬂaxon)KeHHﬂ: ByJI. Bononumupceka, 60, M. Kuis, KuiBceka 06:1., 01033, Vkpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliMEeHYBaHHSI IOPHUAUYHOI 0COOM: Kuichkuil HauioHaIbHMI yHiIBEpCUTET iMeHi Tapaca

[lleByeHKa

Kopg 3a €IPIIOY: 02070944

Micue3Haxoa>KeHH: 01033, m. Kuis, ByJI. Boslopumupceka, 64
dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koy TeMaTHYHHX PYGPHK: 16.21.13

Tema guceprauii:
1. Pociiicpka komepiifina HomiHanis XIX - XXI cTosiTh y KOMyHIKaTHBHO-(YHKIIOHATIBHUX BUMipax

2. Russian Commercial Nomination of XIX - XXI Centuries in the Communicative and Functional Aspects

Pedepar:

1. luceprauisa npucsga4eHa JOCIiIKEHHIO POCIMCbKUX KOMepLiHuxX HoMiHaLil XIX - XXI CTOJIiTh Y KOMYHIKaTUBHO-
(PyHKIIOHAJILHOMY aCIeKTi. Y po60Ti BUSHAYEHO JIIHIBICTUYHUI CTATyC pPe3yJbTaTiB KOMEPLiltHOI HOMiHAILji;
OIIMCAaHO eKCTPaJIiHTBiCTUYHI KpUTepii, 10 06YMOBIIIOIOT CBOEPIAHICT POCIMCHKUX KOMEPLIMHUX HOMiHaLlil
Pi3HUX iCTOPMYHUX [1ePioAiB; 3[iiCHEHO aHai3 KoMepLiHux HoMiHaLii XIX - XXI cTosiTh Ha rpadiyHOMY,
(poHETUYHOMY, JIEKCUKO-CEMAHTUYHOMY i CJIOBOTBIPHOMY PiBHSIX; BUOKPEMJIEHO OCHOBHI TUIIM KOMEPLiTHUX HA3B y
IOPEBOJTIOLIHUH, PAAsSHCbKUM Ta Cy4aCHUI IIepiof] 3aJIe5KHO Bif iTOKyTUBHUX QYHKIIiH, SIKi BOHM BUKOHYIOTE;
BM3HAYEHO iHBEHTAP i MPOJYKTUBHICTb MOTUBEM, 1[0 PEAJIi3YIOTbCA B KOPIIyCi KOMepLinHMX HOMiHanin XIX - XXI
CTOJIiTh; YCTAHOBJIEHO IOCTIiVHI YIIPOIOBK €BOJIOLIi POCIICHKOr0 KOMEPLIHOTO HAaIMEHYBAHHS MOTUBYBaJIbHi
03HaKH, a TAKOX creurivyni 115 KOXKHOTO Mepiofly PO3BUTKY KOMEPLIHOTO iM€eHi; BUSIBJIEHO HAl61/1bII e(eKTUBHI

MOTHUBEMMY, 110 BUKOPUCTOBYIOTHCS IIPY CTBOPEHHI PAISIHCBKUX i Cy4aCHUX KOMEPLIMHUX HOMIHALIN 32 JOITOMOTOI0



[apaMeTPUYHOTO aHaJIi3y; IPOCTEXXEHO CNIeUUPIiKy CIPUMHSTTS IPOLYKTUBHUX MOTUBEM PaAsIHCBKOIO Ta

Cy4aCHOTO MEPioAiB Pi3HUMU BIKOBUMMU I'PyNaMu IOTEHLIMHUX CIIOKMUBAYiB.

2. The thesis is dedicated to research into Russian commercial nomination of XIX - XXI centuries in the
communicative and functional aspect. The work defines the linguistic status of results of a commercial naming;
extra-linguistic criteria which precondition a specific character of Russian commercial names of different
historical periods are described; commercial nomination of XIX - XXI centuries are analysed at the graphic,
phonetic, lexical and semantic and word-formative levels; main types of commercial names in the pre-
revolutionary, Soviet and modern period are defined according to illocutionary functions they perform; inventory
and productivity of the motives realised in commercial names of XIX - XXI centuries are determined; motivating
attributes permanently existing in the course of evolution of Russian commercial naming as well as specific for
each period of commercial name development are found; the most efficient motives used in creation of Soviet and
modern commercial naming are detected by means of parameter analysis; specific nature of perception of efficient
motives of the Soviet and modern periods by different age groups of prospective consumers is traced.

Jep>kaBHHH peecTpaniliHuil Homep [JiP:

IIpiopuTeTHHI HaNIpsSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikarii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIPSIMOBAaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHs pe3yJIbTaTiB AHcCepTalii:

3B'130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KePiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. Cnyxan Haranig BitaniiBHa

2. Slukhai N.V.

KBasidikanis: 1.¢inon.n., 10.02.02
InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma BiracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB

OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. Cemeniok Oiier AHATOJIIMOBUY

2. Cemeniok OJsier AHATOJIiIOBUY

KBaJIi(biKauiH: I.¢inon.H., 10.02.01, 10.02.02
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa inpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. 'ynxoBa Haramist MukosaiBHa

2. I'ynkoBa Haranig MukosaiBHa

KBasigikanis: .dinosnn., 10.02.02
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPUAHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHS:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

Moricienko AHartosiit Kupunosuy

Moricienko AHartosiit Kupunosnuy



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a pEeECTpallil0 HayKOBOi IOpuenko T.A.

OisIIBHOCTI




