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1. Incepraliito NpUCBSIYEHO YIOCKOHAJIEHHIO TEOPETUKO-METOIUYHUX MOJIOKEHD i PO3POOJIEHHIO HAYKOBO-
IIPAKTUYHUX PEKOMEH ALl CTOCOBHO 37iliICHEHHSI 6PEHAUHTY Y BUPOOHUYO-TOPrOBEJIbHUX JIAHLIOTax. 3a
pe3yJbTaTaMu IPOBEEHOr0 NOCJIiIKeHHSI PO3BUHEHO TEOPETUYHI MiIX0u 10 BUBHAYEHHS CyTHOCTI OpeHpia sIK
ineHTH(diKoBaHOrO CUMBOJIY 3 JOJATKOBOK KOPUCHICTIO, [0 BU3HA4Ya€ Oro BUGIp CIIOXKUBAUYEM i IIOCUIIIOE
KOHKYPEHTHi No3ullii Bj1acHUKaA. YI0CKOHAJIEHO TPAKTYBAaHHS OPEHIMHTY SIK iHCTPYMEHTY CTpaTeridHoOl
MapKeTHHTOBOI [10BEIiHKY MiAIIPUEMCTBA HAa PUHKY B IIPOLEC YIIPaBJIiHHS HOT0 6PEHI0OM Ha MIJISIKY NOCATHEHHS
inen. YoocKoHaJleHO KOHLENTyaabHUI MifXif, 10 BU3HAYEHHsI Ta GOPMYyBaHHSI BUPOOHNYO-TOPrOBEIbHUX

Janioris. O6IpyHTOBAHO TEOPETUKO-METONUYHI MiAX0AM 100 BU3HAUYEHHS POJIi i Miclisi 6peHINHTY Y BUPOOHUYO-



TOProBEJIbHOMY JIAHII03i, IO YMOKJIMBUJIO ileHTU(iKyBaHHS BJIACTUBOCTEN OPEHIVHIY K YIPABIiHCHKOTO
IIpolLiecy i 03BOJIMIIO BpaxyBaTU MOro CKIanoBi npy ¢opMyBaHHI KO-OpeHia BUpOOHUYO-TOPTrOBEJIbHOTO JIAHLIIOTA.
Ha6yso noganpioro po3BUTKY 3aCTOCYBaHHS aHAIITUYHOTO iHCTPYMEHTAPII0 IPOBEAEHHS MAapPKETUHTOBUX
DIOCTIiIKEHb, 110 6a3yETHCS HA KOMITJIEKCHOMY 3aCTOCYBaHHi KabiHETHUX, TIOJIbOBUX Ta iIHTEPHET-IOCIIIKEHDb Y
IIO€/IHAHHI 3 IPOTHOCTUYHUMU METOLAMMU [I71s1 BUSIBJIEHHS! BIJIMBY KOMYHIKaTUBHO-iH(pOpMaLiliHMX TEXHOJIOTi Ha
[OIIMPEHHS OPEHAUHTY. 3allpOIIOHOBAHO HAYKOBO-METOIMYHUH MiXif 111010 OLiHIOBaHHS €(DeKTUBHOCTI
OpeHMHTY Y BUPOOHMYO-TOProBeIbHUX JlaHLorax. CoopMOBaHO KOMIJIEKCHUH MifXif, 0 NOOYA0BU MEXaHi3My
OpEHIVHTY Y BUPOOHMYO-TOPrOBEIbHUX JIAHIIIOTaX, SIKUI 6a3yeThCsl Ha 3alIPOBAIKEHH] YHiI(piKOBaHUX JJ151 BCiX
PHHKIB i BUpO6iB ITpoliecy IJIaHyBaHHS, TEPMIHOJIOTTYHOI 6a3u, CTPYKTYpU JaHUX IJIs1 CTPATeriyHOro aHalisy,
CTpaTeriYHnx MoJesien i mporpam. PO3BMHEHO HAYKOBO-TIPAKTUYHWI MiIXif, MO0 IPUNAHATTS CTPATEriYHUX PillleHb
3[1iICHEHHS OpPEHIUHTY Y BUPDOOHNYO-TOPrOBEJIbHUX JIAHIIIOTaX, 10 YMOXJIMBUIIO MiABUILIEHHS €(DEKTUBHOCTI iX

MapKETUHTOBOI AisI/IbHOCTI.

2. The dissertation is devoted to the improvement of theoretical and methodological provisions and the
development of scientific and practical recommendations for the implementation of branding in production and
trade chains. According to the results of the study, theoretical approaches to defining the essence of the brand as
an identified symbol with additional usefulness, which determines its choice by the consumer and strengthens the
competitive position of the owner. Improved interpretation of branding as a tool for strategic marketing behavior
of the enterprise in the market in the process of managing its brand on the way to achieving goals. The conceptual
approach to the definition and formation of production and trade chains has been improved. Theoretical and
methodological approaches to determining the role and place of branding in the production and trade chain,
which allowed to identify the properties of branding as a management process and allowed to take into account its
components in the formation of a co-brand production and trade chain. The application of analytical tools for
marketing research, based on the integrated use of office, field and Internet research in combination with
prognostic methods to identify the impact of communication and information technologies on the spread of
branding, has been further developed. A scientific and methodological approach to evaluating the effectiveness of
branding in production and trade chains is proposed. A comprehensive approach to building a branding
mechanism in production and trade chains, based on the introduction of unified for all markets and products of
the planning process, terminology base, data structure for strategic analysis, strategic models and programs. A
scientific and practical approach to making strategic decisions on branding in production and trade chains has
been developed, which has made it possible to increase the efficiency of their marketing activities.
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