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2. Branding in production and trade chains

Pedepar:

1. Incepraiiio NpUCBSYEHO YIOCKOHAJIEHHIO TEOPETUKO-METOJUYHUX [T0JI0KEHD i PO3POOIEHHIO HAYKOBO-
[IPaKTUYHUX PEKOMEHIAllill CTOCOBHO 3[1iICHEHHSI OPEHIVHTY Y BUPOOHMYO-TOPrOBEJIbHUX JIAHLIIorax. 3a
pe3yJbTaTaMu IPOBEAEHOr0 NOCIIiIKEHHS] PO3BUHEHO TEOPETUYHI MiITXOOM 10 BUSHAYEHHS CYTHOCTI OpeHa sIK
ineHTH(}iKOBaHOrO CUMBOJIY 3 OAATKOBOIO KOPUCHICTIO, 1110 BU3HAYa€ HOro BUGIP CIIOXKMBAYEM i [TOCUTIIOE
KOHKYPEHTHi 1103U1lii BJIaCHMKA. YI0CKOHaJIEHO TPaKTYBaHHS OPEHAMHTY SIK iIHCTPYMEHTY CTPaTeriuHoi
MAapKETUHIOBOI [TOBEIiHKY MiAIPUEMCTBA HAa PUHKY B NIPOLEC] YIIPaBJIiHHS 10T0 OPEHAOM Ha MIJISIXY JOCSTHEHHS
1iseil. YI0CKOHaNEeHO KOHLENTYaabHUH MifIXi]] 10 BU3HAUY€HHS Ta (POPMYBaHHS BUPOOHUYO-TOPTOBEJILHUX
sanuoriB. O6I'pyHTOBAaHO TEOPETUKO-METONMYHI MiX0AU 11010 BU3HAUEHHS POJIi i Micliss OpeHAUHTY Y BUDOOHNYO-
TOProBEJIbHOMY JIAHII03i, 1[0 YMO>KJIMBUJIO ileHTU(iKyBaHHS BJIACTUBOCTEN OPEHIVHIY K YIIPaBIiHCBKOTO
npolecy i J03BOJINIIO BpaXyBaTH Oro CKJIa0Bi IpU (POPMYBaHHI KO-OpeHa BUPOOHMYO-TOPTrOBEJILHOTO JIAHIIIOTA.

Ha6yJ1o rnopanpmoro po3BUTKY 3aCTOCYBaHHS aHAIITUYHOTO iHCTPYMEHTAPII0 IIPOBELeHHS MapKETUHTOBUX



IOCJIiIKeHb, 110 6a3yeThCS Ha KOMILJIEKCHOMY 3aCTOCYBaHHI KabiHETHUX, [TOJbOBUX Ta iIHTEPHET-A0CIiIKEHb Y
[IO€HAHHI 3 MPOrHOCTUYHUMU METOJaMU JiJIs1 BUSIBJIEHHS! BIUIMBY KOMYHIKaTHBHO-iH(OpMaLiiHUX TEXHOJIOTIN Ha
NOIIMPEHHS OPEHAMHTY. 3allpOIIOHOBAHO HAYKOBO-METOMYHMUI MifXi] 111010 OLiHIOBaHHS €(DEKTUBHOCTI
OpeHIVHTY Y BUPDOOHMYO-TOProBeIbHUX JlaHLorax. C(oopMOBaHO KOMIUIEKCHUH MifXif, 10 NOOYA0BU MEXaHi3My
OpeHIVHTY Y BUPOOHNYO-TOPrOBEJIbHUX JIAHLIIOTaX, IKUI 6a3yeThCs Ha 3aMIPOBAIKeHH] YHi(piKOBaHUX /1715 BCiX
PUHKIB i BUpO6iB IIpoliecy IJIaHyBaHHSI, TEPMiHOJIOTIYHOI 6a3u, CTPYKTYpHU JaHUX JI1s1 CTPAaTeriyHOro aHalisy,
CTpaTeriyHux Mojesiel i mporpam. PO3BUHEHO HayKOBO-TIPAKTUYHUM MifXi[ OO0 IPUMHSTTS CTPaTEriYHUX pillleHb
3ilICHEHHS OPEHAVHTY Y BUPOOHNYO-TOPrOBEJIbHUX JIAHIIIOTAX, 110 YMOXKJINBUIIO MiABUIEHHS e(eKTUBHOCTI iX

MAapKETUHTOBOI TislJIbHOCTI.

2. The dissertation is devoted to the improvement of theoretical and methodological provisions and the
development of scientific and practical recommendations for the implementation of branding in production and
trade chains. According to the results of the study, theoretical approaches to defining the essence of the brand as
an identified symbol with additional usefulness, which determines its choice by the consumer and strengthens the
competitive position of the owner. Improved interpretation of branding as a tool for strategic marketing behavior
of the enterprise in the market in the process of managing its brand on the way to achieving goals. The conceptual
approach to the definition and formation of production and trade chains has been improved. Theoretical and
methodological approaches to determining the role and place of branding in the production and trade chain,
which allowed to identify the properties of branding as a management process and allowed to take into account its
components in the formation of a co-brand production and trade chain. The application of analytical tools for
marketing research, based on the integrated use of office, field and Internet research in combination with
prognostic methods to identify the impact of communication and information technologies on the spread of
branding, has been further developed. A scientific and methodological approach to evaluating the effectiveness of
branding in production and trade chains is proposed. A comprehensive approach to building a branding
mechanism in production and trade chains, based on the introduction of unified for all markets and products of
the planning process, terminology base, data structure for strategic analysis, strategic models and programs. A
scientific and practical approach to making strategic decisions on branding in production and trade chains has
been developed, which has made it possible to increase the efficiency of their marketing activities.
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