O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0823U101276
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 13-11-2023

Craryc: Haka3 npo Bugady gumnioma

PexBi3utu Hakasy MOH / Haka3y 3akjyazny: Hakas JTEY six 20.12.2023 N2 4598

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. BorininoBuy Bita €BreniiBHa

2. Vita Voynilovych

KBasmigikamis:

InenTudikarop ORCID ID: 0000-0001-6365-3744
Bupg, pucepranii: nokrop dinocodii
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cHeniaJabHOCTI: 075

Ha3zBa HayKoBoi creniaJIbHOCTi: MapkeTuHr
T'anyss / ranysi 3HaHb!

OcBiTHBO-HayKOBa IIporpama 3i cneniajbHOCTi: MapKeTHHr
Jata 3axHcTy: 05-12-2023

CreniasibHICTDb 3a OCBITOIO: MeHeIXKMEHT oprasisatiii
Micue po6oTu 3400yBayva:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiriHHS:

ImenTudikarop ROR: He zacrocoyerbcs




I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

IIIudp cnenianizoBaHoi BYUEHOI pagH (Pa30Boi Cleliagai30BaHOi BY€HOI pagu). 1O 26.055.047
IloBHe HalMEeHYBaHHSI IOPHUAHUYHOI 0COOH: [lepkaBHUII TOPrOBEIbHO-EKOHOMIYHUIA YHIBEPCUTET
Kopg 3a €APIIOY: 44470624

Micue3Haxoa KeHHS: By Kioro, 6yx. 19, Kuis, 02156, Vkpaina

dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu

InenTudikarop ROR:

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IToBHE HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0COOH: Jlep>kaBHUII TOPrOBEJIbHO-€KOHOMIYHUIl YHiBEPCUTET
Kopg 3a €APIIOY: 44470624

Micue3Haxoa KeHHS: By Kioro, 6yz. 19, Kui, 02156, Ykpaina

dopma BracHOCTI: JlepxaBHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR:

V. BizomocTi npo gucepraniio
MoBga guceprTallii: Vkpaincoka
Koau TemaTHyHHX PyOpPHK: 71.31, 82.01

Tema gucepranii:
1. XosicTUYHMIT MapKEeTUHT MiANPpUEMCTB (elH-iHIyCTpil

2. Holistic marketing of fashion-industry enterprises
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1. InceprauiiiHa po60Ta NPUCBSIYEHA OOI'PYHTYBAHHIO TEOPETUYHUX Ta METOAOJIOTIYHUX I10JIOKEHD, PO3POOLi
IIPaKTUYHUX PEKOMEHALIIN OA0 BIIPOBAKEHHS KOHLEIi XOJIICTUYHOTO MapKETHHIY MiAIIPUEMCTBAMU
¢demHiHAycTpii B YKpaini 3rifHo HayKOBOi HOBU3HY, BiICYTHICTb YHi(PIKOBAaHOTO Ta CUCTEMATU30BAHOTO
IOCJIiZIKEHHS BITPOBAIKEHHSI KOHLEMILil X0IiCTUYHOTO MapKeTUHIY Ha MigIIpueMCTBax (PpemH-iHaycTpii BKasye Ha
notpeby y po3po6J1eHHI HAyKOBOTEOPETUYHOTO MiIXOy Ta MPAKTUYHOTO BIPOBAIKEHHS, 110 1 00YMOBIIIOE
aKTyaJIbHICTb 06paHoi TeMU. MeTol0 POBeJeHHS OCIiIKEHHS € OOIPYHTYBaHHS TEOPETUYHOI Ta METOIUYHO]I 6a3H,

PO3pO6JIEHHS] pEKOMEHALIN 010 BIIPOBAIKEHHS XOJIiCTUYHOrO MAPKETUHTY MiANIPUEMCTBAMU (PemH-iHAyCTPii.

2. The dissertation is devoted to the substantiation of theoretical and methodological provisions, development of
practical recommendations for the implementation of the concept of holistic marketing by enterprises of the
fashion industry in Ukraine. According to the scientific novelty, the lack of a unified and systematized study of the
implementation of the holistic marketing concept in the fashion industry enterprises indicates the need to develop
a scientific and theoretical approach and practical implementation, which determines the relevance of the chosen



topic. The purpose of the study is to substantiate the theoretical and methodological basis, to develop
recommendations for the implementation of holistic marketing by fashion industry enterprises. The subject of the
study are the processes of marketing activities of fashion retail companies based on the concept of holistic
marketing. The subject of the study are theoretical, methodological and practical approaches to the
implementation of holistic marketing in the fashion industry, namely fashion retailers.
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