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InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHOi BYEHOI pagH (pa30Boi CIeNiaai30BaHOi BY€HOI pagH): K 32.075.03
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: JTylbKuil HAL[IOHAJILHUI TEXHIYHUI yHIBEPCUTET
Kopg 3a €IPIIOY: 05477296

Micue3Haxoa KeHHS: Ykpaina, BonmMHcbKa 0671aCTh, MiCTO Jlyupk, By JIbBiBCBKa, 75, 43018
dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PyOPHK: 06.81

Tema gucepranii:
1. MapkeTrHroBa ToBapHa MoJIiTUKa aBTOMOO1/1e6yiBHUX MiANPUEMCTB Ha PUHKY JIETKOBUX aBTOMOO1IIB YKpaiHu

2. Marketing product policy automobile enterprise on the market of cars in Ukraine

Pedepar:

1. O6'eKTOM HOCHITKEHHS € TIPOLIEC MAPKETHHIOBOI'O YIIPaBJIiHHS HiIIpUeMCTBOM. [IpeiMeT noCinKeHHs -
TEOPEeTUYHi Ta METOAUKO-TIPUKIaAHI 3acaay POpMYBaHHS i peaisaliii MapKeTUHIOBOI TOBAPHOI IIOJIITUKU
aBTOMOOiI€0YAiBHYX MiJIIPUEMCTB HA PUHKY JIETKOBUX aBTOMOOLIIB YKpaiHu. MeTonu JOCiIKEHHS: JIOTiYHUI
aHaJli3; IOPiBHSAHHS Ta IPYNyBaHHs; CUCTEMHMI aHali3; rpadivyHnii; eKCIIEPTHUX OLiHOK; MADKETUHIOBUI aHAJIi3;
aHKeTyBaHHs. HaykoBa HOBM3HA OJlepKaHUX Pe3yJbTaTiB I0JISIrae B OOIPYHTYBaHHI MiIXOY 1O BUKOPUCTAHHS
nopsif, i3 TpaauLiiHUMU KPUTEPiSIMU MAapKETHUHIOBOTO IIOTEHIliay ToBapy y POpMyBaHHi TOBapHOI cTparerii
aBTOMOOiNEOYiBHUX MiNIIPUEMCTB; B Y OCKOHAJIEHH] MigX0y OO OLiHIOBAaHHS SIKOCTi TOBAPHOI MOJIITUKU
BHPOOHUKIB JIETKOBUX aBTOMOOIJIiB, MeXaHi3My yIIpOBaIKeHHSI MapKETUHTIOBOI TOBAPHOI IIOJIITUKY BUPOOHUKIB
JIETKOBUX aBTOMOOIJIiB B YKpaiHi; 3MiCTOBHUX XapaKTePUCTUK 6a30BUX MOHATH "MapKETHHIOBA TOBapHa MOJITUKA",
"MapKeTUHIOBUH IOTEHLiaJ TOBAPY" Ta "TOBapHAa CTpATETis"; IIOJI0KEHD 040 OLiHIOBaHHS MAaPKETUHIOBOTO
NOTEeHLlialy TOBapy, METOOUYHUX MiIXO/iB 10 OLiHIOBAHHS KOH'IOHKTYPU PMHKY JIETKOBUX aBTOMOOIJIB B YKpaiHi.

HaykoBi po3po6ku posrisiHyTi ['010BHUM yIIpaBiiHHSAM €KOHOMIKY BosimHCebKOi 06s1acHOi gepykaBHOi agminicTpaii



Ta IPUIHSATI 10 yIpoBaaXeHHs y poboTi 11 "ABTocknananpunii 3aBog N21" AT "AK "Borgan Moropc”, II1
"ABTOCKIIaganbHui 3aBoa N22" AT "AK "Borman Motopc”, BAT"Kisepuicnenicman”, BAKOPUCTOBYIOTbCS Y

HaBYaJILHOMY IIpoLeci JIyIbKOro Hal[ioHaJIbHOTO TEXHIYHOIO YHIBEPCUTETY.

2. Aresearch object is a process of marketing management an enterprise. The article of research is the theoretical
and methodical applied principles of forming and realization of marketing commodity policy of motor industry
enterprises at the market of passenger cars of Ukraine. Research methods: logic analysis; comparison and
grouping; analysis of the systems; graphic; expert estimations; marketing analysis; questionnaire. The scientific
novelty of the got results consists in the ground of going near the use next to the traditional criteria of marketing
potential of commodity in forming of commodity strategy of motor industry enterprises; in the improvement of
going near the evaluation of quality of commodity policy of producers of passenger cars, mechanism of
introduction of marketing commodity policy of producers of passenger cars, in Ukraine; rich in content

descriptions of base concepts "Marketing commodity policy", "marketing potential of commodity" and "commodity
strategy"; positions in relation to the evaluation of marketing potential of commodity, methodical approaches, to
the evaluation of the state of affairs of market of passenger cars in Ukraine. Scientific developments are
considered Main administration of economy of Volhynia regional state administration and accepted to
introduction in the robot of DP the car "Assembly factory ?1" Propulsion MODULE of "AK is "Bogdan Motors", DP is
the car "Assembly factory 22" Propulsion MODULE of "AK is "Bogdan Motors", VAT"Kivercispeclismash", used in the
educational process of the Lutsk national technical university.
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VII. BizomocrTi npo odiniliHuX OIIOHEHTIB Ta PEI€H3E€HTIiB
OdiuiiiHi OIOHEHTH
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PeuenseHTu



VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buie Im'sa I1o-6aTbKOBI
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rOJIOBYIOYOTO Ha 3acCifiaHHi
BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZITIOBiZaJIbHUM 3a PEECTpalLilo HayKoBOi

OisIJIbHOCTI

l'epacumuyk 3opsiHa BikropiBHa

I'epacumuyk 3opsiHa BikTopiBHa

FOpuenko T.A.



