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1. Oprani3zauiffHO-€KOHOMIUHI 3acany (POpMyBaHHS Ta BUKOPUCTAHHS OpeHly Oy1iBeJIbHUX MiJITPUEMCTB

2. Organizational and economic principles of formation and use of brand building enterprises

Pedepar:

1. MeTo10 JoCinKeHHs € po3podKa TEOPETUIHUX, METOIUYHUX I10JI0KEHb i IPAaKTUYHUX PeKOMEHALl 1010
CTBOPEHHS Ta peasisalii opraHizauiiHo-eKOHOMIYHMX 3acaj, GOPMYyBaHHS Ta BUKOPUCTaHHS OpeHy, BpPaxOBYIOUU
0CO6NBOCTI QYHKIIOHYBaHHS OyZiBeIbHUX MiAIPUEMCTB, 1711 3DOCTAaHHS iX iHBECTULIITHOI IpUBAGINBOCTI.
HaykoBa HOBU3HA OTPUMAaHUX PE3yJIbTATIB II0JIITa€ B HACTYIIHOMY: YJOCKOHAJIEHO: - BUBHAYEHHS ITOHSTTS «OpeH
Oy[iBeJIbHUX MiJIIPUEMCTBY», BiIMiHHOIO PUCOIO SIKOTO € BpaxyBaHHSI CUCTEMHUX CHMBOJIIB Ta (PYHKLiOHAIbHUX,
€MOLIHYX, Bi3yaJIbHMX XapaKTEPUCTHK, SIKi CTBOPIOIOTh ¥ CTEMKXOJIAEPIB YHIKaIbHI 1 TO3UTUBHI acouialii, 1m0
I03BOJIsI€ 326€3M1eYUTH 3POCTaHHS iHBECTULIITHOI IPUBAGJINBOCTI, 3aCTOCYBATH CY4aCHUI1 €EKOHOMIKO-

VIPaBJIiHCbKUI IHCTpyMeHTapil, cpopMyBaTH KiIbKiCHY OCHOBY [J1sl IPUMHSTTS OOIPYHTOBAaHUX YIIPaBIiHCbKUX



