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2. Social and economic aspects of marketing activity of the industrial enterprises

Pedepar:

1. O6’eKT mociKeHHs NpolLec coliasnizallii MAapKeTHUHIOBOI [IisSJIbHOCTI Cy0'€KTiB rocniofapioBanHs. [Ipenmer
IOCJIIKEHHS TEOPETUYHI, METOAVYHI, [IPAKTUYHI aCIIEKTU PO3BUTKY COLiaJIbHO-€KOHOMIYHOI CIIPSIMOBAHOCTI
MapKeTUHTOBO] JisI/IbHOCTI IPOMUCIIOBUX MiIIPUEMCTB. MeTa po60TH y3arajabHeHHsI Ta PO3BUTOK TEOPETUYHUX i
METOJIMYHUX T10JI0KEHD, PO3POOJIEHHS IPAaKTUYHUX PEKOMEHAAli! o0 GOPMYBaHHS COLiaIbHO-€KOHOMIUYHUX
3acaj, MApPKETUHIOBOI AisIJIBHOCTI IIPOMUCIIOBUX MIAIIPUEMCTB B YMOBAX KOHKYPEHLIil. MeToau NOCIiIKeHHS!.
TeopeTnyHy OCHOBY IUCEPTALiITHOTO AOCIII)KEHHS CKJIaIN HAayKOBI Mpalli KJIaCHKiB €EKOHOMIYHOI HayKH1, CYy4aCHUX
BITUM3HSIHUX i 3apyODKHUX YUEHUX 3 IUTaHb MAapPKETUHTY, MEHEI)KMEHTY, EKOHOMIYHOI COI1i0JIOTii.
MeTo10710TiYHOI0 OCHOBOIO AOCiIKeHb 00paHo (itoco(PChKi MPUHIUIIY Mi3HAHHS, JiaJleKTUYHUH, JIOTIYHUM i
CUCTEMHMU IIXOAM 4O PO3IJISIAY COLiaJIbHO-€KOHOMIYHUX SIBUL i ITPOLECIB. [I71s TOCSATHEHHS [IOCTABJIEHO] B

POOOTi METU BUKOPUCTAHO TaKi 3arajlbHOHAYKOBI METOAM: CIIOCTEPEKEHHS], IIOPiBHSIHHS, BUMIPIOBaHHS /1151 aHAJIi3y



Ta JiarHOCTUKU MAapKETHUHTOBUX iHCTPYMEHTIB; SIKICHOTO aHasi3y Ta CUHTE3Y /1Jis1 OOIPYHTYBAHHS TEOPETUYHUX
[I0JIOKEeHb AMCepTallil; y3araabHeHHS, CUCTEMHOTrO Miaxony Ta GopMasbHOI JIOTIKY 171 JOCTiIKEHHS 3MIiCTy
HEOOXiIHUX [J151 JOCJIiIPKEHHS IOHTh. [IpakTUYHi pe3yJbTaTy 3 LOCJIiIPKEHHS CYy4aCHOTO CTaHy MapKeTHHIOBOI
Iisi7IbHOCTI MiATIPUEMCTB OJIE€P>KAaHO 32 AONOMOrOI0 aHali3y Pe3yJbTaTiB COLI0JIOTIYHAX 0O0CTEXXKEHb, EKCIIEPTHUX
OLIIHOK, CTaTUCTUYHUX METOZIB IX aHaJIi3y, TEXHOJIOTIH TeOPii HEUiTKMX MHOXWH. [17151 Bisdyastisallii BUCHOBKIB
IOCJTiI)KeHHS] BUKOPUCTaHO rpadiuHi metoau. TeopeTruyHi Ta NpakTU4Hi pe3ysbTaTy: BIiepliie: 3alIPOIIOHOBAHO
METOAMKY KOMILJIEKCHOI OLIIHKM KOHKYPEHTOCIIPOMOXKHOCTI MIINPUEMCTBA 3 YPaxyBaHHSIM €KOHOMIYHOI i
COLjasIbHOI CKJIaJOBUX HA OCHOBI BUKOPUCTAHHS IHCTPYMEHTAPIIO TEOPil HEUITKUX MHOXKMH, 10 IO3BOJISIE
OLIiHIOBAaTH, aHAJIi3yBaTU Ta MOPIBHIOBATH 3B'SI30K TEHIEHIII ii 3MiHM 3 SIKICTIO MAPKETUHTOBOI AisI/IbHOCTI
IiANPUEMCTBA; yIOCKOHAJIIEHO: METOINYHE 3ab6e3redeHHs1 GopMyBaHHs iHPOpMaLiliHOTO NOTeHLiany
MAapKETHHIOBOI [isIJIbHOCTI 32 paXxyHOK BU3HAYE€HHS KpUTePiiB BUOOPY iHPOPMaLiiHUX TEXHOJIOTIH, aeKBaTHUX
cutyaii ii po3BUTKy, aITOPUTMY PEiH>KUHIPUHTY iH(pOpMaLilIHOro 3a6€31e4eHHs] MApKETUHIOBUX CTPATETii;
METOIUYHUI MiAXif 1O PO3BUTKY CTPATETiYHOrO yIIPAaBJIiHHA MAaPKETUHIOBOIO JisIJIbHICTIO HA MAKPOPiBHI, B IKOMY
BU3HA4eHi 3MiCT, eTamnu, 3a7ja4i, HaIPsIMU YIIPaBJIiHHS, 1J0 CTBOPIOIOTh 3aCaiy IOCUJIEHHS COLiaIbHOI
CIPSIMOBAHOCTi €EKOHOMIUHO] IIOJIITUKY [IeP>KaBU i CIIPUSIIOT TO3UTUBHOMY PO3BUTKY 30BHIIIHBOTO CEPeOBUILA
6i3HeC-IisIIbHOCTI NiANPUEMCTB; HabY/IM MOJAJIBIIOTO PO3BUTKY: 3MIiCT MOTEHLiay MilIPUEMCTBA LIJISIXOM
yBEIEHHS [I0 M0ro CKJafy IOTeHIially MapKETUHIOBO]I JisI/IbHOCTI SIK KpUTUYHOTO 3aC00y PO3BUTKY MOTEHLiaIy
iHHOBaLiIHO] (MiAIPUEMIIMBOI) IOBEiHKY MiATIPUEMCTBA, L0 A€ 3MOTy PO3B’S13aTU CYIIEPEYHOCTI y 1OT0 B3aeMOZi
i3 30BHIIIHIM CEPENOBUILEM 32 PAXyHOK COLjiasi3alii; OpraHisaiiiiHi CTpyKTypH 00 BUKOHAHHS CIIELia1i30BaHOI
coujianbHOI Min@yHKUii yIIpaBiHHS 3Bs13KaMU 3 TpoMafchKicTio (3I) B cucteMi QyHKIiI MapKeTHHLY, 3
ypaxyBaHHSM OCOOJIMBOCTEN clienjanisalii Ta KoHueHTpauii ynpasiainas 3T ni1s nignpueMcTB Pi3HOTO po3Mipy.
[IpakTHyHe 3HaYEHHS OJJ€P>KAaHUX PE3YyJIbTATIB M0JISITae B TOMY, 1[0 BIIPOBAKEHHS Pe3YJIbTATIiB JOCIiIPKEHHS
OIHOYACHO CIIPSIMOBAHE Ha 3MillHEHHSI PUHKOBOI [TO3UIii MiANPUEMCTBA, FTApMOHIi3allilo iHTepecCiB nmignpueMcTBa i
Cy0’eKTiB 1Or0 30BHIIIHBOTO CEPEJOBUILA Ta i BUIIEHHSI KOHKYPEHTOCIIPOMOXKHOCTI. [Ipemer i cTyneHb
BIIPOBA’)KEHHS: PO3POOKU BIIPOBaIpKeHi B po6oTy BAT «Iurysm», M. Muxosais, I1IT «HBIT XIT» m. CeBacronoss, BO
«KniBnpunazg» M. Kuis.

