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2. Forming of marketing complex influence of an enterprise on the special purpose market.

Pedepar:

1. O6'eKT mOCHimKEHHS - MiTIPUEMCTBA JIETKOI TPOMUCIIOBOCTI JIyraHChKOTO periony. MeToio auceprauiiiHol
pobOTH € TeOpeTUYHE OOTPYHTYBAHHS i PO3pOO6Ka METOAMYHUX PEKOMEH ALl 3 GOPMYyBaHHS KOMILJIEKCY
MapKeTHHTOBOTO BIUIMBY MiANIPUEMCTB JIETKOI IPOMHUCIIOBOCTI Ha 1[iIbOBUI pUHOK. MeToau OCTiIpKeHHS Ta
amnmnaparypa - Cocobu Ta NpUHLUIN CUCTEMHOTO MiX0/Ay, CTAaTUCTUYHI METOU aHaiizy. TeopeTud- Hi pe3ybTaTu
i HOBU3HA - OOIPYHTOBAHO KOMILJIEKCHUH MiXif 111010 MaPKETUHIOBOTO BILJIMBY MiATIPUEMCTBA Ha 11i/1bO- BUU
puHOK. [TpakTUyHi pe3ysibTaTyl i HOBU3HA - PO3PO6JIEHO METONUYHY 6a- 3y (OPMYBaHHS KOMILTIEKCY
MapKETUHTOBOTO BIIMBY MiTIIPH- EMCTBA Ha LiJIbOBUI pUHOK. CTYMiHb YIIPOBAIKEHHS -~ HAYKOBi IIOJIOKEHHS
00roBOpeHO Ha KOHQepeHLisx, ony6sikoBaHo y 10 mparisx, BIpOBaIKeHO Ha ABOX Hianpuemcrsax. Cepa
BUKOPYCTAHHS - MiJIIPUEMCTBA JIETKOI IPOMUCIIOBOCTI

2. .3.0bject of research-light industry. The purporese of investiga- tion - substantiation and of metodical
recommendations for fo- mation of the tnterprise marketing influence complex on special purpose market.

Methods of investigations and apparatus - ways and principles of systematic approach, statistic analisis methods.



Theoretical results and novelty - these grounded the complex approach to the marketing influence of the
enterprise enterprises. Sphere of application - the enterprises of light in dustry. on the special purpose market.
Practical results and novelty - there developed a methodical base of complex formation of the enterprise
marketing influence on the special purpose market. Introduction extent - scientific principal propositions
discussed at the conferences, published in 10 works, introduced at two
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