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V. BimomocTi npo guceprauiio

Mosga guceprarii:
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Tema gucepranii:

1. BiMB MapKeTHUHIOBOI HOJIITUKY Ha e(DEKTHUBHICTb 6AHKiIBCHKOI HisIIBHOCTI

2. Influence of marketing policy on efficiency of bank activity

Pedepar:

1. Inceprauiiina po60Ta NPUCBSIYEHA JOCTIIKEHHIO TEOPETUYHMX, METOJNYHUX Ta IPAKTUYHUX 3acajl
MapKETUHTOBOI [IOJITUKY 6aHKY. MapKEeTHMHIOBa NOJIITHKA GAHKY TPAKTYETHCS SIK KOMILJIEKC 3aXO/iB, 110
BM3HAYAIOTh IIPOLIEC YCTAHOBJIEHHSI KOHKPETHUX MAPKETUHIOBUX LiJIE, CIIPSIMOBAHMX Ha 3a[J0BOJIEHHS NIOTPEO i
3aNUTIB iCHYIOUMX Ta MOTEHUIMHUX KJIi€HTIB OaHKY 3 METOIO MiABUILEHHS e(PEeKTUBHOCTI [isSIbHOCTI 6aHKY I
3a0€e31e4eHHs 0ro KOHKYPEHTOCIIPOMOXKHOCTI Ha pUHKY. [loBeleHo, o cua OpeHAay 6aHKy - CTYIiHb
IIPUXUJIBHOCTI KJIi€EHTa [0 TOTo a0 iHIIOro 6aHKiBCHKOTO OPEH[Y - € BaKJIMBUM aCIIEKTOM OL[iHKM €(EKTUBHOCTI
6aHKiBCBHKO] AisimpHOCTI. OGIPyHTOBAHO aBTOPChKE OaY€HHSI OCHOBHUX IIPUHLMIIIB €(pEeKTUBHOI MapKETUHIOBO]
IIOJIITUKU GaHKY, SKa B yMOBax KOPCTKOi 6aHKiBCbKOI KOHKypEeHLIIii IOBMHHA CIIPUSITHU 301/IbLIEHHIO IPOJAXKY
IIPOAYKTIB Ta IOCJIYT 6aHKY, 3pOCTaHHIO MOro MPUOYTKY i MiIBUILIEHHIO €(PEeKTUBHOCTI 6AHKIBCBKOI AisI/IBHOCTI.
OsHaky cermMeHTallii KJlieHTiB JOIOBHEHO TPbOMa HOBMMH O3HaKaMHU, a CaMe - PiBEHb JIOSIJIBHOCTI KJli€HTa 10 6aHKY,

"PUHKOBICTB" KJIiEHTA, CTYIiHb JOCSIKHOCTI KJlieHTa. JIoBeIeHO OOLibHICTh BUSHAYEHHS KOMYHIKALiHOI IOJITUKY



6aHKy SIK CAMOCTITHOTO Ba>KJIMBOTO €JIEMEHTY B CUCTEMi MapKETHUHTOBOI MOJITUKHU 6aHKY, O CIIPUSITUME
3aJIy4€HHIO HUM JTOJATKOBUX KJII€HTIB, OTXe PO3INPEHHIO MOXJINBOCTEH 30iIbIIeHHS [IPOAAKy OAHKIBCBKUAX
IIPOAYKTIB Ta IOCJYT i, K HACJiJOK, BpOCTaHHIO 6aHKiBCbKOro NpubyTKy. CHopMyIbOBaHO aBTOPCHKI [IPOINO3NULLii
IOZ0 OpraHizauii 6aHKiBCBKOTO MiIPO3/iy 3B'SI3KiB 3 TPOMAJChKiCTIO. PO3p06sieHn!1 i peKOMEHI0BaHU 10
BIIPOBAJPKEHHS y TIPAKTUKY MAapKETHUHTOBOI MOJIITUKY BiTYUM3HSIHUX 6AHKIB aBTOPCHKUI aJITOPUTM IIPOLIECY

CTBOPEHHS HOBUX 0aHKiBCbKUX MTPOJYKTIB/TIOCIYT.

2. The thesis is devoted to the improvement of theoretical, methodological and practical principles of marketing
policy of the bank. The definition of marketing policy of the bank as a set of measures that define the process of
establishing specific marketing goals aimed at meeting the needs and demands of existing and potential clients in
order to improve the performance of the bank and ensure its competitiveness in the market. A treat bank's brand
strength - the degree of commitment to the customer of a bank brand - as an important aspect of evaluating the
effectiveness of banking. The author vision of the basic principles of effective marketing policy of the bank. Signs of
customer segmentation, added three new features - namely the level of customer loyalty to the bank,
"marketionally” customer degree reach the customer. Argued and demonstrated the feasibility presentation
communication policy of the bank as a self important element in the marketing policy the bank, the bank should
provide a positive reputation. Author formulated proposals for the organization of the banking department of
public relations. Introduced and recommended for implementation in practice of marketing policy of domestic
banks author algorithm development process of new products / services.
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