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V. BizomocTi npo gucepraniio
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1. TeOpeTI/IKO—MeTOILOJIOFi‘-IHi 3acCalii IJIaHYBaHHS MapPKETHUHTY Ha Hi,HHpI/I€MCTBaX Xap‘{OBOi I'[pOMI/IC]IOBOCTi

2. Theoretical bases of planning marketing on enterprises of food industry

Pedepar:

1. YmockonaneHo ocHOBHI nediHilii mpouecy niaHyBaHHS MapKETHHTY Ha IiANPUEMCTBI, CHCTEeMaTHU30BaHO HOro
OCHOBHi eTanu Ta BUH, 3'sICOBAHO I'0JIOBHI IpO6JIeMU BUPiBHIOBAHHSI MAPKETUHTY Ha MiJIIPUEMCTBI, PO3BUHYTO
niAxin 0o Tpenn-MapKeTUHIY SIK CKJIAJ0BOi B JIAHLIIOTY MaPKETUHIOBOTO IIJIaHYBAaHHS. 3alIPOIIOHOBAHO MiJIXif, 10
BU3HAYEHHS JXUTTEBOI LIIHHOCTI CETMEHTY 3 METOIO PO3BUTKY JOBIOCTPOKOBMX BillHOCHH i3 1Ii/IbOBUM PHMHKOM.
P03BMHYTO €KOHOMIYHY CYTHICTb TE€Opii EKCTEPHAJIiNl B MADKETUHTY, IPUPOJU iX BUHUKHEHHS B IIPOLIEC]
IIJIaHYBaHHSI MapKETHHIY Ha MiATIPUEMCTBI, 1110 32 PaXyYHOK aHaJi3y Ta [1JlaHyBaHHS iHQOpMaLiliHUX TOTOKIB,
3abe3nevye e(PEKTUBHICTb MOJIiTUKY TPOCYBAHHS TA PO3MNOBCIOIPKEHHS IPOAYyKLUii. PO3p0o6yieHo TeopeTHYHuM migXif,
IO BU3HAYEHHS MeXaHi3My pOpMyBaHHS [IONUTY Yepe3 BOPOHKY IIPOAAK 3 BpaXyBaHHSIM e(peKTUBHOCTI reHeparii
JlifiB. 3anpONIOHOBAHO Ta OOIPYHTOBAHO AOLIIbHICTD [IJIaHYBAaHHS BUTPAT Ha MAPKETUHT Ha MifIIPUEMCTBAX
Xap4y0BOi IPOMUCJIOBOCTI IIPU JIOCATHEHHI MAaKCUMAaJIbHOTO PiBHSI IIONUTY, 1O 3a0€3MeYyeThCs CYy4aCHOIO
KOHLEII€I0 MAPKETUHIY B3a€MOBITHOCHH. JJOCIIII)KEHO CYy4aCHUI CTaH PEKJIAMHOI aKTUBHOCTI BITUM3HSIHUX

IiANpUeMCTB Ha pUHKY YKpaiHy, TeHJeHLii popMyBaHHS 0I0[1KETy MapKETUHTY Ta IOr0 CTPYKTYPHOTO PO3IOIiTy



rOCIOAAapIOIOUYNMU Cy0'€KTaMy, PO3BUTOK TPEIA-MapKETHHIY, 3 METOI0 OOI'PYHTYBAaHHS IEPCIEKTUBHOCTI

IJIaHYBaHHSI MAPKETUHIOBOI JisIBHOCTI MigIIPUEMCTBOM.

2. Basic definitions the process of marketing planning are improved on enterprise, it systematized the basic stages
and kinds, the main problems of smoothing marketing are found out on enterprise, going is developed near trade-
marketing as constituent in to the chain of the marketing planning. Offered approach to determination of vital
value segment with the aim the development of long-term relationships with a target audience. Economic essence
by theory of externality is developed in marketing, nature their origin in the process of planning marketing an
enterprise, that due to analysis and planning of informative streams provides efficiency politics advancement and
distribution of products. The theoretical going is worked out near determination mechanism of generuting
demand through a crater sale taking into account efficiency of generation leads. Expediency of planning charges is
offered and reasonable marketing on the enterprises of food industry at the achievement of maximal value service
that is provided by modern conception of marketing mutual relations. A modern advertisement market in Ukraine,
tendency of forming marketing budget condition is investigational and him structural distribution by managing
subjects, development of trade-marketing, with the aim ground perspective of marketing planning activity by an
enterprise.
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