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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PyOPHK: 06.81

Tema gucepranii:
1. DopMyBaHHS peKJIaMHOI CTpaTerii B MAPKETUHTOBIH NMOJITUL NiATPUEMCTB MOOIJIBHOTO 3B'SI3KY

2. The advertising strategy formation in the marketing policy of the mobile companies

Pedepar:

1. O6'exT - pouec GopMyBaHHS PEKJIAMHOI CTpaTeTii B yIIpaBJiHHi MApKETHUHIOBOIO MOJIITHUKOIO MiTITPUEMCTB
MOOIJIPHOTO 3B's13KYy; M€Ta - OOI'PYHTYBaHHS TEOPETUYHUX I10JI0’K€Hb, BUBHAYEHHSI METOJMYHUX MiAXO0iB i po3pobKa
peKoMeHzail moao GopMyBaHHS PEKJIAMHO]I cTpaTerii NiiNPUeMCTB MOOIJIBHOTO 3B'SI3Ky 3 BUKOPUCTaHHSIM
HOBITHIX MapPKETUHI'OBUX TEXHOJIOTI; METOIU — iCTOPUKO-TIOPIBHSIJIbHUM, IHOYKLII Ta IEeAyKLii, OIMCOBUN METOL,
HaAyKOBOi abCTpakliii, CMCTEMHOT0 aHasli3y Ta JIOTIYHUX y3arajabHeHb, CTATUCTUYHOTO Ta NTOPiBHSIBHOTO aHai3y,
€KCIIEPTHUX OLiHOK, rpadiyHoro, ¢piHaHcoBoro ananisy, SWOT-aHanizy, EKOHOMIKO-MaTEMaTUYHOTO
MOJIEIIOBaHHS, iHTerpajibHOI OLIIHKY, TAKCOHOMIYHOT'O aHasli3y; HOBU3HA - MOJISITAa€ B OOIPYHTYBaHHI Ta
BIOCKOHAJIEHHI TEOPETUKO-METOANYHHUX T0JIOKEHb i po3poobLi pekoMeHalii mom0 GopMyBaHHS PEKIJIAMHOI
cTparerii oriepaTopiB MOOIJILHOTO 3B'SI3Ky B KOHTEKCTI iX Cy4aCHOi MapKeTHUHIOBOI I10JIiTUKU; PE3YyJIbTATH -
METOJMYHi pO3p0oOKU Ta IPAKTU4HI peKOMeHaalii o0 GopMyBaHHS PEKJIaMHOI CTpaTerii onepaTopiB MO6iIbHOrO
3B'SI3KY, i3 BpaXyBaHHSIM PE3yJIbTaTiB OLIIHKU [TIOTEHLiay ii pO3BUTKY Ta €(PEKTUBHOCTI MaPKETUHIOBUX

KoMyHikaniy; BupoBamkeHo - [IpAT "KuiBctap” y M. XMesIbHULILKOMY (ZOBiKa po BIpoBaakeHHs Bif 11.06.2014 p.),



IliBgenHo-3axigHoro PIT [IpAT "atarpyn" (goBigka npo BrnpoBaaxeHHs Bif 18.10.2015 p.), [TAT "Tloxinbcbka
TesiepoHHA KOMIIaHis "Miten" (goBinka mmpo BrpoBampkeHHs Bix 12.08.2015 p.), y HaByajIpHOMY NpoLieci
XMeJIbHALIBKOTO HalliOHAJIbHOTO YHIBEPCUTETY (OBiAKa Npo BIpoBaaxeHHs Bif 02.12.2015 p.).

2. Object - the process of developing the advertising strategy in the marketing policy of the enterprises of mobile
communication; the aim - is the substantiation of theoretical provisions, the definition of methodological
approaches and development of recommendations on formation of publicity strategy of enterprises of mobile
communications using the latest marketing technologies; methods - historical and comparative, induction and
deduction, descriptive methods, scientific abstraction and system analysis, the logical generalizations, statistical
and comparative analysis and expert evaluations, graphics, financial analysis, Swot analysis, economic and
mathematical modeling, integrated assessment, taxonomic analysis; the novelty consists in the substantiation and
improvement of theoretical and methodical provisions and developing recommendations on the formation of
promotional strategies of mobile operators in the context of modern marketing policies; results and
methodological developments and practical recommendations on the formation of promotional strategies of
mobile operators, taking into account the results of the assessment of its development potential and efficiency of
marketing communications; implemented - PJISC "Kyivstar" in Khmelnitsky (certificate of introduction from
11.06.2014, the South-West of Poland PJSC "Datagroup” (certificate of introduction from 18.10.2015), PISC "Podolsky
telephone company "Brooms" (note on the implementation of 12.08.2015), in the educational process of
Khmelnytskyi national University (certificate of introduction from 02.12.2015).
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