2. Research Object is the process of socialising economic subject marketing activity. Research Subject is
theoretical, methodological and practical aspects of developing socio-economic orientation of industrial
enterprise marketing activity. The Aim of the Research is to generalize and develop theoretical and methodical
principles, to design practical recommendations concerning socio-economic developing basics of industrial
enterprise marketing activity in the competitive environment. Research Methods. Theoretical basis of the
dissertation thesis is made up by scientific papers of classical economists, modern domestic and foreign scientists
in marketing, management, economic sociology. As for methodological basis of the research it is philosophical
principles of cognition, dialectical, logical and system approach to socio-economic phenomena and process study.
To achieve the set goal general scientific methods were used: observation, comparison, measurement - for
marketing tools analysis and diagnostics; those of qualitative analysis and synthesis for grounding theoretical
statement of the thesis; generalization, system approach and formal logics - for surveying the concepts required
for the research. Practical results of surveying the contemporary state of enterprise marketing activity were
obtained through analyzing the results of sociological surveys, expert evaluations, statistic methods of their
analysis, technologies of theory of unclear sets. To visualize the conclusions of the research graphic methods are
used. Theoretical and practical results. For the first time: a method of complex evaluating enterprise
competitiveness is proposed taking into consideration economic and social components basing on using the tools
of theory of unclear sets which enables evaluating, analysing and comparing the links between its change trends
and the quality of enterprise marketing activity; there were improved: methodical provision of forming marketing
activity informational potential due to defining the criteria forchosing information technologies, adequate
situations of their development, algorithm of reengineering marketing strategy information provision; methodical
approach to developing strategic management of marketing activity at a macrolevel where there are defined
contents, stages, tasks, directions of management which enable strengthening social orientation of the state



economic policy and positive development of external environment of enterprise business activity; there were
further developed the notion of enterprise potential through including marketing activity potential as a critical
means of developing enterprise innovational (business) behaviour potential which enables removing the
controversy of its interaction with the external environment due to socialization; organizational structures
performing specialized social subfunction of PR management writhin marketing system taking into account
peculiarities of PR management specialization and concertration at an enterprise of this size. Practical importance
of the obtained results consists in implementing the research results aimed at the same time at strengthening
enterprise market position, harmonizing the interests of the enterprise and subjects of its external environment
and raising its competitiveness. Subject and degree of implementation: the results are implemented, implemented
into the activity of Ingul, Open Joint Stock Venture, of Mykolayiv; HBII XIT, Production Enterprise, Sebastopol;
Kyivprylad production works, Kyiv.
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