pilmens; - pakTopu pOpMyBaHHS Ta BUKOPUCTaHHS OpeH Iy OyiBesbHUX MiANPUEMCTB HA OCHOBI 6a30BUX
€MOLIiOHAIbHUX, CIIOXUBYUX, CTENKXOJIIEPHUX, BAPTICHMX, KOPIIOPATUBHUX, O0€311eKOBUX, PiHaHCOBUX
XapaKTEPUCTHK, 110 Ha BiIMiHY Bif] iCHYIOUUX, [103BOJII€ PO3POOUTHU Ta peaslidyBaTH Mixif 10 iHTerpaabHOi OLiHKU
OpeHny Ta po3pOOUTH OpraHi3aliiiHO-eKOHOMIYHi 3acazy Moro (pOpMyBaHHs Ta BUKOPUCTAHHS,; - iHpOpMaLifiHO-
aHasiTUYHe 3a6e3MeYeHHs OLiHKMA (POPMYBaHHS Ta BUKOPUCTAHHS OpeHIy OyAiBesIbHUX MiJIIPUEMCTB Ha OCHOBI
OyxranTepchbKoi i1 piHaHCOBOI 3BiTHOCTI IIJISIXOM BU3HAaY€HHS YMHHUKIB, PO3POOKU MOJieJiell Ta 3aCTOCyBaHHS
Cy4yaCHHUX METO[B, 110, HA BiIMiHY Bif] HASIBHOTO, 4,03BOJISIE OLiIHUTH iHTErpajJbHUN OKa3HUK (OPMYBaHHS Ta
BMKOPHMCTaHHS 6DEHAY [1JI1 CTBOPEHHS €eKOHOMIYHOTO MiJI'PYHTS Ta peasisalii opraHizalilHUX HalpsMiB 10ro
VIPaBJIiHHS; - METOLUYHUH TiAXin 1o iHTerpaabHoi oliHKM (OPMYBaHHS Ta BUKOPUCTAaHHS 6peHAy OyIiBesIbHUX
MiIIPUEMCTB Ha OCHOBI BU3HAY€HHS iHTErpajibHOIO NIOKAa3HMKA Ta 3aCTOCYBAaHHS aHAJIITUYHUX, €KCIIEPTHUX i
METO[ly aHaJIi3y iepapxill LJIIXOM MOJIEJII0BaHHS MIOKA3HUKIB, 10 J03BOJIsI€ C(POPMYBATH 3aX04U LIOJI0 3POCTAHHS
edexTuBHOCTI POpMYyBaHHS Ta BUKOPUCTAHHS O6peH/y; Haby/IM MOJAJIbIIOrO PO3BUTKY: - EKOHOMIKO-MaTeMaTUYHe
MOJeJII0BaHHS (POPMYBaHHS Ta BUKOPUCTAHHS OpEeH/Iy LIJIIXOM BCTAaHOBJIEHHS 3aJ1€5KHOCTI MiX iHTerpaJlbHUM
IIOKa3HUKOM (OPMYBaHHS Ta BUKOPUCTAHHS OPEHIY i y3arajpHIOIYMM YMHHUKOM iHBECTULiIHOI IPUBAOIMUBOCTI HA
OCHOBI 3aCTOCYBaHHS METOy KOPEJISILITHO-PErpeCcinHOro aHaslisy, o, Ha BilMiHY Bill iCHYIOYHMX, JO3BOJISIE
PO3poOdUTH HAMPSMU il 3pOCTaHHS /1J1s1 3ab€e31eYeHHs] PO3BUTKY OyZiBeJIbHUX MiAIPUEMCTB; - CLIeHapHUI IiAxin 1o
PO3pOOKU OpraHizalifiHo-eKOHOMIYHOi cxeMU (OPMYBaHHS Ta BUKOPUCTaHHS 6peHAy 6yZiBeIbHUX MiANpUeMCTB Ha
OCHOBI 3aCTOCYBaHH$ Cy4aCHOIO €KOHOMIKO-YIIPaB/IiHCbKOTrO iHCTPYMEHTApIIo, 10 Ha BiAMIHY Bifj HAABHUX,
I03BOJINJIO MOEIHATY aHAJIITUYHY, EKOHOMIYHY Ta OpraHizauiiiHy CK1aoBi 6peHay Ta chOpMyBaTU CUCTEMHE

cepenoBulIle [1J1s1 3pOCTaHHS iHBECTULIMHOI TPHUBABIINBOCTI.

2. The purpose of the study is to develop theoretical, methodological provisions and practical recommendations
for the creation and implementation of organizational and economic foundations for the formation and use of the
brand, taking into account the peculiarities of the functioning of construction enterprises, to increase their
investment attractiveness. The scientific novelty of the obtained results is the following: improved: - definition of
the concept of "brand of construction enterprises”, a distinctive feature of which is the consideration of system
symbols and functional, emotional, visual characteristics that create stakeholder unique and positive associations,
which allows to ensure the growth of investment attractiveness, to apply modern economic and management
tools, tools to make sound management decisions; - factors of formation and use of the brand of construction
enterprises on the basis of basic emotional, consumer, stakeholder, value, corporate, security, financial
characteristics, which, unlike the existing ones, allows to develop and implement an approach to the integral
evaluation of the brand and to develop its organizational and economic foundations using; - information and
analytical support for the evaluation of the formation and use of the brand of construction enterprises on the basis
of accounting and financial reporting by determining factors, developing models and applying modern methods,
which, unlike the existing ones, allows to evaluate the integral indicator of the formation and use of the brand for
creation of economic basis and realization organizational directions of its management; - methodical approach to
the integral assessment of the formation and use of the brand of construction enterprises based on the definition
of the integral indicator and the use of analytical, expert and method of hierarchy analysis by modeling indicators,
which allows to form measures to increase the efficiency of brand formation and use; have further developed: -
economic and mathematical modeling of brand formation and use by establishing a relationship between the
integral indicator of brand formation and use and the general factor of investment attractiveness based on the use
of the method of correlation-regression analysis, which, unlike the existing ones, allows to develop the directions
of its growth for the development of construction enterprises; - the scenario approach to the development of
organizational and economic scheme of formation and use of the brand of construction enterprises based on the
use of modern economic and management tools, which, unlike the existing ones, allowed to combine analytical,
economic and organizational components of the brand and to create a system environment for increasing
investment attractiveness.
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