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1. MapKeTHHIOBi LOCIiI)KEHHs] PUHKY TOBapiB JJIs OCOOUCTUX CEJITHChKUX FOCIIONAPCTB

2. Marketing research of goods market forprivate agricultural homestead

Pedepar:

1. Incepranifina po60Ta IPUCBIYE€HA OOIPYHTYBAHHIO TEOPETUYHUX Ta METOIOJIOTIYHMX ACTIEKTiB MAPKETUHIOBUX
IOCJIiIPKeHb PUHKY ITpU (POPMYyBaHHI aCOPTUMEHTY TOBAPiB /1J11 0COOUCTUX CEJISHCbKUX FOCIOIAPCTB
CIlelliasli3oBaHUMU TOPrOBEJIbHUMMU IiTITPUEMCTBAMU. ABTOPOM JIOCJIiIKEHO 0COOIUBOCTI GOPMYyBaHHS IIONUTY Ha
TOBApHU 11711 0COOMCTUX CEJISTHCBKUX FOCIOJIaPCTB; BCTAHOBJIEHO YMHHMKY, 1O BIIJIMBAIOTh Ha PillleHHS CIIOXKMABaya
OO 3[iMICHEHHS TOKYIIKY JAHMX TOBApiB, IPOBEIEHO iX EKOHOMIUHMI aHali3, CTPYKTYPOBaHO Ta (OPMasi30BaHO y
Bursai GyHKLin. [IpoaHasnizoBaHo (akToOpH, M0 BUBHAYAIOTh MOKJIMBICTh 33JOBOJIEHHSI IOTPE6 CIIOKMBAYiB
crienianisoBaHMM TOPTOBEJIbHUM ITiANPUEMCTBOM, BCTAHOBJIEHO B3a€MO3B'I30K I10TPE6, BUDOOHMIITBA Ta
ACOPTUMMEHTY MarazyuHy. 3alrpollOHOBAHO aJITOPUTM MAPKETUHIOBUX JOCiIKEHb IIPU (POPMYBAaHHI aCOPTUMEHTY
TOBAPIB [17I51 0COOUCTUX CEJITHCbKUX TOCIIOAPCTB. 31ilICHEHO PaH>)KUPYBAHHS 3HAYyLOCTi MOTUBIB, 110 BIJIMBAIOTh

Ha pilleHHs JIIIVHY 010 POOOTH HA 3eMEbHUX TisHKaX. 111 TOPriBJli 3aIIPOTIOHOBAHO CETMEHTAIliI0



CIIO>KMBAaviB 3a TOBapOM, BCTAHOBJIEHO BUMOT'U 1O KO>KHOI XapaKTEPUCTUKU TOBAPY IJid 0COOHCTHUX CEJITHChKUX

rOCIIOJIapPCTB.

2. Thesis is devoted to the investigation of theoretical and methodological aspects of marketing researches of
markets while forming of the goods assortment for private agriculture by specialized trade enterprises. The author
has investigated the peculiarities of demand formation for the goods for private agriculture; it has been set up the
factors which influence the consumer's decision as for the realization of buying certain goods; their economic
analysis has been done. It was structurized and formalized in the form of function. It was investigated the factors
which determine the possibility of satisfaction of consumers' needs by specialized trade enterprise, it was set up
mutual relationship of needs, production and assortment in the shop. It was offered marketing researches
algorithm while forming assortment of goods for private homestead. The importance of ranging of factors that
influence on the decision of a person as for the homestead work. For trade it was proposed the segmentation of
the consumers for the goods and it was set up the demands to every characteristic of the goods for private
homestead.

Jep>kaBHHH peecTpaniliHuil Homep [JiP:

IIpiopuTeTHHI HaNIpsSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikarii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIPSIMOBAaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHs pe3yJIbTaTiB AHcCepTalii:

3B'130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KePiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Koposbkos IBaH IBaHOBHY

2. Korolkov Ivan Ivanovich

KBasigikamis: 08.06.01

InenTudikarop ORCHID ID: He sactocoyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma BiracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB

OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. Onumiesko B.IT.
2. Ouuenko B.IT.

KBasigikamis: 08.06.01

InenTudikarop ORCHID ID: He 3actocoyerscs
JoparkoBa inpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Kappaw B.A
2. Kappam B.A

KBasigikamisi: 08.06.01

InenTudikarop ORCHID ID: He sactocoByerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHSI:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

Jlarytin Bacunb IMUTPOBUY

JlarytiH Bacuib IMUTPOBUY



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a pEeECTpallil0 HayKOBOi IOpuenko T.A.

OisIIBHOCTI




