O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMeEP: 0412U001365
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpaunii: 21-02-2012

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Ipauenko OnekcaHapa BikropiBHa

2. Drachenko Oleksandra Viktorivna
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HaykoBOi cneniagabHOCTI: 08.00.05

Ha3zBa HayKOBOIi CIIeNiaJIbHOCTI: Po3BUTOK NPOYKTUBHUX CUJI i PETIOHAIbHA EKOHOMIKaA

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS
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Micue po6oTH 34,00yBaya: JlynpKuii HaliOHAJIbHUI TEXHIYHMI YHIBEPCUTET

Kopg 3a €IPIIOY: 05477296

Micue3HaxoaKeHHS: Ykpaina, BosmHcbKa 0671aCTh, MicTO JIyIIbK, By JIbBiBChKa, 75, 43018

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu
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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (pa30Boi CIeliaai30BaHOi BY€HOI pagu): [ 32.075.03
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOM: JIylbKuil HALOHATILHUIA TEXHIYHMIA YHiBEpCUTET

Kopg 3a €IPIIOY: 05477296

Micue3Haxoa>KeHHS: By JIbBiBCbKa, 75, M. JIyLbK, JIylbKuii p-H., BosuHcbKa 0671., 43018, Vkpaina
dopma ByracHoCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: JTylbKuil HAL[IOHAJILHUI TEXHIYHUI yHIBEPCUTET
Kopg 3a €IPIIOY: 05477296

Micue3Haxoa KeHHS: Ykpaina, BonmMHcbKa 0671aCTh, MiCTO Jlyupk, By JIbBiBCBKa, 75, 43018
dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHYHHUX PYOpPHK: 06.61.53

Tema gucepranii:
1. DopmyBaHHS CUCTEMU MAapKETUHTY MicTa

2. The formation of the city marketing system

Pedepar:

1. O6'exT mocCiIKEeHHS: IPOLleC MAPKETUHIY MicTa. MeTa: HayKoBe OOIPYHTYBAHHS TEOPETUYHUX 3acaf,
METOJMYHMX Ta KOHLIENTYaJIbHUX MigX0iB 10 POPMYBaHHS CUCTEMU MAapPKETUHTY MicTa. MeTonu: abCTpaKTHO-
JIOriYHMH aHali3; rpapiuyHnil; CUHTE3 Ta IOPiBHSHHS, IPYIyBaHHS; aHKETYBaHHS Ta ONIMTYBAaHHS; KOMOiHyBaHHS,
rpa¢ivHO-JIOriYHe MO/IE/IIOBAHHS. Pe3ynbTaTi: po3po6sIeHo MixXi 10 BUOOPY HANPSMIB CIIPSIMYBaHHS Ta
IHTEHCHUBHOCTI MAPKETUHIOBUX [Iil OPraHiB MiCLIEBOTO CaMOBPSAyBaHHS HA OCHOBI BU3HAYEHHS IIPSIMUX Ta
OIIOCEPEKOBAHNUX LiIbOBUX I'PYI MAPKETUHIY MiCTa B IIPOLieCi (POPMyBaHHSI CUCTEMU MAapKETUHTY MiCTa;
YAOCKOHAJIEHO MOHATIMHO-TEPMIHOJIOTIYHUI anapar, 30KpemMa KOHKPETHM30BaHO 3MiCT KaTeropii "MapKeTUHT MicTa"
Ta "OpeHpa Micta"; CTPyKTypy CUCTEeMHM MapKeTHHIY MiCTa, sika nependaJae Taki ii enemenTu: iHdopmariiine
3a0€e31e4eHHs, YHIKaJIbHICTh MiCTa, CErMEHTAllil0 Ta M03UL[iOHyBaHHS, KOMIJIEKC MAPKETUHTY; BUY L[i/IbOBUX IPYII
MAapKETUHTY MiCTa; METOJIUKY OLiHKA CUCTEMHU MapKeTHHTY MiCTa; AiCcTany NoAalbIIUi PpO3BUTOK: Kaacuikaris
CTparTeriii MapKeTUHTY MiCTa; polec 6peHAnHry MicTa. BnpoBaakeHHs: JIylIbKUM HalliOHaJIbHUM TE€XHIYUHUM

YHiBEpCUTETOM [PpY BUKOHAHHI HAYKOBO-JOCIiAHOI TeMU "MeXaHi3MU CTUMYJIIOBAHHS COLIia/IbHO-€KOHOMIYHOTO



PO3BUTKY pETiOHIB YKpaiHu" Ta "MexaHi3Mu IigBUILEHHS KOHKYPEHTOCIIPOMOKHOCTI perioHiB Ykpainu". '010BHUM
yIPaBIiHHIM eKOHOMIKU BosnnHchKoi 0bsmepskagminicTpalii, BonnHcpkoi o6sacHoi rpoMancbkoi opraHizariii
"Acoujalis po3BUTKY Typu3My BosuHi", YpaBiliHHS Mi’XKHAPOJHOIO CIiBPOOGITHUIITBA Ta Typu3My JIyLibKoi MiCcbKOI

pany; Ipy BUKJIaJaHHI HaBYaJIbHUX OUCLUIUIIH "MapKeTuHr", "PerioHasibHa eKOHOMIKA", "MapKeTHHT B Typu3mi".

2. Research object: the process of marketing the city. Purpose: scientific basis of theoretical positions,
methodological and conceptual approaches to the formation of marketing the city. Methods: abstract logical
analysis, graphics, synthesis and comparison, grouping, and a survey questionnaire, the combination, schedule and
logic simulation. Results: the approach to the choice of the direction and intensity of marketing activities of local
authorities based on the definition of direct and indirect target groups of marketing in the process of forming a
system of the city marketing, improved conceptual and terminological apparatus, in particular, the content
category is translated "city marketing" and "brand of the city"; the structure of the marketing system, which
includes those of its elements: information provision, the uniqueness of the city, segmentation and positioning,
marketing mix, types of marketing focus groups, a methodology to assess the marketing system of the city, were
further developed: the classification of marketing strategies, the process of branding the city . Introduction: Lutsk
National Technical University in carrying out research to "Mechanisms of stimulation of socio-economic
development of Ukraine" and "Mechanisms to enhance the competitiveness of regions of Ukraine." General
Directorate of Economics Volyn Regional State Administration, Volyn Regional Public Organization "Association of
Tourism Development of Volyn", Department of International Relations and Tourism of Lutsk city council, the

teaching of subjects "Marketing", "Regional Economy", "Marketing in Tourism".
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Kopg 3a €IPIIOY:
Micue3HaxoaKeHHS:
dopma BaacHOCTI:
Cdepa ynpasiiHHS:
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VII. BizomocTi npo odiniiHHX ONIOHEHTIB Ta PELeH3€HTiB
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VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buie Im'sa I1o-6aTbKOBI
TOJIOBH pagu

BaacHe IlpizBuiie Im's ITo-6aTbKOBI
rOJIOBYIOYOTO Ha 3acCifiaHHi
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PeecTpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZITIOBiZaJIbHUM 3a PEECTpalLilo HayKoBOi

OisIJIbHOCTI

l'epacumuyk 3opsiHa BikropiBHa

I'epacumuyk 3opsiHa BikTopiBHa

FOpuenko T.A.



