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Pedepar:

1. Inceprariito IpUCBSYE€HO NOTJIMOJIEHHIO TEOPETUKO-METONUYHNUX 3aCa]] Ta NPAaKTUYHUX PEKOMEHAlliil 010
PO3pOOKU Ta BIPOBAKEHHS PiHAaHCOBO-OpraHi3aliliHOro MexaHi3aMy MapKeTHHI-OPi€HTOBaHOi CTPaxoBoi
KoMmIaHii. PO3IJIIHYTO Ta CUCTEMATU30BaHO MOIJISAAM HAYKOBLIB Ha ITOHATTS «CTPAxoBa HisJIbHICTb», «CTPAXOBUMI
[IPOAYKT», «CTPAXO0BA IIOCIYra», «CTPAXOBUIM MAPKETUHI» Ta «MAPKETUHI-OPI€HTOBAHA CTPAX0OBa KOMIIaHisg».
BuzHayeHO MeTOIUYHI NiAX04Y O OL[iHIOBAHHS PiBHSI MAPKETHMHIOBOI OPi€EHTOBAHOCTI CTPax0BOi KOMIIaHii.
Po3po6seH0 MaTpUYHMIL MiAXiA 70 HA0YHOTO ITPeCTaBJIeHHS PiBHS MapKETUHTOBOI OPi€HTOBAHOCTI CTPaxoBOi
KoMIaHii. Po3po6sieHo ¢piHaHCOBO-OpraHizaliflHAM MeXaHi3M MapKETUHI-OPi€HTOBAHOI CTPAXOBOi KOMIIAHiI.
TeopeTuko-mMeTonuYHI pO3pOOKH, PE3YIbTATH Ta PEKOMEHALlii JOCTiIKEeHHSI MOXKYTb OyTH alpeCOBaHUMMU 1715
PO3IJISAAY CTPAXOBMM KOMIIaHiSIM 3 METOIO BILOCKOHAJIEHHSI METO/0JIOTII [1JIaHyBaHHS MAaPKETUHIOBUX JOCIIiIPKEHD
1I0ZI0 BU3HAYEHHS PiBHA IX MAPKETUHIOBOI OPi€HTOBAHOCTI, aHAJIi3y CTYIIEHS 3aJ0BOJIEHOCTI CIIOKUBAYiB
CTPaxXOBHUX IIOCJIYT, & TAKOXK JI7151 CTBOPEHHSI (PiHAaHCOBO-OPraHi3alifflHOr0 MeXaHi3My MapKeTHHI-OPi€eHTOBAHOI

CTPaxoOBOi KOMIaHii.



2. The thesis is devoted to extending theoretical and methodological bases and practical recommendations for
developing and implementing financial and organizational mechanism of marketing-oriented insurance company.

The views of scholars on the concept of "insurance activity", "insurance product”, "insurance service", "insurance
marketing" and "marketing-oriented insurance company" are considered and systematized. Methodological
approaches to the evaluation of marketing orientation of insurance company are determined.A matrix approach to
the visual representation of the level of marketing orientation of insurance company is developed. A financial and
organizational mechanism of marketing-oriented insurance company is developed. Theoretical and
methodological developments, results and recommendations of the study can be addressed for the consideration
of insurance companies in order to improve planning methodology of marketing research to determine the level of
their marketing orientation, customer satisfaction analysis of insurance and for making financial and

organizational mechanism of marketing-oriented insurance company.
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