O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0406U002242
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpaunii: 01-06-2006

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. BobapukiHa Onena MukosaiBHa

2. Bobarykina Elena Nikolaevna

KBasmigikamis:

InenTudikarop ORCHID ID: He sactocoyerbcs

Bup, pucepranii: kanguzaar Hayk

AcnipaHTypa//IOKTOpPaHTypa: Hi

IIIn¢dp HayKoBOi crieniaIbHOCTI: 08.06.01

Ha3Ba HayKoBOIi CcIeniaJIbHOCTI: EkoHoMiKa, OpraHisauis i ynpasiiHHs HifIipueMcTBamMu
T'asy3p / rasysi 3HaHB. He 3aCTOCOBy€THCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JlaTa 3axXHCTy: 25-05-2006

CreniaJbHICTh 32 OCBITOO: 2010

Micue po60oTH 34,00yBaya: Kpumbckuii iHCTUTYT €KOHOMIKM Ta FOCIIOAPCHKOTO MpaBa
Kopg 3a €IPIIOY: 22276228

Micue3Haxoa KeHHS: 333030 sy JKena6osa,17.

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HAayKu YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BY€HOI pagH (Pa30Boi CleliaJi30BaHOi BYEHOI pazu). K 52.051.06
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI 0COOM: KpUMbCKUil iHCTUTYT €EKOHOMIKY Ta FOCIIOAAPCHKOro NpaBa
Kopg 3a €IPIIOY: 22276228

Micue3Haxoma KeHHs: 333030 By JKena608a,17.

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemMaTHYHHX PYOPHK: 06.71.57

Tema gucepranii:
1. Opranisanis MapKeTUHIOBUX JOCJIIKEHb TYPUCTAYHOIO IIPOLYKTY

2. The organization of marketing research of tourist product

Pedepar:

1. MapKeTHHIOBi LOCHiIKeHHs B Typu3Mi. PO3poOKka HayKOBO-METOIWYHUX 3acaji opraHizalii Ta yrpasiiHHS
MapKETHMHTOBUMHU JIOCTI)KEHHSIMU TyPUCTUYHOTO NIPOJAYKTY. MeTO/IM: 3araJlbHOHAYKOBi; EKOHOMIKO-
CTaTUCTUYHOT'O Ta €KOHOMIKO-MATEMATUYHOT'O aHaJi3y; EKCIIEPTHI; CUCTEMHUI Mifxifl. YTOYHEHO (POPMYJIIOBAHHS
TepMiHa "TypnponyKT". 3aIIPONIOHOBAHO METOIUYHI IiAXOAM JO KOMIUJIEKCHOI OLIHKY TYPUCTUYHOTO MIPOAYKTY,
aJITOPUTM MAapKETUHTOBUX JOCJiIPKEHb TYPUCTUYHOTO MIPOAYKTY, IOJAHO PEKOMEH ALl OO MiBUIIEHHS
e(EeKTUBHOCTI Aisl7IbBHOCTI TYPUCTUYHUX NiJNpueMcTB. OLlep>KaHO pe3yJIbTaTH KOMILJIEKCHOI €KCIIEPTHOI OLIiHKU
Iisi7IbHOCTI TYPUCTUYHUX MiANIPUEMCTB. BUSBI€HO MJISIXU BAOCKOHAIEHHS Ta (POPMYBAaHHS CUCTEMU
MapKEeTHUHTOBUX JOCHIIKEHb TYPUCTUYHOTO IPonykTy. Cheporo 3aCTOCYBaHHS € [isyIbHICTh HiIIPUEMCTB yCix
¢opm BracHoOCTi

2. Marketing research in tourism. The development of scientific and methodological principles in managing and
conducting of marketing research of tourist product. Methods: basic scientific, economic and statistical and
economic and mathematical analysis, expert method, system approach. Precised definition of the term "tourist



product". Methodological approach to the complex expert estimation and the algorithm of marketing research of
tourist product are offered. References to the promotion of efficiency of tourist enterprises are given. The results
of complex expert estimation of tourist enterprises are obtained. Trends of improvement and forming the system
of marketing research of tourist product are determined. The sphere of use is business activity of enterprises of
different ownership.

Jep>kaBHHH peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTEeTHUI HAIIPSIM iHHOBaLilHOI IiJIBHOCTI:
ITiZcyMKH BOCTiI>KEeHHS:

Iy6sikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHs pe3yJIbTaTiB AHCepTalii:

3B'S130K 3 HAYKOBHMH T€EMaMH:

VI. BizoMocTi mpo HayKOBOr0 K€PiBHUKa /KePiBHHUKIB (KOHCYJIbTAaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. ITanoBa Harasng MukoJiaiBHa

2. Panova Nataliya Nikolaevna

KBasigikamis: 08.00.01

InenTudikarop ORCHID ID: He sactocosyerbcs
JoparkoBa indpopmamnist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoO KeHHSI:

dopma By1acHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BigomocTi npo odiifiHuX ONOHEHTIB Ta PELeH3€HTiB
OdiniiiHi OIOHEHTH
BiacHe Ilpi3Buie Im'sa I1o-6aTbKOBI:

1. O6oneHcvka TeTaHa €BreHiBHa



2. O6osieHcbKka TeTsHa €BreHiBHa

KBasigikamis: 08.06.01

ImenTudikarop ORCHID ID: He zactocosyetbcs
JoparkoBa iHdopmamist:

TloBHe HaliMeHYBaHHS IOPHIHUYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma BiracHocTi:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBuuie Im's I1o-6aTbKOBI:
1. 'epacumenko Biktop ['puroposuy

2. 'epacumenko Bikrop I'puroposud

KBasigikamis: 08.00.06

InenTudikarop ORCHID ID: He 3actocoyerbcs
JopaTrkoBa indpopmanis:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

PeuenseHTu

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpizBuie Im'sa Ilo-6aTbKOBi

roJIOBH pagu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

roJIOBYIOYOrO Ha 3aciJaHHi

BignoBigasibHHUI 3a MiATOTOBKY

00JIIKOBHX JJOKYMEHTIB

PeecTparop

[Topcomonko B.A.

[TogcomnoHko B.A.



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




