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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHyHHUX PyOpPHK: 06.75.13

Tema gucepranii:
1. Ouinka Ta GOpMyBaHHS BUTPAT HA PEKJIAMHY [IisJIbHICTb B CUCTEMI MAapKETHHTIY MiJIIPUEMCTBA

2. Advertising expenditure evaluation and formation in the enterprise's marketing system

Pedepar:

1. O6'ekTOM mOcHimKeHHs € rpolec GOPMYBaHHS BUTPAT HA PEKJIAMHY HislIbHICTD MiATIPUEMCTB B yMOBaxX
CTaHOBJIEHHSI PUHKOBOI €KOHOMiKY B YKpaiHi. Po3po6sieHo kinacudikalii BUiB pekiaMu Ta pekjiaMHUX e(deKTiB,
HOHATTA "eeKTy pekjaMu”, CKJIafi BUTPAT Ha peKJIaMy, paH>KyBaHHS METO/IiB BUSHAUEHHS PEKJIAMHOTO OI0JKETY,
CUTYyaliiiHMii miaxin 10 popMyBaHHS BUTPAT, MOZEJIb ONITUMI3allil Ta MeXaHi3M (POPMyBaHHS PEKJIAMHUX BUTPAT i
PETYJIIOBaHHS 3aJI€KHO Bifl IKOCTI Ta LIiHU TOBApYy.

2. The object of the research is the process of advertising expenditure formation under conditions of the market
economy transformation in Ukraine. Classification of advertising types and effects, definition of "advertising
effect”, advertising budget structure, ranging of the expenditure formation methods, situation approach,
optimization model, mechanism of advertising expenditure formation and regulation depending on quality and
price of the good were worked out.
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