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2. Kyrychuk Larysa Mykolayivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi creniaIbHOCTI: 10.02.04

Ha3Ba HayKoBOIi CcIeniaIbHOCTI: [epMaHChKi MOBH

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

Jara 3axucry: 08-10-1999

CreniaJbHICTh 32 OCBIiTOIO: 2103

Micue po6oTH 34,00yBayva: BosmHChKMIL JepKaBHUil yHiBepCUTeT iMeHi Jleci VkpaiHku

Kopg 3a €IPIIOY: 02125102

Micue3HaxoaKeHH: 43025, BosHChKA 061, M.Jlynpk, nip.Boui, 13

dopma BaacHOCTI:
Cdepa ynpaBiriHHS: MinicrepcTBo ocBiTh YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
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IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo
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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PYOPHK: 16.21.51

Tema gucepranii:
1. TIparmaceMaHTU4YHi 0COOJIMBOCTI KaTeropii OL[iHKY B peKJIaMHOMY TEKCTi (Ha MaTepiai pekyamu xxypHany "Time")

2. The Pragmasemantic Peculiarities of the Category of Evaluation in the Advertising Text (on the advertising

materials of magazine "Time")

Pedepar:

1. O6'eKTOM [OCIIIKEHHS € MOBHi 3aC00Y BU- pa’K€HHS OL[iHKU B pEKJIaMHOMY T€KCTi. MeTOI0 IOCIiIPKEHHS €
BCTAHOBJICHHSI 3aKOHOMIDHOCTEI MOBHOTO BUP@KEHHS i QyHKIIOHyBaHHS KaTero- pii ouiHku B PT misixom
BUSIBJIEHHS1 OCOOJIMBOC- TN peastizallii Horo mparmMaTU4HOi HAaCTaHOBU Ta OCOOIMBOCTEN PO3BUTKY MIOTO TEMHU.
MeToau IociiKeHHs BKIIOYAOTh TiloTeTUKO-IelyK- TUBHUIA, ONIKCOBUH, esleMeHTH fediHililiHoro,
KOMIIOHEHTHOTO, IUCTPUOYTUBHOT0, KOHTEKCTO- JIOTIYHOT0, iHTEHIiOHaJILHOTO Ta KiJIbKiCHOTO aHaJli3iB i MeToz
MoJienoBaHHs. TeopeTnyHi Ta NPaKTUYHi pe3yabTaTy POOJISATh BHECOK Yy PO3- POOKY Npo6eM B3aeMOJii CEMaHTUKU
Ta [Ipar- MaTUKU TEKCTY CYT€CTUBHOTO TUITY, MOXXYTb BUKOPUCTOBYBATUCH Y ITPOLE€C] BUKJIAZAaHHS TEO- PETUYHUX
KyPCiB 3 JIEKCUKOJIOTIi Ta CTU/IICTUKM aHIIilicbkoi MoBU. HoBU3HA gucepralii 1o~ rae y pisHO6iYHOMY OIIUCI
OLIiHHOTO KOMIIOHEH- Ta PT 3 TOUKM 30py MOro >KaHPOBUX, MOBJIEHHE- BO-aKTOBUX i INCKYPCHUBHUX XapPaKTE€PUCTHK.
Cdepa BUKOPUCTAHHS Pe3yJIbTaTiB LOCIIIKEeH- Hs: TeOopis i IpakTrKa pekJaMyBaHHS, MiArOTOB- Ka CTyIEHTiB 1O

HAyKOBO-ZOCJIiTIH UIbKOI poO0- TH, TEOPETUYHI Ta IIPAKTU4Hi 3aHSTTS 3 aQHIJIiI- CbKOi MOBH.



2. The dissertation deals with a study of specific features of language expression and function of evaluation in
advertising text. In this work a complex approach to the advertising text is applied. The overall result of the
researsh is that the category of evalution holds the dominant position in the speech-conceptual, pragmatic and
topical-discoursive structure of an advertising text. The specific pragmasemantic features of evaluation in an
advertising text are determined by the extralinguistic factors of advertising context, the peculiarities of
accomplishment of its pragmatic orientation as well as the development of its topic.
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PeuenseHTu
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KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




