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V. BimomocTi npo guceprauiio
Mosga guceprarii:

Koau TemaTuyHHUX pyopHK: 20.01.15
Tema gucepranii:

1. MapkeTrHroBi KOMYHiKalii B IHTepHeTI

2. Marketing communications on the Internet

Pedepar:

1. lucepraliis npucBA4Y€Ha y3araJbHEHHIM TEOPETUYHNUX 3aCa, 3aCTOCYBaHHS MapKETMHIOBUX KOMYHIKaLil B
IHTepHeTi, po3po0Li NPaKTUYHUX ACIEKTIB ONTUMI3allii Aisi/IbHOCTI MiATIPUEMCTB HA OCHOBI Cy4aCHHUX
IHTEPAKTMBHUX METOMK, CTBOPEHUX 32 JOIIOMOrO0 IHTEpHET-MepeXK. JJOCIiIKeHO HayKOBI KOHLEMLIil
€KOHOMIYHOT'O PO3BUTKY Ha OCHOBI MapKeTHMHIOBUX [HTepHeT-KOMyHiKaliil. PO3KpUTO CyTHICTh 6a30BUX Mozesiei
IHTepaKTUBHUX MAPKETUHTOBUAX KOMYHIKaLill. JleTani3oBaHO iHCTPYMEHTU MaPKETUHIOBUX KOMYHIKalill B
[uTepHeTi. 3MiICHEHO aHasli3 Cy4aCHOro CTaHy I[HTEepHET-KOMYHIKalill y MApKETUHIOBIN IisJIbHOCTI
MOJIOKOTIEPEPOOHUX MiAIIPUEMCTB YKpaiHy, BU3HAYeHO TeHAEHIIii iX po3BUTKY. Ha OCHOBI CBiTOBOrO BOCBIiLY
OL[iHEHO CTaH BUKOPUCTaHHS MapKETUHIOBUX KOMYHIKallill B [HTepHETI B Nig/IbHOCTI BITYN3HSAHUX ITiAITPUEMCTB.
3anponoHOBaHO METOAMYHI y3araJbHEHHS Ta PEKOMEH1allii 3 IUTaHb yI0CKOHAJIEHHSI MaPKETUHIOBUX KOMYHiKaIlill
B [HTepHeTI 117151 MOJIOKOIIEpepOOHUX MiANPUEMCTB YKpaiHu. Po3po61eHo MeToAUYHII iHCTPYyMEHTapiit

3aCTOCYBaHHSI MaPKETUHIOBUX KOMYHIKallii MiJIIPUEMCTB B [HTEPHETI 3 LIiJIbOBOIO ayJUTOPi€l0. 3alIPONIOHOBAHO



METOJMKU yOCKOHAJIEHHS 6araTopiBHEBUX KOMYHIKaIill y MAaPKETUHIOBIi AisIbHOCTI MiTPUEMCTB.

2. The thesis is devoted to theoretical generalization of the basics of the use of marketing communications in the
Internet, the practical aspects of optimization of activity of the enterprises on the basis of modern interactive
methods created using Internet networks. The scientific concept of economic development based on the Internet
marketing communications is investigated. The essence of base models of interactive marketing communications
is exposed. The instruments of marketing communications in the Internet are gone into details. The analysis of the
modern state of Internet-communications is carried out in marketing activity of milk-processing enterprises of
Ukraine, their progress trends are certain. The state of the use of marketing communications on the basis of world
experience is appraised in the Internet in activity of domestic enterprises. Methodological generalizations and
practical recommendations on improvement of marketing communications in the Internet for milk-processing
enterprises of Ukraine are proposed. Methodological tools to apply marketing communications companies in the
Internet with the target audience are developed. Methodologies of improvement of multilevel communications in
marketing activity of enterprises are offered.
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