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Pedepar:

1. Incepraliito pUCBsIYEHO BUPIlIEHHIO HAyKOBOi IIpo6sieMy (OpPMYyBaHHS OpraHisaliliHo-eKOHOMIYHOTO
MEXaHi3My B3aeMOJIii MApKETUHTY Ta KJIaCTePHUX (POPM OpraHisatii NifIpMeMHULITBA, 10 JO3BOJISIE CTBOPUTH
YMOBH [J151 BIIKPUTTSI HOBUX MJIMX MIJIIPUEMCTB Ta MiABUIIEHHS PIBHIO 3aMHATOCTI MiCLIEBOrO HACEJIEHHS Ha
MaJIOOCBOEHUX peKpealiiHux Teputopisx AP Kpum. 3xificHeHa B poOOTi akTyasizallisi MapKeTUHTY B IIpoliecax
(opMyBaHHS PeKpealifiHUX KJlacTepiB 0OIPYHTOBaHA K MYJIbTUILIIKATOP Y CTBOPEHHI Ta PO3BUTKY MaJuX
MiJINPUEMCTB i TIOCUJIEHHI 3aMHATOCTI Y HUX MiCLI€BOTO HACEJIEHHS, B OCBOEHHI HOBUX PEKPEALIITHUAX TEPUTOPIN Ta
PO3BUTKY Ha HUX MiAIIPUEMHULITBA y CinbChbKUX palioHax Kpumy. ChopmoBaHa B pobOTi Ha OCHOBI y3arajbHeHHS
CBITOBOT'O JOCBiZly TapaJiurMa BUIEPEIKAJIBLHOIO MapKETUHTY KJIaCTEPHOI OpraHisallii pekpeaniiHoro
MiAIPYEMHULITBA MAa€ OCHOBHY CTPATEriyHy METY COLiaJIbHOI CIIPSIMOBAHOCTI - IOJIIIIEHHS IKOCTi JKUTTS,
IigBUIIEHHS JO6POOYTY Ta 3pOCTaHHS IPOAYKTUBHOI 3alIHATOCTI MiCLIEBOrO HAaceJIeHHs.. 3alpoNIOHOBaHa rpadiyHa

MOJI€JIb B3a€MOJIii MepeX Creliani3oBaHUX MaJuX MiJIIPUEMCTB y CKIaZli peKpealiHuX KJIaCTEPIB JO3BOJISIE



opraHam MiCLI€BOrO CaMOBPSIIyBaHHS Ta HACEJIEHHIO OO PYHTOBAHO BUOMPATH BUAM [isJIBHOCTI y 3arajbHil
crcTeMi pekpealiliHoro mignpueMHULTBA. JlaHe OOIPyHTYBaHHSI [IPIOPUTETHOI JIaHKU MaJIuX HiANpUEMCTB, 1110
BiZIlirpaloTh CUCTEMOYTBOPIOIOYY POJIb Ta € MYJILTUILIIKATOPOM Y IPOLLECAX PO3BUTKY YCiX iHIINX MiANPUEMCTB Y
CKJIaZli peKpeaLiiHuX KOMIUIEKCIB Ta KJIaCTepiB. 3alIPOIIOHOBAHO 3MiCTOBHO CTPYKTYPY KaZpOBOIO Ta
KOMIIETEHIITHOTO 3a6€3I1e€4eHHs IIPOLIECiB CTBOPEHHS Ta PYHKLIOHYBAHHS MAJIMX MiJIPUEMCTB y CKJIai

CIIelliali30BaHUX MePeX peKpealiH1uX KOMIUIEKCIB Ta Ky1acTepiB.

2. The thesis solves the scientific problem of economic-organizing mechanism formation of interaction between
marketing and clusters that allows creating conditions for new small business start-up and local population
employment level growth in underdeveloped recreational areas of Crimea. Marketing actualization within the
processes of recreational clusters formation is being grounded as a multiplier in the processes of small business
creation and development as well as in the employment level growth of local population and development of new
recreational areas with the consecutive business development in the rural areas of Crimea. The Paradigm of
Clusters Advance Marketing was developed based on global experience generalization and has three main social
goals - quality of life improvement, prosperity growth and gainful employment growth of local population. The
graphic model of specialized small businesses networks interaction within recreational clusters was proposed. It
allows local authorities and local population to choose relevant kinds of activity that interest them within the
general system of recreational entrepreneurship. The priority part of small businesses was grounded. It plays the
role of backbone and multiplier for the development of other businesses within the framework of recreational
complexes and clusters. The structure of HR and competences support of small businesses development and
functioning processes within specialized networks and clusters was proposed.
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