O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0406U002242
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpaunii: 01-06-2006

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. BobapukiHa Onena MukosaiBHa

2. Bobarykina Elena Nikolaevna

KBasmigikamis:

InenTudikarop ORCHID ID: He sactocoyerbcs

Bup, pucepranii: kanguzaar Hayk

AcnipaHTypa//IOKTOpPaHTypa: Hi

IIIn¢dp HayKoBOi crieniaIbHOCTI: 08.06.01

Ha3Ba HayKoBOIi CcIeniaJIbHOCTI: EkoHoMiKa, OpraHisauis i ynpasiiHHs HifIipueMcTBamMu
T'asy3p / rasysi 3HaHB. He 3aCTOCOBy€THCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JlaTa 3axXHCTy: 25-05-2006

CreniaJbHICTh 32 OCBITOO: 2010

Micue po60oTH 34,00yBaya: Kpumbckuii iHCTUTYT €KOHOMIKM Ta FOCIIOAPCHKOTO MpaBa
Kopg 3a €IPIIOY: 22276228

Micue3Haxoa KeHHS: 333030 sy JKena6osa,17.

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HAayKu YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

CeKTop HayKH: He 3aCTOCOBYETHCS



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BY€HOI pagH (Pa30Boi CleliaJi30BaHOi BYEHOI pazu). K 52.051.06
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

IV. BizomocTi ripo miznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI 0COOM: KpUMbCKUil iHCTUTYT €KOHOMIKY Ta FOCIIOAAPCHKOrO Npasa
Kopg 3a €IPIIOY: 22276228

Micue3Haxoa KeHHs: 333030 By Kensa60Ba,17.

dopma ByracHoCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKH YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

CeKTOop HayKH: He 3aCTOCOBYETHCS

V. BimomocTi npo guceprariio

Mosga aguceprarii:

Koau TemaTHYHHUX PYOPHK: 06.71.57

Tema gucepranii:

1. OpraHisanisi MapKETUHIOBUX JOCIIIKEHb TYPUCTUYHOTO IIPOAYKTY

2. The organization of marketing research of tourist product

Pedepar:

1. MapKeTHHIOBi LOCiI)KEHHS B Typu3Mi. PO3po6ka HayKOBO-METONUYHUX 3acajl OpraHizallii Ta yrpassiHHs
MapKEeTUHTOBUMU JOCIIIKEHHAMU TYPUCTUYHOTO NPOAYKTY. MeTOAM: 3arajJlbHOHAYKOBI; EKOHOMIKO-
CTaTUCTUYHOTO Ta €EKOHOMIKO-MaTEMATUYHOTO aHaNi3y; eKCIIePTHi; CUCTEMHUI MifXifl. YTOUHEHO (POPMYIIIOBAaHHS
TepMiHa "TyplnponyKT". 3alIPONIOHOBAHO METOIMNYHI MiAXOAU N0 KOMILJIEKCHOI OLIHKM TYPUCTUYHOTO MPOLYKTY,
JITOPUTM MapKeTUHIOBUX JOCJIiIPKEHb TYPUCTUYHOTO NIPOAYKTY, IOJAHO PeKOMEHTALLi] o0 MigBUILIEHHS
€(EeKTUBHOCTI AisI7IbHOCTI TYPUCTUYHUX MigNPpUeMCTB. Olep>KaHO Pe3yJIbTaTH KOMILJIEKCHOI €KCIIEPTHOI OLiIHKU
IiSIIbHOCTI TYPUCTUYHUX MiATIPUEMCTB. BUSBIEHO IUISXU BIOCKOHAJIIEHHS Ta (POPMYBAaHHS CUCTEMU
MapKETUHTOBUX JOCJiJKEHb TYPUCTUYHOTO IPOAYyKTy. Cheporo 3aCTOCYBaHHS € [IisJIbHICTb HiIIIPUEMCTB yCixX

¢opm BracHOCTI



2. Marketing research in tourism. The development of scientific and methodological principles in managing and
conducting of marketing research of tourist product. Methods: basic scientific, economic and statistical and
economic and mathematical analysis, expert method, system approach. Precised definition of the term "tourist
product”. Methodological approach to the complex expert estimation and the algorithm of marketing research of
tourist product are offered. References to the promotion of efficiency of tourist enterprises are given. The results
of complex expert estimation of tourist enterprises are obtained. Trends of improvement and forming the system
of marketing research of tourist product are determined. The sphere of use is business activity of enterprises of
different ownership.

Jep>kaBHHH peecTpaniiiHuil Homep JiP:

IIpiopuTeTHHI HaNIpsIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:
ITizcyMKH JOCTiI>KEeHHS:

Iy6sikarii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnipoBaa>keHHs pe3yJIbTaTiB AHcepTalii:

3B'130K 3 HAYKOBHMH TEMaMH:

VI. BizoMmocCTi Ipo HayKOBOr0 KePiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. ITanoBa Harans MukoJiaiBHa

2. Panova Nataliya Nikolaevna

KBasigikamis: 08.00.01

InenTudikarop ORCHID ID: He sactocoByerbcs
JoparkoBa iHdpopmamnist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

VII. BinomocTi npo odiniliHuX OIIOHEHTIB Ta pEl€H3€HTIiB



OdiuiiiHi OTIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. O6onencoka TersHa €BreHiBHa

2. O6osieHcbka TeTssHa €BreHiBHa

KBasigikanis: 08.06.01

InenTudikarop ORCHID ID: He sactocosyerbcs
JoparkoBa indpopmamuist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KEeHHSI:

dopma BiracHoCTI:

Cdepa ynpasiriHHSL:

InenTudikarop ROR: He zacrocosyerscs

CeKTOop HayKH: He 3aCTOCOBYETHCS

Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. l'epacumenko Biktop 'puropoBuy

2. T'epacumenko Bikrop I'puroposud

KBasigikamis: 08.00.06

Inentudikarop ORCHID ID: He zactocosyetbcs
JonaTkoBa iHdopmanist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHoOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

CeKTop HayKH: He 3aCTOCOBYETHCS

Penensentu

VIII. 3aKkJ1104Hi BiZoMOCTi
BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

TOJIOBH pajgu

BaacHe IlpizBuiie Im's ITo-6aTbKOBI

rOJIOBYIOYOTO Ha 3acCiiaHHi

[TopconoHko B.A.

[TopconoHko B.A.



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a pEeECTpallil0 HayKOBOi IOpuenko T.A.

OisIIBHOCTI




